
Diploma in  
Mass Communication

Full-time Programme

> Possible completion of 8 modules in 8 months1

> Entry2 to over 200 degree programmes
> Direct entry2 to 2nd year of Bachelor’s degree programme

> Easy and affordable payment schemes3

1Subject to programme duration and meeting entry requirements
2Subject to course duration and meeting entry requirements

3Terms and conditions apply. Subject to bank’s approval.



Kaplan Higher Education Academy is part of Kaplan, Inc., a leading 
international provider of educational and career services for 
individuals, schools and businesses. Kaplan serves students of all 
ages through a wide array of offerings, including higher education 
and professional training. Kaplan, Inc., is a subsidiary of Graham 
Holdings Company (NYSE: GHC) and its largest division. Today, 
thousands of students are enrolled in Kaplan Higher Education 
Academy in Singapore, pursuing full-time programmes that range 
from diplomas to Bachelor’s and Master’s degrees.

Through collaboration with prestigious Australian and European 
universities, Kaplan offers career-oriented academic programmes 
designed to provide students with the skills necessary to qualify 
them for employment in the fields of Accounting & Finance, 
Business & Management, Communication & Media, Hospitality & 
Tourism Management, Humanities & Social Sciences, Information 
Technology, Law and Nursing & Allied Health.

KAPLAN HIGHER EDUCATION ACADEMY IN SINGAPORE

Kaplan Higher Education Academy is one of the largest 
private education institutions in Singapore, spanning 
more than 140,000 sqft, over 3 campuses – Kaplan City 
Campus @Wilkie Edge and @ PoMo. The campuses 
are located in the heart of the city; all within walking 
distances from 5 MRT stations across major train 
lines. All campuses are strategically located to provide 
students convenience and conducive study environment 
with state-of-the-art classrooms & computer labs, 
high-speed WiFi, relaxation lounges, easy access to 
comprehensive library resources and food & beverage 
outlets on campus.

The Kaplan City Campuses

Kaplan City Campuses Location Map

STUDENT ACTIVITIES
Kaplan organises a variety of sporting and special interest activities to provide a well-rounded student experience.



PROGRAMME STRUCTURE & CONTENT

Career Opportunities

The award offered by Kaplan Higher Education Academy, will 
equip graduates with a solid foundation in mass communication 
and necessary skills towards a rewarding and dynamic career. 
Possible career opportunities include:
• Public Relations (Public Relations Specialist, Guest Relations 
 Specialist)
• Journalism (Photojournalist, Writer, Reporter, Editor)
• Marketing Communications (Advertiser, Copywriter)
• Media (TV Correspondent, Radio Jockey, Content Creator)

Aims & Objectives

This programme aims to encompass all essential skills for 
Mass Communication. The syllabus covers developing and 
writing public relations materials, marketing communication 
and creative writing including news releases, backgrounders, 
newsletters, magazine articles, brochures, print advertising 
copy and broadcast scripts. It educates students about the 
impact of technology on the communication industry and the 
role, importance and techniques of effective communication in 
both consumer and industrial markets. Students will develop 
the skills to apply appropriate tools and techniques for the 
promotion of both goods and services.

Academic Track

Diploma in Mass Communication

• Introduction to Management
• Introduction to Mass Communication

• Marketing Principles
• Journalism and Ethics

• Advertising and Public Relations
• Contemporary Smartphone Video Production

• Social and New Media
• Research Project

Direct entry* to 2nd year of
Bachelor’s degree programme

*Subject to course duration and meeting entry requirements



PROGRAMME STRUCTURE & CONTENT

Graduation & Recognition

Students who successfully complete the programme will be 
awarded with the Diploma in Mass Communication by Kaplan 
Higher Education Academy. Diploma graduates can then move 
on to pursue Bachelor’s degree programmes with one of our 
prestigious university partners in Singapore.

Soon after completing my diploma 
studies at Kaplan, I secured a job with 
A*Star (Agency for Science, Technology and 
Research) and assisted in the preparation 
of the President’s Science and Technology 
awards ceremony by liaising with top 
scientists and a panel of distinguished 
judges in Singapore. I later progressed to 
a leading bank and joined their corporate 
communications team. I performed well 
thanks to the rich knowledge and skills I 
learnt at Kaplan!

