
Bachelor of Commerce (Double Major)
>	Management	and	Marketing
>	Marketing	and	Public	Relations
>	Marketing	and	Web	Communication

Bachelor of Commerce
>	Management	
>	Marketing

Full-time	Programmes

> Ranked in the World’s Top 2% Higher Education Institutions  
(Times Higher Education World University Rankings for 2014/2015)

> Ranked in the World’s Top 60 Universities
(Times Higher Education Top 100 Universities Under 50 years old, 2014)

> Awarded with a full degree transcript, giving you a competitive edge
in the job market

> Flexibility to plan your study schedule at your own pace
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THE DEAN & DIRECTOR’S MESSAGE

Mr. Grant Cullen
Director,

Transnational Education (TNE)

Murdoch Business School is committed to serving the wider community by providing 
its students with education that is relevant across the areas of business, research and 
community involvement. The School, through the resources of Kaplan Higher Education 
in Singapore, offers a range of undergraduate and postgraduate degree programmes to 
meet the contemporary needs of the student population and the business industries in 
which our graduates are employed.
These programmes, which are regularly reviewed and updated, include a level of flexibility 
that enables students to select from a range of study options and subject matter that can 
accommodate double majors. As part of this student-oriented approach, the students are 
able to pursue study areas that are of personal interest, while satisfying the requirements 
of the business degree qualification. The relevance and flexibility of these studies will 
provide students with a challenging and interesting academic experience, while presenting 
the opportunity for the development of lifelong learning skills. Those skills, be they for 
employment, research or further academic study, will enable students to understand the 
needs of and engage with the growing global community.

Associate Professor Peter Waring
Singapore Dean

Murdoch University

Murdoch University is an internationally recognised institution, at which you can expect to 
receive a quality education within an engaging and caring environment. We are committed 
to excellence in teaching and research within an international context. Murdoch provides 
the perfect opportunity to continue your education and take the next step on a path of 
lifelong learning.



02

KAPLAN HIGHER EDUCATION ACADEMY IN SINGAPORE

Kaplan Higher Education Academy is part of Kaplan, Inc., a leading 
international provider of educational and career services for 
individuals, schools and businesses. Kaplan serves students of all 
ages through a wide array of offerings, including higher education 
and professional training. Kaplan, Inc., is a subsidiary of Graham 
Holdings Company (NYSE: GHC) and its largest division. Today, 
thousands of students are enrolled in Kaplan Higher Education 
Academy in Singapore, pursuing full-time programmes that range 
from diplomas to Bachelor’s and Master’s degrees.

Through collaboration with prestigious Australian and European 
universities, Kaplan offers career-oriented academic programmes 
designed to provide students with the skills necessary to qualify 
them for employment in the fields of Accounting & Finance, 
Business & Management, Communication & Media, Hospitality & 
Tourism Management, Humanities & Social Sciences, Information 
Technology, Law and Nursing & Allied Health.

Kaplan City Campuses Location Map

The Kaplan City Campuses

Kaplan Higher Education is one of the largest private education 
institutions in Singapore, spanning more than 140,000 sqft, 
over 3 campuses – Kaplan City Campus @ PoMo, @ Wilkie 
Edge and @ Bugis (at the National Library Building). The 
campuses are located in the heart of the city; all within 
walking distances from 5 MRT stations across major train 
lines. All campuses are strategically located to provide 
students convenience and conducive study environment with 
state-of-the-art classrooms & computer labs, high-speed 
WiFi, relaxation lounges, easy access to comprehensive 
library resources and food & beverage outlets on campus.
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MURDOCH UNIVERSITY

Murdoch University Why Choose Murdoch University?

