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Gloria Agyemang
Professor of Accounting  
and Head of the School

The School of Management at Royal Holloway is successful, friendly, ambitious and 
focused. We offer a full programme of teaching at undergraduate and postgraduate levels. 

Our students learn from academic staff who, through their world-leading research, seek to 
both understand and influence the actions of managers in private, public and not-for-profit 
areas, and to share that understanding with students. 

Through our programmes, you will therefore have access to the very latest thinking in 
management that will equip you to succeed in a global economy; to bridge cultures and 
geographies and to develop an astute social awareness that will be critical to your future as  
a leader. 
 
By bringing our undergraduate programmes in Management to students in Singapore, in 
conjunction with Kaplan Higher Education Academy, we aim to bring the opportunity to study 
for a Royal Holloway, University of London degree to those of you who, for many reasons, 
cannot come to Royal Holloway in the UK to study. I look forward to welcoming you as a 
Royal Holloway undergraduate student, and sharing the success of your studies with us.

WELCOME MESSAGES

Professor Rob Kemp 
Deputy Principal

Royal Holloway is one of the largest multi-faculty Colleges within the University of London 
and combines a distinguished history with a reputation for cutting edge thinking and 
academic innovation. 

We sit within the 25% of UK universities for research—rated as world-leading and internationally 
excellent. The University’s eminent staff works at the forefront of their subject areas and 
81% of their research is rated as world-leading or internationally excellent (Research 
Excellence Framework, 2014). 

The Royal Holloway, University of London degree gained by our talented and high-achieving 
graduates is valued by employers the world over; 97% of our 2015 Management graduates 
were in work, further study or both, six months after graduating (Destination of Leavers 
from Higher Education Survey, 2016).

Through the Kaplan Higher Education Academy, you will have the opportunity to study a 
Royal Holloway, University of London degree taught by Royal Holloway staff and supported 
by online resources in Singapore. You will experience our innovative teaching that has 
meaning and impact in the world at large and you will work with research leading academics 
to develop the key skills of analysis, creative thinking and presentation. We look forward 
to bringing the Royal Holloway experience to Singapore and invite you to join us there. 
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AWARD WINNING PRIVATE EDUCATION PROVIDER IN SINGAPORE

1 Awarded to Kaplan in Singapore by JobsCentral Learning, Training & Education Development (T.E.D.) Awards 2016. The award is conferred based on stringent assessment by an esteemed panel 
of judges consisting of industry experts, and voting by members of the public. 2Awarded to Kaplan Higher Education Academy. 3Awarded to Kaplan Higher Education Institute. 4Awarded to Kaplan 
Learning Institute.

WELCOME TO KAPLAN SINGAPORE

JobsCentral Learning, Training & Education Development (T.E.D.) Awards 20161

•  Best Private Education Institution for Business Management3

•  Best Private Education Institution for Computer Science & IT2

•  Best Private Education Institution for Communications & Media2

•  Best Private Education Institution for Marketing3

•  Gold Standard Service Provider for Accountancy3

•  Gold Standard Service Provider for Hospitality & Tourism2

•  Best Corporate Training Provider for Leadership4

•  Best Corporate Training Provider for Computer Science & IT4

•  Best Corporate Training Provider for Finance Management4

Private Education Institution

Corporate Training Provider

•   Preferred Private Education Institution (Overall) 1st (Year 2012 and 2013), 2nd (Year 2010 and 2011)
•   Preferred Private Education Institution for a Bachelor’s Degree 1st (Year 2012 and 2013), 2nd (Year 2010 and 2011)
•  Preferred Private Education Institution for a Post-Graduate Degree 1st (Year 2012), 2nd (Year 2011 and 2013)
•  Preferred Private Education Institution for a Diploma Advanced Diploma 1st (Year 2010, 2012 and 2013), 2nd (Year 2011)
•  Preferred Private Education Institution for a Professional Certification/Personal Development Courses/Corporate 

Workshops 1st (Year 2010, 2012 and 2013), 2nd (Year 2011)

JobsCentral Learning and Rankings Survey 2013/14, 2013/2012, 2012/2011, 2011/2010

HRM Asia Reader’s Choice Awards 20162

•  Winner of Best Corporate Learning and Development 
Provider. Awarded to Kaplan Professional, part of 
Kaplan Learning Institute.

HRM Asia Reader’s Choice Awards 20152

•  Winner of Best Corporate Leadership Programme. 
Awarded to Kaplan Professional, part of Kaplan 
Learning Institute.