Stephanie Clarissa
Corporate Communications Executive

Leading Bank in Singapore
Kaplan Diploma in Mass Communication Graduate

Entry Requirements

The curriculum is taught over 4 terms of 8 weeks with each term 
covering 2 units. Each unit of this full-time programme will be 
delivered over a 4-week cycle. Classes are 3-hour sessions 
held Mon-Fri. Classes are conducted mainly on weekdays.

Delivery Method

Each unit is assessed by any combination of class participation, 
written assignments, projects or examinations. Assessment 
method may vary according to individual unit requirements.

Assessment Method

The diploma programme is managed by a professional management 
team at Kaplan Higher Education Academy. The team ensures 
that in addition to classes, students will be supported by a team 
of programme managers, programme newsletters via email, 
academic support system via email or other online resources and 
study notes. Programme managers will also provide assistance 
with  scheduling, study group formation, Kaplan City Campus 
library membership, assignment and examination management, 
students liaison and organisation and others.

Programme Management

Local students:
• GCE A-Level; OR
• Mature candidates (≥30 years old with 8 years work experience); OR
• Candidates with other qualifications will be assessed on case- 
 by-case basis.
*GCE N-Level/GCE O-Level/NITEC/Higher NITEC holders or those who do not meet the entry  
 requirements may contact our Course Consultant for the alternative programmes available.

International Students:
• Completion of Year 12; OR
• Completion of less than Year 12 will be considered if it is an 
 official completion of High School in the country of origin; OR
• IB Diploma; OR
• Pre-university certifications; OR
• Other private or foreign qualifications will be assessed on  
 case-by-case basis
English language requirement:
• Successfully pass Kaplan English Placement Test: OR
• Grade E in any GCE A-Level subjects conducted in English; OR  
• IELTS 6.0 or equivalent (applicable for International students)



Introduction to Management provides the strategic management 
tools and theoretical concepts to analyse firms in different 
industries, make strategic decisions and justify these decisions 
with supporting evidence. The unit covers a wide spectrum 
of business management activities and decisions, both at 
corporate and divisional level including management, production, 
information systems and finance. 

Introduction to Management

This unit enables students to learn about the social impact 
of recent developments and convergence in communication 
technologies – from the emerging role of mobile devices in the 
mass media mix to the growing impact of blogs on the practice 
of journalism. It also examines in detail the various traditional 
media such as newspapers, magazines, radio and television.

Introduction to Mass Communication

This unit aims to enable students to market and to innovate, 
albeit at an introductory level. This unit introduces students to 
the wonderful (and pervasive) world of marketing and does so in 
a hands-on way. Participation and teamwork, two hallmarks of 
the modern marketing and mass communication professional, 
are expected and rewarded through assessment.
Influenced by the attributes of the working marketer in its 
curriculum design, Marketing Principles requires students to 
form a working project team comprising of classmates with 
diverse skills sets and work on the marketing plan for a real 
product. The team will follow the marketing process by: 
1) Studying the divergent needs, values and behaviours of 
 consumers (research); 
2) Grouping customers according to market segment with the 
 aim of isolating a target market; 
3) Relating the characteristics of this market with the specific 
 advantages of the product by positioning the product 
 relative to competitor products; 
4) Applying the marketing mix in order to arrive at the 
 appropriate promotional strategy for their product.

Marketing Principles

This unit aims to prepare students without any experience in 
journalism to acquire the technical skills and knowledge to 
perform the role of the entry-level journalist. 
The unit looks at both hard and soft aspects of news, from foot 
in the door hard news and investigative journalism to feature 
writing and human interest. Students will gain experience in 
researching, writing and editing articles. 
The thread binding all aspects of reportage investigated in the 
unit is a critique of the ethical decisions facing journalists and 
news agencies alike. 

Journalism and Ethics

This unit is designed to provide students with a foundational 
understanding of Advertising and Public Relations. The knowledge 
acquired will arm students to identify concepts and apply them 
strategically in case studies. In view of media convergence, 
students will also be exposed to how the two disciplines have 
evolved with the inclusion of new media in strategic execution. 
Academic research and the application of public relations and 
advertising tools, branding, media and crisis management, 
planning and execution of advertising campaigns will be presented 
in this unit.