Professional Accreditations 
and Memberships

•  CPA Australia
 (Associate Membership & Enrolment in the CPA Programme)

• Institute of Chartered Accountants in Australia (ICAA)
 (Enrolment in the CA Programme)

• Institute of Public Accountants (IPA)
 (Associate Membership)

• Australian Psychology Accreditation Council (APAC)

• Australian Psychological Society (APS)

• Australian Computer Society (ACS)

• Australian Human Resources Institute (AHRI)

• Council for Australasian University Tourism and Hospitality 
 Education (CAUTHE) (Membership)

•  Economics Society Australia
 (Associate Membership)

• Member of the Australian Screen Production Education  
 and Research Association

Murdoch University is one of Australia’s leading universities 
and is a progressive, dynamic and modern institution with an 
international reputation for quality teaching and research.
Murdoch University has more than 22,000 students including 
2,000 overseas students from over 100 countries studying in 
Perth, and another 6,500 studying offshore. 
Murdoch University prides itself on having dynamic staff, state-
of-the-art facilities, exceptional student services and a wide 
range of undergraduate, postgraduate and research programmes.
Murdoch University is a proud member of the Innovative Research 
Universities Group of Australia, a network of comprehensive 
universities conducting research of national and international 
standing - more than two thirds of our assessed research outputs 
are at or above world standard. Our academics are pioneers 
of research in their fields, engaging with significant social and 
scientific challenges for positive impact and advancement in 
knowledge. In line with our commitment to research-led teaching 
and evidence-based practice, our students work alongside 
specialists to tackle the most critical global issues.
As a prestigious, forward thinking university with an international 
reputation and a wealth of expertise, Murdoch University is 
definitely your choice for a world-class degree.

• Ranked in the World’s Top 2% of Higher Education  
 Institutions (Times Higher Education World University Rankings 
 for 2014/2015)

• Ranked in the World’s Top 60 Universities (Times Higher  
 Education Top 100 Universities Under 50 years old, 2014)

• Ranked in the World’s Top 26 for the most international  
 university under International Outlook (Times Higher Education  
 World University Rankings for 2013/2014)

• Listed as one of the A*Star Scholars’ Choice of Universities,  
 among other world-renowned universities (http://www.a-star.edu. 
 sg/Awards-Scholarship/Information-for-Scholarship-Applicants/Scholars- 
 Choice-of-Universities.aspx)

• One of the approved universities (Law Degree) eligible for  
 admission to the Singapore Bar, Singapore Ministry of  
 Law (http://www.mlaw.gov.sg/practising-as-a-lawyer/unis/whichare- 
 the-approved-universities.html)

• One of only 7 universities in Australia to be awarded the Top  
 5-star rating for the resource available to postgraduate students  
 by the Council of Australian Postgraduate Associations  
 (CAPA, 2010) 

• The only university in Western Australia to be awarded  
 the Top 5-star rating for supporting postgraduate students  
 by the Council of Australian Postgraduate Associations  
 (CAPA, 2010)

• Member of Association of Commonwealth Universities  
 (ACU)

• 9 out of 10 undergraduate students would recommend Murdoch  
 to others (Murdoch Graduate Report 2009)

• The university’s research was ranked “well above world  
 standard” in the areas of physical chemistry, crop and pasture  
 production, resources engineering and extractive metallurgy,  
 clinical sciences, immunology and medical microbiology

• Member of the Innovative Research Universities Australia  
 (IRU Australia)

• The Melinda and Bill Gates Foundation has chosen Murdoch  
 University to help in finding a cure for HIV

• Two thirds of the research assessed by Excellence in Research  
 for Australia (2010) was rated as world standard
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Management refers to the process of employing resources to 
achieve customer needs. The study of management explores 
a wide range of relevant issues, theories and perspectives 
to better prepare people to understand the complexities and 
responsibilities of managerial life in the twenty-first century. The 
major in management will lead to professional roles, such as 
management consultant, training and management manager, 
general manager and administrative and service manager.

