
Diploma in Events Management

Full-time Programmes

> Possible completion of 8 modules in 8 months1

> Entry2 to over 200 degree programmes
> Direct entry2 to 2nd year of Bachelor’s degree programme

> Easy and affordable payment schemes3

1Subject to programme duration and meeting entry requirements
2Subject to course duration and meeting entry requirements

3Terms and conditions apply. Subject to bank’s approval.



Diploma in Events Management

KAPLAN HIGHER EDUCATION ACADEMY IN SINGAPORE

Kaplan City Campuses Location Map

The Kaplan City Campuses

Kaplan Higher Education is one of the largest private education 
institutions in Singapore, spanning more than 140,000 sqft, 
over 3 campuses – Kaplan City Campus @ PoMo, @ Wilkie 
Edge and @ Bugis (at the National Library Building). The 
campuses are located in the heart of the city; all within 
walking distances from 4 MRT stations across major train 
lines. All campuses are strategically located to provide 
students convenience and conducive study environment with 
state-of-the-art classrooms & computer labs, high-speed 
WiFi, relaxation lounges, easy access to comprehensive 
library resources and food & beverage outlets on campus.

Awards & Recognition 

•  One of the Top 3 Best Private Schools 
 in Singapore for People’s Choice Awards 
 2009, 2010, 2013, 2014 & 2015

Kaplan Higher Education Academy is part of Kaplan, Inc., a leading 
international provider of educational and career services for 
individuals, schools and businesses. Kaplan serves students of all 
ages through a wide array of offerings, including higher education 
and professional training. Kaplan, Inc., is a subsidiary of Graham 
Holdings Company (NYSE: GHC) and its largest division. Today, 
thousands of students are enrolled in Kaplan Higher Education 
Academy in Singapore, pursuing full-time programmes that range 
from diplomas to Bachelor’s and Master’s degrees.

Through collaboration with prestigious Australian and European 
universities, Kaplan offers career-oriented academic programmes 
designed to provide students with the skills necessary to qualify 
them for employment in the fields of Accounting & Finance, 
Business & Management, Communication & Media, Hospitality & 
Tourism Management, Humanities & Social Sciences, Information 
Technology, Law and Nursing & Allied Health.
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PROGRAMME STRUCTURE & CONTENT

This programme aims to prepare students for roles within the 
emerging events management industry. It first gives students 
exposure to the underpinning foundations of this interdisciplinary 
specialisation of Tourism, Marketing and Management and 
further builds event-specific knowledge and skills through an 
investigation of the specialist corporate event management 
subject areas of sponsorship, event planning, event organisation 
and advertising/public relations. This will enable graduates  
to work across industry sectors as in-house or consultant  
event professionals.

Aims & Objectives

Academic Track

• Introduction to Management
• Tourism Systems

• Marketing Principles
• Commercial Law

• Project Management
• Advertising and Public Relations

• Event Sponsorship and Promotions
• Event Planning and Operations

Students who successfully complete the programme will be 
awarded with the Diploma in Events Management by Kaplan 
Higher Education Academy. Graduates can then progress to 
pursue Bachelor’s degree programmes with one of our prestigious 
partner universities in Singapore.

Graduation & Progression

Each unit is assessed by a combination of class participation, 
written assignments, projects or examinations. Assessment 
methods may vary according to individual unit requirements.

Assessment Method

Direct entry* to 2nd year of
Bachelor’s degree programme

*Subject to course duration and meeting entry requirements
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PROGRAMME STRUCTURE & CONTENT

Shortly after completing my Kaplan 
diploma, I secured a job with A*Star (Agency 
for Science, Technology and Research) and 
assisted in the preparation for the President’s 
Science and Technology Awards Ceremony, 
liaising with the top scientists and a panel 
of distinguished judges in Singapore. I later 
progressed to a leading bank joining the 
corporate communications team and could 
perform well thanks to the rich knowledge 
and skills I learnt at Kaplan.

Stephanie Clarissa
Corporate Communications Executive, Leading Bank

Kaplan Diploma Graduate

What I appreciate most was the 
dedication and commitment several 
lecturers took to ensure we took away 
something practical and applicable from our 
experiences. I’ve completed my Diploma 
in Commerce and Degree in Tourism & 
Events Management at Kaplan. I’m now 
currently working in a leisure attraction as 
Operations Executive.