Advertising and Public Relations

Contemporary Smartphone Video 
Production

The unit aims to equip students with an understanding of 
contemporary practice and demands in visual communication and 
media. Furthermore, the unit enables students to harness evolving 
technology in the communication of visual messages. Through 
such 21st century channels as social media, contemporary film 
and television, and community broadcasting, these messages 
can be developed for the ultimate benefit of society. 
Students will be introduced the following principles of visual 
communication: story-telling and scriptwriting; genres, conventions 
and technical skills of film making; and an understanding of the 
film-making process from pre-production through to post-
production. Through the inculcation of these skills, students 
will be equipped to present a portfolio demonstrating their 
industry-readiness. 
This unit will utilise smartphone technology with a constant 
emphasis on communication through social media. It is not, 
therefore, intended as an advanced course in film-making 
technique but rather a preliminary initiative in visual outreach 
using readily available technologies within an ethical framework.

Media in the 21st century is dominated by a convergence of 
modes and the emergence of social platforms that are blurring 
public/private, work/social life boundaries. 
In this unit, students will analyse the application of new media in 
a variety of contexts, including contemporary social and business 
users. They will also engage their creativity by composing 
instances of social and new media across a range of platforms 
and devices in order to entertain or to meet the objectives of 
organisations. 
Ethical issues surrounding new media are also introduced and 
students asked to critically assess the ethics of the choices 
they make when constructing social and new media content. 

Social and New Media

This unit purposefully develops the students’ research capabilities 
by exploring a small communication management project in 
an organisational setting with particular reference to survey 
research. It equips students with the knowledge and skills to 
enable them to undertake small scale research into an aspect 
of organisational management.

Research Project

UNIT OUTLINE



Study loans are available with most banks and financial institutions. 
Interested candidates may contact: 
Maybank : 1800 629 2265 www.maybank.com.sg
OCBC Bank : 1800 6363 3333 www.ocbc.com.sg
*Only applicable for local students.

Study Loans*

Applicants are required to complete the application by providing: 
• Duly completed and signed application form 
• List of qualifications, certificates and proof of official transcript  
 from each institution attended (certified copy of the official  
 transcript is acceptable)
• Resume detailing employment experience and major work 
 achievements (if applicable)
• Personal statement/Statement of intention (if applicable)
• Photocopy of passport or identification card
• 1 passport-sized photograph  
• Programme application fee 
Please note that the application is not complete without all the 
items stated above. 
As the programme involves regular use of internet, email and 
other online resources, students must possess a personal 
computer and have an internet connection to access materials 
electronically from the university and to participate in 
appropriate pedagogic interaction.

Application

Please refer to the insert for the information on: 
• Tuition Fee 
• Non-tuition Fee 
• Refund Policy 
• EduTrust Certification
For more information, please contact our programme consultant 
or email to info.sg@kaplan.com

Fee Schedule

The Immigration and Checkpoints Authority (ICA) of Singapore 
requires all foreign students to hold a valid Student Pass for their 
full-time study in Singapore. A minimum of 90% attendance must 
be attained to protect the interest of foreign students.
Documents required for application of Student Pass: 
• Completed Student Pass application Form 16 and Form V36
• Certified/Notarised copy of highest qualification certificates &  
 transcripts, birth certificate and bank statement
• Employer’s letter certifying applicant’s occupation and salary 
 (if applicable) 
• Employer’s letter certifying parents’ occupation and salary
• Photocopy of passport 
• 1 passport-sized photograph
• Student Pass processing fee 
Applications must be submitted to Kaplan Higher Education 
Academy at least 1 month before the start of programme intake.

International Students

Who to Contact

For enquiries on this course, send “KAP-HER6” via SMS to 
9677 7598 or enter it at http://ask.kaplan.com.sg.
By sending the code via SMS or website, you have given your consent to have a representative from 
Kaplan contact you regarding your request.

For other information or enquiries on other Diploma programmes, 
please contact:
Telephone : 6733 1877
Facsimile : 6225 3605
Email : info.sg@kaplan.com
Kaplan Website : www.kaplan.com.sg

Kaplan Higher Education Academy reserves the right to alter, amend or delete any programme 
fee, course, admission requirement, mode of delivery or other arrangements without prior notice.
The information contained in this brochure is correct at time of print (July 2017).
Registered with Committee for Private Education, UEN 199409389H, 20.05.2014 – 19.05.2018.

The full application package should be sent to:
Director, Diploma Programme (Full-time)
Kaplan Higher Education Academy
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

FEE SCHEDULE & APPLICATION

info.sg@kaplan.com

KaplanSingapore kaplan.com.sg

6733 1877

Kaplan City Campus @ PoMo  1 Selegie Road Level 6, Singapore 188306
Kaplan City Campus @ Wilkie Edge  8 Wilkie Road Level 2, Singapore 228095