Management

Marketing is an essential role in all organisations and it identifies 
customer needs and wants and determines which target markets 
the organisation can best serve. It provides us with the necessary 
tools to manage the appropriate products, services and strategies 
to satisfy the target segment. In essence, marketing is about 
influencing customer perceptions to make them buy a product or 
service. The programme provides students with an understanding 
of marketing theory by practical applications of the marketing 
exchange processes using product development and planning, 
pricing strategies, integrated marketing communications and 
distribution channel management. With a major in marketing, 
graduates will be highly sought after with job opportunities as 
sales director, marketing director, public relations manager, 
media planner, media buyer, market research analyst, advertising 
manager, promotions manager, sales manager, marketing manager 
and hotel and convention services manager.

Marketing

This major aims to prepare students for careers in public relations 
and communications. It explores international theories and 
practices with an emphasis on ethical communication and 
engagement with a diverse range of stakeholders. The major 
offers a combination of theoretical and practical components. 
Students are introduced to communication and public relations 
theories and are expected to develop critical thinking and evaluative 
and analytical skills. Students will also learn about the ethical 
and professional issues facing the public relations profession. 
Communication skills including writing, public speaking, teamwork 
and conflict management are taught in addition to the development 
of public relations strategies to achieve organisational objectives. 
Graduates may follow careers in public relations and specialised 
areas such as public affairs, community relations, media liaison, 
event management and sponsorship.

Public Relations

ABOUT THE PROGRAMME

• Regular weekly classes with full academic support given  
 throughout the duration of your course
• The Dean from Murdoch University is based in Singapore to  
 ensure a high standard of academic delivery here. This is an  
 exclusive arrangement by Murdoch University
• The flexibility to plan your own timetable to suit your busy  
 schedule
• One of the few universities awarding the full degree transcript, 
 giving you a competitive edge in the job market
• We have a strong record of producing Vice Chancellor’s  
 Academic Excellence Award Winners (Top 2% of the cohort)  
 year after year
• The degree will be the same as that awarded to on-campus  
 students of the university

Web Communication combines an exciting mix of web design, 
digital marketing and public relations. Students will learn how to 
design and develop strategies for web communication campaigns 
using a range of digital media including, social media, websites, 
mobile technology, games, video and online news media. Students 
will learn all about conveying information and ideas using networks 
such as Facebook, Twitter and YouTube, powerful search engines 
such as Google and Yahoo and well-designed and written websites 
and blogs to deliver creatively planned strategic outcomes for 
organisations. This course is an excellent option for a double 
major. You can combine it with any discipline to become a powerful 
communicator in an area you are passionate about. Qualified 
web communicators are in high demand, in every industry, all 
over the world. You will be able to undertake a range of creative 
production and strategic roles such as; web communications 
specialist, online PR and marketing consultant, SEO strategist, 
web-content strategist, e-commerce specialist, web producer, 
e-marketer, web studio account manager and social media 
strategist, just to name a few.

Web Communication
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PROGRAMME STRUCTURE & CONTENT

Weeks 1 to 12
Seminar
1-5 Classes Per Week

Week 13
Study Break

Week 14
 Assessment Period 
 for Final Examinations

NEXT
TRIMESTER

This programme is supported via Internet access to Murdoch University’s online library & resources and faculty visits.

A typical trimester is a 4-month period covering a full study load of 3 units though students have the flexibility to allocate their study 
load whereby they can study less than 3 units. However, any reduction in the number of units studied in the trimester will increase 
the length of study.

Learning Cycle

On graduation, our students will acquire a broad set of knowledge 
and skills that will make them highly employable across a wide 
range of fields.

A double major in the Bachelor of Commerce programme consists 
of 12 specified units of study, over 4 academic trimesters. Each 
unit of study is supported with 39 contact hours conducted on 
weekdays, 5 times a week.
When studying for a double major, students are required to 
complete all specified units that are applicable to each of their 
chosen majors as listed below.
For all units of study, students will be required to undertake 
additional study each week, over and above the scheduled 
classroom sessions.