Lim Kuan Loong Bryan
Operations Executive, Leisure Attraction

Kaplan Diploma Graduate
Bachelor of Commerce in Tourism & Events Management

The Diploma in Events Management is managed by a professional 
management team at Kaplan Higher Education Academy. The team 
ensures that in addition to classes, students will be supported 
by a team of programme managers, programme newsletters 
via email, academic support system via email or other online 
resources and study notes. Programme managers will also provide 
assistance with  scheduling, study group formation, Kaplan 
City Campus library membership, assignment and examination 
management, students liaison and organisation and others.

Programme Support

Kaplan CampusLife organises a variety of sporting and special interest activities to provide a well-rounded student experience.

Student Activities & Testimonials

The curriculum is taught over 4 terms of 8 weeks with each term 
covering 2 units. Each unit is supported with 42 contact hours. 
Classes are 3-hour sessions held Monday to Friday. Classes 
are conducted mainly on weekdays.

Delivery Method
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UNIT OUTLINE

This unit is an introductory marketing unit aimed at students 
studying at diploma level. Marketing principles provide an overview 
of the marketing process and how it works within the business 
context. This unit is based on both the theory and practice of 
marketing. Classes and assessment tasks will encourage students 
to apply theoretical learning to real-world practices.

Marketing Principles

Commercial law is a complex system of laws that governs 
commercial transactions and relationships. It is studied by 
commerce students because as future business leaders (whether 
as manufacturers, marketers, employers, contractors etc.) they 
will be affected by commercial law. This unit begins with a 
discussion of what law is and an overview of the legal system 
which provides the legal framework of commerce, followed by 
a study of specific areas of law that regulate commerce such as 
tort law, contract law, sale of goods law, consumer protection 
law and workplace environment and employment law.

Commercial Law

This unit aims to introduce the principles underpinning management 
theory and practice. In particular, the unit provides an in-depth 
understanding of the 4 primary functions of management: 
planning, organising, leading and controlling from which a deeper 
investigation into management is based.

Introduction to Management

This introductory unit provides an insight into the structure, 
organisation, conduct and performance of the tourism industry. 
It examines the impacts, as well as issues influencing the 
development of this sector. It discusses how tourism activities 
relate both to individuals and to society as a whole. It explores 
concepts relating to access to tourism and to the delivery of tourism 
products. Reference is also made to the hospitality sector and to 
an examination of how this works closely together with tourism 
to provide the visitor with his/her necessary accommodation 
and catering needs.

Tourism Systems

The unit aims to provide students with a holistic, integrated view 
of project management. It will equip students with the necessary 
project management tools, techniques and interpersonal skills 
to manage projects from start to finish.

Project Management

This unit is designed to provide students with a foundational 
understanding of Advertising and Public Relations. The knowledge 
acquired will assist students to identify concepts and apply them 
strategically to case studies from within the field of practice and 
research. In view of the contemporary communications landscape 
being one of convergent media, students will also be exposed 
to how the 2 disciplines have evolved with the inclusion of New 
Media in strategic execution. The main areas of focus for the unit 
are: PR & Advertising Tools, Branding, Media & Crisis Management 
and Planning & Execution of Advertising campaigns.

Advertising and Public Relations

This unit deals with the process of planning, creating, developing 
and executing of events. It examines the various aspects and 
stages of the event planning and operational process, and the 
elements and resources available to the event manager in devising 
and developing quality events. The unit includes a mix of theory 
and application, as students design, implement and evaluate 
a hypothetical or real event of their own creation. Teamwork, 
communication and leadership are emphasised throughout the 
unit both in and out of class.

