
Advanced Diploma in Finance
Advanced Diploma in Management
Advanced Diploma in Marketing

> Possible progression to final year of Bachelor’s degree*

> Possible completion of 6 modules in 8 months
> Mature candidates with substantial working experience 

will be assessed on a case-by-case basis*
*Subject to meeting entry requirements



Advanced Diploma in Management 
1. Applied Commercial Law
2. Financial Decision Making for Managers
3. Management and Strategy
4. Operations Management
5. Organisational Behaviour
6. Professional Communication

AIMS & OBJECTIVES

KAPLAN’S UNIVERSITY PARTNERS OFFERING   
BACHELOR’S DEGREES IN SINGAPORE

The Advanced Diploma programmes aim to produce graduates who will be trained in the various areas of specialisation namely: 
Finance, Management or Marketing. Students will be required to study a number of qualitative and quantitative subjects and develop 
a range of basic skills required for successful careers in their chosen area.

ACADEMIC ADVANCEMENT

•  Possible completion of 6 modules in 8 months* for all Advanced Diploma
•  Possible advanced standing to second year or final year of our university partners’ Bachelor’s degrees in Singapore, subject to 
 the admission criteria of the universities
• Mainly twice per week schedule
*Subject to course duration and meeting entry requirements.

•  Polytechnic Diploma    
 (Exemptions may be granted  
 on a case-by-case basis)
•  Private Diploma
•  Kaplan Diploma 

Advanced Diploma
Bachelor’s Degree
(Exemptions are applicable)
Terms and conditions apply.

Possible completion within 1.5 years to 2.5 years.*

PROGRAMME STRUCTURE
The Advanced Diploma awarded by Kaplan Higher Education Institute can be completed in 8 months*. Upon completion, students 
can continue to pursue a Bachelor’s degree from our university partners from Australia, Ireland or the United Kingdom.

Advanced Diploma in Finance 
1. Advanced Corporate Finance
2. Applied Financial Reporting and Analysis
3. Contemporary Issues in International  
 Finance
4. Financial Decision Making for Managers
5. Management and Strategy
6. Professional Communication

Advanced Diploma in Marketing  
1. Consumer Behaviour and Marketing Strategy
2. Financial Decision Making for Managers
3. Management and Strategy
4. Marketing Management
5. Marketing in the Global Context
6. Professional Communication



PROGRAMME MANAGEMENT & ASSESSMENT METHODS

Lecture Schedule

The curriculum is taught over 3 terms of 8-10 weeks, with 
each term covering 2 subjects. Each module of this part time 
programme will be delivered over a 4 to 5-week cycle comprising 
30-32 contact hours. Classes are 3 to 4 hour sessions held a 
minimum of 2 times per week.

Entry Requirements

The Kaplan Advanced Diploma programmes accept the following:
• Polytechnic Diploma* (exemptions granted on a case-by- 
 case basis)
• Kaplan Diploma*
• Private Diploma*
• Candidates with minimum 3 years of supervisory/ 
 managerial experience* (assessed on a case-by-case basis)

*Subject to meeting Kaplan School of Diploma entry requirement.

Assessment Method

Each unit is assessed by any combination of written assignments, 
projects or examinations. Assessment method may vary according 
to individual unit requirements.

The Advanced Diploma programme will be managed by a 
professional management team at Kaplan Higher Education 
Institute. This ensures that in addition to classes, students will 
be supported by a team of programme managers, programme 
newsletters (updates) via email, academic support system via 
email or other online resources, study notes, scheduling, study 
group formation, Kaplan City Campus library membership, 
assignment and examination management, students liaison and 
organisation, and others.

Programme Management

Students who successfully complete the programme will be 
awarded with the Advanced Diploma by Kaplan Higher Education 
Institute. Advanced Diploma graduates can then move on to 
pursue Bachelor’s degree programmes with a university partner 
of Kaplan from Australia, Ireland or the United Kingdom.

Graduation & Progression



UNIT OUTLINE

Core Units

Financial Decision Making for Managers
This unit builds on prior knowledge of basic managerial accounting 
tools and techniques by placing an emphasis on the application 
of data analysis for decision making at the managerial level 
The unit introduces basic probability theory as a management 
decision tool.
Students will learn how to apply management accounting and 
probability-based techniques to data provided by cost accounting 
processes for the purpose of aiding managerial decision making 
at both a strategic and tactical level.
The central question at the heart of this unit is: how  can 
management use data effectively to make informed business 
decisions?