Double Major

• Organisational Theory and Behaviour
• Workplace Law
• Organisation Development and Human Resources 

Management
• Knowledge and Organisational Learning
• Strategic Management
• International Management

Management

• Media Relations
• Communication Research
• Public Relations: Contemporary Approaches
• Public Relations in Society
• Campaign Management
• Issues and Crisis Management

Public Relations

•  New Media Technologies
• Web Strategy
• Web Design
• Consumer Behaviour*

• Communication Projects
• Digital Video

Web Communication• Marketing and Advertising Law
• Integrated Marketing Communications
• Consumer Behaviour
• Marketing Research and Analysis
• Strategic Marketing
• Services Marketing

Marketing

*  Units common to both majors need to be taken once only. Students may be required to  
 complete one or more general electives to fulfil the required credit points. 
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PROGRAMME STRUCTURE & CONTENT

Students who are entering the Bachelor of Commerce programme 
with an approved diploma and have been granted 24 points 
of credit, will be required to complete 12 units of study. This 
will include 6 specified units for the particular discipline plus 
6 additional general electives of their choice, spread over 4 
academic trimesters of study.
For those students who have an approved advanced-level 
diploma or polytechnic diploma with 36 points of credit, a single 
major would require only 9 units of study. Each unit of study is 
supported with 39 hours of in-classroom contact conducted 
on weekdays, 5 times a week.
For all units of study, students will be required to undertake 
additional study each week, over and above the scheduled 
classroom sessions.

Single Major

Students who successfully complete the programme will be 
awarded the prestigious Bachelor of Commerce. The degree 
will be the same as that awarded to on-campus students of 
the university. Graduates will be allowed to use the title BCom 
(Murdoch) after their names. Presentation ceremonies are 
held yearly in Singapore and graduation twice a year in Perth. 
Graduates are encouraged to attend the degree convocation 
in Perth with their families whenever possible.

Graduation & Recognition

•  Marketing and Advertising Law
•  Integrated Marketing Communications
•  Consumer Behaviour
•  Marketing Research and Analysis
•  Strategic Marketing
•  Services Marketing
•  Additional 3−6 General Electives

Marketing

Management

•  Organisational Theory and Behaviour
•  Workplace Law
•  Organisation Development and Human Resources 

Management
•  Strategic Management
•  Knowledge and Organisational Learning
•  International Management
•  Additional 3-6 General Electives

Armed with the Murdoch degree, 
I could command 20% more pay as 
compared to my previous job. In the 
course of looking for a new job, I found 
many companies know about Murdoch 
University, this has given me more options 
to choose from multiple job offerings.

Theresa Leong
Senior Executive, British MNC

Bachelor of Commerce Double Major degree graduate

Units can be assessed by any combination of in-class participation, 
written assignments, individual/group project work, interim and 
final examination. Some examinations may be held after office 
hours or on weekends. Assessment methods may vary according 
to individual unit requirements.

Assessment Methods

The BCom programme is managed by a professional programme 
management team at Kaplan Higher Education Academy. The 
team ensures that in addition to classes, students will receive 
regular programme newsletters via email, academic support via 
email or other online resources and study notes. Programme 
managers will also provide assistance with scheduling, study 
group formation, Kaplan City Campus library membership, 
assignment and examination management, student liaison and 
organisation, and others.