Event Planning and Operations

Within the highly competitive arena of event venues the ability 
for organisations to stand out from the crowd is imperative. 
Sponsorship not only allows for the financial viability of an 
event but can serve the sponsor in myriad ways including: 
brand synergy, corporate social responsibility, public relations 
and in opening up new and nourishing existing networks. The 
aim of this unit is for students to understand the power and 
effects of sponsorship and to know how to find sponsorship 
opportunities, secure and harness them. Students will investigate 
contemporary approaches to sponsorship and analyse cases 
from within this emergent but powerful sector. A relatively new 
field of academic inquiry, this unit benefits from the know-how 
of industry academic-practitioners and students may even be 
pioneers of event sponsorship and promotion within their chosen 
industry sector when they graduate.

Event Sponsorship and Promotions
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FEE SCHEDULE & APPLICATION 

Please refer to the insert for information on: 
•  Tuition Fee 
•  Non-tuition Fee 
•  Refund Policy
• EduTrust Certification

For more information, please contact our programme consultant or 
email info.sg@kaplan.com

Fee Schedule

Applicants are required to complete the application by providing: 
• Duly completed and signed application form 
• List of qualifications, certificates and proof of official transcript  
 from each institution attended (certified copy of the official  
 transcript is acceptable)
• Resume detailing employment experience and major work  
 achievements (if applicable)
• Personal statement/Statement of intention (if applicable)
• Photocopy of passport or identification card
• 1 passport-sized photograph  
• Programme application fee 
Please note that the application is not complete without all the 
items stated above.
Applications must be submitted to Kaplan Higher Education 
Academy at least 1 month before the start of programme intake.

Application

Who to Contact

For enquiries on this programme, send FTBROEM<space>Name<space> 
Email Address to 8338 1333.
By sending the code via SMS, you have given your consent to have a representative from Kaplan 
contact you regarding your request.

For other information or enquiries on other Diploma programmes, 
please contact:
Telephone : 6733 1877
Facsimile : 6225 3605
Email : info.sg@kaplan.com
Kaplan Website : kaplan.com.sg

The full application package should be sent to:
Director, Diploma Programme (Full-time)
Kaplan Higher Education Academy
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

Kaplan Higher Education Academy reserves the right to alter, amend or delete any programme 
fee, programme, admission requirement, mode of delivery or other arrangements without prior 
notice. Kaplan Higher Education Academy and any university partner do not guarantee acceptance 
into any university programme. Students are responsible for being informed of and meeting any 
additional university entry requirements.

The information contained in this brochure is correct at the time of printing (March 2016).

Registered with Committee for Private Education (CPE), part of SkillsFuture Singapore (SSG). 
UEN 199409389H: Validity 20/5/2014 to 19/5/2018

Entry Requirements

The Immigration and Checkpoints Authority (ICA) of Singapore 
requires all foreign students to hold a valid Student Pass for their 
full-time study in Singapore. A minimum of 90% attendance must 
be attained to protect the interest of foreign students.
Documents required for application of Student Pass: 
• Completed Student Pass application Form 16 and Form V36
• Certified/Notarised copy of highest qualification certificates &  
 transcripts, birth certificate and bank statement
• Employer’s letter certifying applicant’s occupation and salary  
 (if applicable) 
• Employer’s letter certifying parents’ occupation and salary
• Photocopy of passport 
• 1 passport-sized photograph
• Student pass processing fee 
Applications must be submitted to Kaplan Higher Education
Academy at least 1 month before the start of programme intake.

International Students

info.sg@kaplan.com

KaplanSingapore kaplan.com.sg

6733 1877

Kaplan City Campus @ PoMo  1 Selegie Road Level 6, Singapore 188306
Kaplan City Campus @ Wilkie Edge  8 Wilkie Road Level 2, Singapore 228095

Local students:
• GCE A-Level; OR
• Certificate in Foundation Studies; OR
• Mature candidates (≥30 years old with 8 years work experience);  
 OR
• Candidates with other qualifications will be assessed on case- 
 by-case basis

International Students:
• Completion of Year 12
• Completion of less than Year 12 will be considered if it is an  
 official completion of High School in the country of origin
• IB Diploma
• Pre-university certifications
• Other private or foreign qualifications will be assessed on  
 case-by-case basis

English language requirement:
• GCE A-Level (Grade E and above in any subject conducted  
 in English)
• Successfully pass Kaplan English Placement Test  
• IELTS 6.0 or equivalent (applicable for International students)