Management and Strategy
Strategic management is a set of managerial decisions and actions 
that determines the long-run performance of a corporation. It 
includes environmental scanning, strategy formulation, strategy 
implementation and evaluation and control. By the end of this 
unit, students are expected to be able to analyse firms in different 
industries, make objective strategic decisions for companies, and 
justify those decisions through oral and written communication. 
Students should also be able to recommend strategies for the 
organisations studied and specify how those strategies could 
best be implemented.
Professional Communication
Effective and rapid communication is a vital tool in business 
and in modern management. This unit aims to prepare students 
to produce, present and interpret a wide range of business 
communication documents and presentations, as well as be 
able to operate effectively in various interpersonal, interactive 
and intercultural business communication contexts. 

Advanced Corporate Finance
This unit introduces students to the basic building blocks of 
corporate finance that are of primary concern to corporate financial 
managers as an integral part of the decision-making, planning 
and control processes both inside and outside the companies. 
Students will build on the concept of the time value of money 
and apply it to value financial assets, in particular debt and 
equity securities. They will be introduced to the capital budgeting 
aspects of corporate finance which include the different investment 
appraisal techniques and their advantages and disadvantages.
Students will learn to apply these techniques in evaluating decisions 
on investment, replacement and retirement of a company’s assets. 
Students will also learn about the pricing of risk based on the 
portfolio theory of risk and return as described in the Capital Asset 
Pricing Model (CAPM). They will be introduced to the theory & 
practice of financing & dividend decisions, cost of capital and 
cash & working capital management. 
Applied Financial Reporting and Analysis
This unit enables students to understand businesses from a 
financial point of view and allows them to draw conclusions 
about an organisation’s financial position and performance, 
whilst bearing in mind the limitations and potential pitfalls of 
financial statements.
Students will also apply lessons learned to construct a set of 
consolidated accounts for business combinations in compliance 
with international standards of reporting.
Contemporary Issues in International Finance
The core of this unit is practical in nature and lies in understanding, 
analysing and interpreting foreign exchange quotations and 
data. Students will first be introduced to the global financial 
environment and the history of the international monetary system. 
The concepts of Balance of Payments and the International Parity 
conditions will also be explored.
The exchange rates, determinants and various techniques of 
exposure management will allow students to understand the risk 
exposure which multinational firms face and how this impacts the 
firm’s value. Lastly, the current multinational financial challenges 
which affect economies will be discussed.

Advanced Diploma In Finance



Advanced Diploma In Marketing

Consumer Behaviour and Marketing Strategy
This unit is designed to enable students to build on and apply the 
fundamental concepts and perspectives of consumer behaviour 
through an evaluation of the influence of various psychological, 
social and personal factors on the buyer’s decision making 
process. 
Students are then able to develop a profile of targeted customers 
for application to marketing activities of branding, segmentation, 
targeting, differentiation and positioning in order to create practical 
marketing plans that incorporate consumer behaviour theories 
in complex marketing situations.
Students will also understand the challenges involved in marketing 
new products in terms of the consumer’s propensity towards the 
diffusion and acceptance of new products in society.
Marketing in the Global Context
International Marketing prevails as uniquely accessible and 
relevant to today’s context, where organisations and individuals 
have already undergone or are undergoing globalisation. Thus, 
a strong knowledge and application of international marketing 
theory adds much realistic value to students by encouraging 
them to engage in self-development, debate and reflection. It 
will help students to become effective marketing practitioners. 
In this unit, students will evaluate the micro and macro environment 
of international markets and use decision-making tools available 
to an organisation to meet strategic objectives. This unit also 
helps students to understand and appreciate the cultural and 
environmental uniqueness of any nation or region and how this 
affects the segmentation, targeting, positioning and distribution 
of products and services within that geographical market. 
Marketing Management 
This unit aims to provide learners with a management perspective 
and extension on the core concepts and principles that underpin 
the marketing process. In addition, it examines the role and 
practice of strategic marketing within the changing business 
environment. This broad-based unit will provide all learners with 
a concise and contemporary overview of marketing, and give 
them the knowledge and skills to underpin advanced study and 
practice in the specialist field of marketing.
This unit ensures students will identify and analyse the strategic 
process involved in marketing and apply the marketing mix to 
different marketing segments and contexts. With a link to the 
Marketing in the Global Context unit, this unit will briefly examine 
the impacts of global trade on the marketing process to enable 
students to see the big picture. Lastly, the new trends and 
developments in marketing theory, including social responsibility 
and ethics will be explored in relation to how they impact on an 
organisation’s ability to compete in target markets. 

UNIT OUTLINE

Advanced Diploma In Management

Applied Commercial Law
The business environment in any country is fundamental to securing 
economic growth and prosperity of that nation. However, the 
scaffold of this success is an internationally respected transparent 
legal environment that promotes business opportunities and 
practices through fair and ethical approaches. 
Consequently, business laws aimed at encouraging and regulating 
businesses are essential to promote fair business dealings, 
which in turn lead to a healthy economy that promotes stability. 
This unit seeks to address the legal fundamentals of doing 
business in a country, and internationally. With the necessary 
supporting case law and relevant statutes, it addresses issues 
on business contracts, professional negligence, employment law 
and the laws governing the formation and operation of business 
entities through a cross comparison of three countries: Australia, 
Singapore and the United Kingdom. 