Programme Management
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Organisational Theory and Behaviour
This unit provides a basic understanding of individual and 
group behaviour in organisations, as well as exploring some 
organisational theories and management processes. Topics 
include individual dimensions of behaviour – personality, 
perception and learning, communication and motivation; groups 
and interpersonal influence – structure, values, interaction and 
leadership; organisational issues such as structure, processes, 
design and decision making; and organisational change and 
development.
Workplace Law
This unit examines the legal relationship between an employer 
and employee. It begins with a study of the individual contract of 
employment focusing on the rights and duties of employers and 
employees and then proceeds to take an overview of Australian 
workplace law. A particular interest is taken in the legislated 
standards, regulation of collective bargaining, industrial action, 
dismissal and discrimination. This unit is part of the human 
resource management and management majors and minors.
Organisation Development and
Human Resources Management
This unit aims to explore the choices organisations have for 
assisting employees to work effectively and adapt to change. 
The unit introduces the role of human resource management 
(HRM) to organisation development. Individual, team, HRM and 
strategic concepts are linked to the strategies and processes 
organisations and individuals use to proactively promote 
organisational citizenship throughout change.
Strategic Management
This is a capstone unit which is aimed at preparing students to 
think strategically, and to look at all the issues and problems 
affecting the strategic initiatives of an organisation, from a total 
corporate perspective. The unit provides a conceptual framework 
of corporate strategy and policy formulation and integrates 
this into key functional areas for business including decision-
making, organisational learning, technology management, 
innovation, knowledge management, marketing, finance and 
human resource management.
Knowledge and Organisational Learning
The management of information and knowledge and its role 
in organisations are widely recognised as important elements 
contributing to international competitiveness in the new 
economy. This unit examines how the concepts of information 
and knowledge assist in the understanding of organisational 
processes, especially organisational learning. Topics examined 
include economic development, the policy process, electronic 
business and governance, organisational memory and decision-
making and strategy.
International Management
This unit aims to provide a framework for the analysis of problems 
and issues in managing an international business. The focus 
is on contemporary worldwide issues of competitiveness and 
how these are influenced by the cultural, political and economic 
environments. Topics are cross-cultural management issues, 
international strategic planning, international organisational 
structures, cross-cultural communication, decision-making, 
motivation and leadership, expatriation and repatriation of 
managers and international human resource management and 
labour relations.

Marketing and Advertising Law
Legal literacy in the laws regulating the marketing and advertising 
of goods and services in Australia. The focus is on common 
legal issues faced by marketers and advertisers involved in the 
sale and promotion of products and services. Students acquire 
sufficient legal knowledge to achieve total quality management. 
Topics include intellectual property in marketing (patents, trade 
secrets, copyright, designs, trademarks), passing off actions, 
product labels and packaging, product liability, advertising law, 
promotions, and if time allows, competition law.
Integrated Marketing Communications
The learning objectives of this unit are premised on developing a 
practical understanding of marketing communication processes. 
Students will critically examine differences among various 
elements of the promotion mix (i.e. advertising, sales promotion, 
direct marketing, technology based marketing, sponsorships and 
public relations) to develop appropriate marketing communication 
strategies across myriad marketing environments.
Consumer Behaviour
This unit provides the fundamental skills you need to understand 
how and why consumers make decisions, how they purchase 
and use products, and how eventually they dispose of those 
products. It focuses on the differences of consumer behaviour 
in South-East Asia and the important differences in decision-
making styles that occur in major countries within the region. It 
examines ethical and social justice issues of consumerism and 
the importance of an understanding of consumer behaviour for 
non-profit organisations.
Marketing Research and Analysis
This unit is designed to introduce the student to marketing 
research. The purpose is to provide an overview of the marketing 
research process and its basis in the scientific method, as well 
as to develop knowledge in the principles of research design, 
data collection, statistical analysis and report preparation. 
The unit examines recent developments in online research 
methods and the use of database marketing. Ethical issues of 
research are also addressed, as well as difficulties involved in 
cross-cultural research.
Strategic Marketing
This is the final capstone unit of the marketing major degree. 
It provides a comprehensive and practical understanding of 
the strategic marketing management process in a competitive 
environment. A central focus is the preparation of a strategic 
marketing plan for a specific product or service. The unit 
develops the generic skills of strategic thinking, planning, design, 
formulation, implementation and communication. It provides a 
succinct review of key issues in strategic marketing research 
and the current state of the marketing industry.
Services Marketing
The learning objectives of this unit are based on analysing 
the differences between services and tangible goods and the 
marketing implications of those differences. The development 
of marketing strategies for service organisations will be critically 
examined and will include conducting a satisfaction audit of 
selected service organisations. The importance of services 
marketing in both service and manufacturing industries will be 
analysed together with customer service, relationship marketing 
and service quality concepts. 

UNIT OUTLINE

Management Marketing
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Media Relations
This unit explores the theory and practice of media relations 
through case studies, practical writing exercises and the 
development of a media relations campaign. Students will 
learn how to work closely with the media, plan and evaluate 
media campaigns, prepare for interviews and press conferences 
and write effective media releases, backgrounders and feature 
stories. In addition, students will explore the broader social role 
of media relations and its relationship with public relations.
Communication Research
This unit introduces students to contemporary approaches 
within communication research, both quantitative and qualitative. 
Attention is given to methods most applied in the professional 
contexts of public relations. The unit aims to ensure that the 
students are able to differentiate and evaluate communication 
methods. They will learn the skills to develop a research 
proposal and be familiar with modes of data analysis and 
management. Students should gain in-depth knowledge about 
both communication research and methodology.
Public Relations: Contemporary Approaches
This unit explores a range of contemporary theories of approaches 
to public relations in key areas, including corporate social 
responsibility, intercultural communication and reputation 
management. It provides a deepening of students’ understanding 
of public relations theory and professional practice. Thus, 
students will also refine and extend their skills in both writing 
and evaluating public relations – specific texts, such as media 
releases, feature articles and communication plans. Scoring 
models and Value At Risk (VAR) will be introduced.
Public Relations in Society
This unit explores public relations through the lenses of globalisation 
and culture. It draws on recent and emerging scholarship in 
public relations to present alternative understandings of the 
field. This socio-cultural approach represents a shift away from 
the functional and normative understandings of public relations, 
which historically, and until recently, have dominated the field.
Campaign Management
This unit consolidates professional public relations skills through 
practical experience with a real-life organisation. Working 
in teams, students develop a public relations strategy or 
communication plan for a specific organisation over the course 
of the semester, culminating in a formal conference presentation 
to the organisation, students and mentors. Students learn 
about strategy development, client management, programme 
research, planning, design and evaluation, as well as budgeting 
and scheduling.
Issues and Crisis Management
This unit explores the theory and practice of issues and crisis 
management in public relations. It provides some important 
principles for communicating in a conflict or crisis situation, 
and offers a critical understanding of stakeholder engagement. 
In addition to learning about communication and conflict from 
a critical perspective, students will have the opportunity to 
develop negotiation, mediation and conflict resolution skills 
through workshops and role play.