Operations Management
Operations Management (OM) is an area of business concerned 
with the production of goods and services and involves the 
responsibility of ensuring that business operations are efficient 
in terms of using as little resource as needed and effective in 
terms of meeting customer requirements. It is concerned with 
managing the process that converts inputs (in the forms of 
materials, labour and energy) into outputs (in the form of goods 
and services).
OM aims to increase the content of value-added activities in any 
given process. Fundamentally, these value-adding creative activities 
should be aligned with market opportunity for optimal enterprise 
performance. OM involves system design and operating decisions 
related to product and service design, capacity planning, process 
selection, location selection, work management, inventory and 
supply management, production planning, quality assurance, 
scheduling and project management.
Organisational Behaviour
This unit examines three factors that assist us to understand 
human behaviour at work. In particular, the unit examines theories 
and the research base that inform the way in which individual 
level factors (e.g. attitudes, emotions, moods, personality, 
perception and motivation), team level factors (e.g. group dynamics, 
communication, leadership, power, conflict and negotiation) and 
organisational level factors (e.g. culture) combine to explain 
behaviour. Behaviour at work plays a critical role in explaining 
organisational outcomes such as productivity and absenteeism.



Applicants are required to complete the application by providing: 
• Duly completed and signed application form 
• List of qualifications, certificates and proof of official transcript 
 from each institution attended (certified copy of the official 
 transcript is acceptable)
• Resumé detailing employment experience and major work 
 achievements (if applicable)
• Personal statement / Statement of intention (if applicable)
• Photocopy of passport or identification card
• 1 passport-sized photograph  
• Programme application fee 
Please note that the application is not complete without all the 
items stated above.
Applications must be submitted to Kaplan Higher Education 
Institute, at least 1 month before the start of programme intake.

Application

kaplan.com.sg

Kaplan City Campuses Location Map

Kaplan Higher Education is one of the largest 
private education institutions in Singapore, 
spanning more than 140,000 sqft, over 3 campuses 
– Kaplan City Campus @ PoMo, @ Wilkie Edge 
and @ Bugis (at the National Library Building). 
The campuses are located in the heart of the 
city; all within walking distances from 5 MRT 
stations across major train lines. All campuses 
are strategically located to provide students 
convenience and conducive study environment 
with state-of-the-art classrooms & computer 
labs, high-speed WiFi, relaxation lounges, easy 
access to comprehensive library resources and 
food & beverage outlets on campus.

The Kaplan City Campuses

Who to Contact

Study loans are available with most banks and financial institutions. 
Interested candidates may contact: 
CIMB Bank : 6333 7777 www.cimbbank.com.sg
Maybank : 1800 629 2265 www.maybank.com.sg
OCBC Bank : 6586 7403 www.ocbc.com.sg
*Only applicable for local students.

Study Loans*

FEE SCHEDULE & APPLICATION

Fee Schedule

Please refer to the insert for the information on: 
• Tuition Fee 
• Non-tuition Fee 
• Refund Policy 
• EduTrust Certification
For more information, please contact our programme consultant 
or email to info.sg@kaplan.com

info.sg@kaplan.com

KaplanSingapore kaplan.com.sg

Kaplan City Campus @ PoMo  1 Selegie Road Level 6, Singapore 188306

6733 1877

Kaplan City Campus @ Wilkie Edge  8 Wilkie Road Level 2, Singapore 228095
Kaplan City Campus @ Bugis  100 Victoria Street (National Library Building) #09-02, Singapore 188064

Kaplan Higher Education Institute reserves the right to alter, amend or delete any programme 
fee, course, admission requirement, mode of delivery or other arrangements without prior notice. 
Kaplan Higher Education Institute and any university partner do not guarantee acceptance into any 
university programme. Students are responsible for being informed of and meeting any additional 
university entry requirements.

The information contained in this brochure is correct at the time of printing (September 2016).

Registered with Council for Private Education, UEN: 198600044N, Validity: 17.08.2014 – 16.08.2018

The full application package should be sent to:
Director, Diploma Programmes
Kaplan Higher Education Institute
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

For enquiries on this course, SMS PTBROADV<space>Name 
<space>Email Address to 8338 1333.
By sending the code via SMS, you have given your consent to have a representative from Kaplan 
contact you regarding your request. 

For other information or enquiries on other diploma programmes, 
please contact:
Telephone : 6733 1877
Facsimile : 6225 3605
Email Address : info.sg@kaplan.com
Kaplan Website : www.kaplan.com.sg