UNIT OUTLINE

Public Relations Web Communication

New Media Technologies
This unit teaches students how to describe and evaluate changes  
to communication technology and media. Students will be 
exposed to pivotal studies in new media, and will gain practical 
skills in detailing changes to the web, explaining the historical, 
cultural and social factors affecting mobile media, exploring 
collaborative media and critically appraising the effects of new 
media on culture and user psychology.
Web Strategy
This unit explores the theory and practice of online web 
communication strategy development and implementation. It 
provides some important principles for understanding the impact 
of new media on communications disciplines, including public 
relations and marketing. In addition to learning about the use 
of technology to enhance offline communications strategies, 
students will learn how to develop campaign plans utilising web 
communication platforms such as web sites, multimedia and 
social media for a variety of organisations.
Web Design
This unit provides students with a solid basis in the theory and 
practice of website design. It examines the application of visual 
communication and graphic design in web design. This unit also 
looks at web development, interaction design, user experience, 
content strategies and project management for the web.
Consumer Behaviour
This unit provides the fundamental skills students need to 
understand how and why consumers make decisions, how they 
purchase & use products and how eventually they dispose of those 
products. It focuses on the differences in consumer behaviour 
in South-East Asia and the important differences in decision-
making styles that occur in major countries within the region. It 
examines ethical and social justice issues of consumerism and 
the importance of an understanding of consumer behaviour for 
non-profit organisations.
Communication Projects
This is a project-based unit allowing students to apply their 
theoretical learning to an authentic communication task in 
order to develop high-level communication management skills. 
Students may participate in a client or educator-led project under 
the supervision of an academic member of staff. Students may 
work individually or as a member of a team. The precise nature 
of the project and the assessment requirements are negotiated 
with the unit coordinator.
Digital Video
This unit embraces the shift to online video distribution and 
focuses on theory and practice in this area. Activities and areas 
of study include mash-ups & remixing, viral video & online 
marketing with video, software & interface theory, medium 
theory, remediation, copyright & digital rights management 
issues, image quality & compression, spatial montage and 
more. Students who complete this unit will arm themselves with 
skills and knowledge to create and distribute in the vocation of 
online screen production.
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The Immigration and Checkpoints Authority (ICA) of Singapore 
requires all foreign students to hold a valid Student Pass for 
their full-time study in Singapore. A minimum of 90% attendance 
must be attained to protect the interest of foreign students.
Documents required for application of Student Pass: 
• Completed Student Pass application Form 16 and Form V36
• Certified/Notarised copy of highest qualification certificates &  
 transcripts, birth certificate and bank statement
• Employer’s letter certifying applicant’s occupation and salary  
 (if applicable) 
• Employer’s letter certifying parents’ occupation and salary
• Photocopy of passport 
• 1 passport-sized photograph
• Student pass processing fee 
Applications must be submitted to Kaplan Higher Education
Academy at least 1 month before the start of programme intake.

International Students

FEE SCHEDULE & APPLICATION

Please refer to the insert for information on: 
•  Tuition Fee 
•  Non-tuition Fee 
•  Refund Policy
• EduTrust Certification

For more information, please contact our programme consultant or 
email info.sg@kaplan.com

Fee Schedule

Participants are selected on the basis of the unique qualities 
each will bring to the group as a whole. A blending of diverse 
backgrounds creates opportunities for participants to benefit 
from the experience and perspectives of others.

Admission to the Programme

The Bachelor of Arts, Bachelor of Commerce and Bachelor 
of Economics programme accepts a wide range of advanced 
standing qualifications: 
• Polytechnic Diploma
• Kaplan Diploma 
• Private Diploma/Advanced Diploma* 
• ACCA

*Assessed on a case-by-case basis.

Applicants admitted to the Bachelor of Arts, Bachelor of Commerce 
or Bachelor of Economics programme must meet the University’s 
English language requirement and may be required to undertake 
additional courses in order to fulfil the required credit points. 
The final decision rests with Murdoch University. 
Applicants are required to complete the application by providing: 
• Duly completed and signed application form 
• List of qualifications, certificates and proof of official
 transcript from each institution attended (certified copy of
 the official transcript is acceptable)
• Resume detailing employment experience and major work
 achievements (if applicable)
• Personal statement/Statement of intention (if applicable)
• Photocopy of passport or identification card
• 1 passport-sized photograph 
• Programme application fee
Please note that the application is not complete without all the 
items stated above. 
As the programme involves regular use of internet, email and 
other online resources, students must possess a personal 
computer and have an internet connection to access materials 
electronically from the university and to participate in 
appropriate pedagogic interaction. 

Entry Requirements & Application
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FEE SCHEDULE & APPLICATION

Study loans are available with most banks and financial 
institutions. Interested candidates may contact: 
CIMB Bank : 6333 7777 www.cimbbank.com.sg
Maybank : 1800 629 2265 www.maybank.com.sg
OCBC Bank : 6586 7403 www.ocbc.com.sg
*Only applicable for local students.

Study Loan*

Deadlines for application for each term intake are contained 
in the application forms. Usually, the university takes about 2 
weeks to process each application. Therefore, it is advisable for 
potential students to apply for admission at least 2 weeks before 
the start of each intake.

Closing Dates

The full application package should be sent to:
Director, Murdoch, BCom Programme (Full-time)
Kaplan Higher Education Academy
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

Kaplan Higher Education Academy reserves the right to alter, amend or delete any 
programme fee, course, admission requirement, mode of delivery or other arrangements 
without prior notice. Kaplan Higher Education Academy and any university partner do not 
guarantee acceptance into any university programme. Students are responsible for being 
informed of and meeting any additional university entry requirements.
The information contained in this brochure is correct at the time of printing (March 2016).
Murdoch University CRICOS Provider Number 00125J 
Registered with Council for Private Education, UEN 199409389H, Validity: 20.05.2014 - 19.05.2018. 

Who to Contact

For enquiries on this course, SMS MU-FTBRO22<space> 
Name<space>Email Address to 8338 1333.
By sending the code via SMS, you have given your consent to have a representative from 
Kaplan contact you regarding your request.

For other information on Murdoch University’s programmes, 
 please contact:
Telephone : 6733 1877
Facsimile : 6225 3605
Email : info.sg@kaplan.com
Kaplan Website : www.murdochatkaplan.com.sg
Murdoch Website : www.murdoch.edu.au



PROGRAMME PATHWAY

• Master of Business Administration • Master of Human Resource Management
• Master of Professional Accounting

Private Diploma, Advanced Diploma or Polytechnic graduates may gain  
direct entry to the degree programmes

List of All Bachelor’s Degree Programmes Available

Bachelor of Arts in Psychology
•  Psychology and Communication & Media Studies
•  Psychology and Human Resource Management
•  Psychology and Management
•  Psychology and Marketing
• Psychology and Web Communication

Bachelor of Arts in Tourism and Events Management
•  Tourism & Events Management and Business Law
•  Tourism & Events Management and Hospitality & 
   Tourism Management
•  Tourism & Events Management and
    Human Resource Management
•  Tourism & Events Management and Management
•  Tourism & Events Management and Marketing
•  Tourism & Events Management and Public Relations
• Tourism & Events Management and Web  
 Communication
• Tourism & Events Management and Communication  
 and Media Studies

Bachelor of Communication
•  Communication & Media Studies and Marketing
•  Communication & Media Studies and Public Relations
• Communication & Media Studies and Web  
 Communication
•  Public Relations and Management

Bachelor of Digital Media
• Web Communication 
• Web Communication and Communication & 
 Media Studies
• Web Communication and Management
• Web Communication and Marketing
• Web Communication and Public Relations

Bachelor of Economics
•  Economics and Banking
•  Economics and Finance
•  Economics and Management
•  Economics and Marketing
• Economics with Business Law

Bachelor of Commerce
•  Accounting and Banking
• Accounting and Economics
•  Accounting and Finance
•  Accounting and Management
•  Accounting and Marketing
•  Banking and Finance
•  Banking and Management
•  Banking and Marketing
• Business Law
 - Accounting & Business Law
 - Banking & Business Law
 - Finance & Business Law
 - Hospitality & Tourism Management & 
   Business Law
 - Human Resource Management & Business Law
 - Management & Business Law
 - Marketing & Business Law
•  Finance and Management
•  Finance and Marketing
•  Hospitality & Tourism Management and 
 Human Resource Management
•  Hospitality & Tourism Management and Management
•  Hospitality & Tourism Management and Marketing
•  Human Resource Management and Management
•  Human Resource Management and Marketing
•  International Business and Finance
•  International Business and Hospitality & Tourism 
 Management
•  International Business and Management
•  International Business and Marketing
• International Business and Web Communication
• Management and Marketing
• Marketing and Public Relations
• Marketing and Web Communication

Bachelor of Science
•  Business Information Systems and Computer  
 Science
• Business Information Systems and Management
• Business Information Systems and Web  
 Communication
• Computer Science and Management
•  Cyber Forensics, Information Security &
 Management and Business Information Systems
•  Cyber Forensics, Information Security & 
   Management and Computer Science
•  Cyber Forensics, Information Security &  
 Management and Management
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