AsiaOne People’s Choice Awards
• Top 3 Best Private Schools in Singapore 2016
• Top 3 Best Private Schools in Singapore 2015
• Top 3 Best Private Schools in Singapore 2014
• Top 3 Best Private Schools in Singapore 2013
• Top 3 Best Private Schools in Singapore 2010
• Top 3 Best Private Schools in Singapore 2009

Platinum Approved Learning Partner  
- Student Tuition
The highest level of recognition that ACCA awards to 
its tuition providers in recognition of the exceptional 
quality of tuition provision and support for ACCA 
students. Awarded to Kaplan Financial, part of Kaplan 
Learning Institute.

Reader’s Digest Trusted Brands Asia 2015
• Private Higher Institution (Gold Award)

Kaplan in Singapore is part of Kaplan Inc., one of the world’s 
most diverse education providers and is the largest subsidiary 
of Graham Holdings, formerly The Washington Post Company. 
Its three entities in Singapore, namely Kaplan Higher Education 
Academy, Kaplan Higher Education Institute and Kaplan Learning 
Institute (comprising Kaplan Financial and Kaplan Professional) 
serve more than 30,000 learners from across 30 countries worldwide 
and it is the only education provider in Singapore to be awarded 
the 4-year EduTrust certification for all three of them.

Kaplan Higher 
Education Academy

Kaplan Higher 
Education Institute

Kaplan Learning 
Institute

UEN 199409389H
Validity: 20/05/2014 to 19/05/2018

UEN 198600044N
Validity: 17/08/2014 to 16/08/2018

UEN 199701260K
Validity: 20/05/2014 to 19/05/2018

Registered with the Committee for Private Education (CPE), part of 
SkillsFuture Singapore (SSG)
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ABOUT KAPLAN HIGHER EDUCATION ACADEMY

Today, thousands of students are enrolled into Kaplan Higher 
Education Academy in Singapore, pursuing full-time programmes 
that range from Diplomas to Bachelor’s and Master’s Degrees.
Through strategic collaborations with prestigious universities 
from Australia, Ireland and the UK, Kaplan offers career-oriented 
academic programmes designed to provide students with skills 
necessary to qualify them for employment and to meet the 
demands of the industry.

Disciplines available:

• Accounting & Finance 
• Business & Management 
• Communication & Media 
• Hospitality & Tourism Management 
• Humanities & Social Sciences  
• Information Technology
• Law
• Nursing & Allied Health 

Kaplan City Campuses Location Map

#Terms and Conditions apply. Subject to bank‘s approval.

Together, Kaplan Higher Education Academy and Kaplan Higher 
Education Institute form one of the largest private education 
institutions in Singapore, spanning more than 140,000 sqft across 
Kaplan City Campus @ Wilkie Edge and @ PoMo.
The campuses are located in the heart of the city, all within walking 
distances from 6 MRT stations across major train lines.

All our campuses are strategically located to provide students with 
convenience and conducive study environments, including state-
of-the-art classrooms and computer laboratories, WIFI access, 
student lounges, well-resourced library and food & beverage 
outlets on campus.
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Royal Holloway is one of the largest colleges of the University 
of London, a federal organisation of 19 self-governing colleges 
of outstanding reputation, together with a number of acclaimed 
central academic bodies and activities. Together, they form a 
large and diverse university. The colleges are individual entities 
in their own right, each with its own distinctive community and 
character. The current Chancellor is Her Royal Highness, The 
Princess Royal. She is the 10th person to hold the post since the 
University’s foundation and has done so since 1981. The Vice-
Chancellor of the University of London is Professor Sir Adrian 
Smith who took up office in 2012. Degrees from the University 
of London have a reputation for excellence across the world.

University of London

ROYAL HOLLOWAY, UNIVERSITY OF LONDON

Reasons to choose Royal Holloway 
University of London

The University of London degree is highly regarded worldwide. 
One of the largest colleges of University of London, Royal 
Holloway has a distinguished history and an excellent reputation 
for teaching and research.

Royal Holloway is widely recognised on the world stage as 
one of the UK’s leading teaching and research universities. 
One of the larger colleges of the University of London, the 
university is strong across the sciences, social sciences, arts 
and humanities. Its strong around 9,500 students work with 
internationally renowned scholars in 20 academic departments. 
The University of London degree gained by its talented, high-
achieving graduates is valued over the world.

Royal Holloway, University of London

• The Association to Advance Collegiate Schools of Business 
(AACSB International)

• Chartered Association of Business Schools (CABS)
• The European Academy of Business in Society (ABIS)
• The European Foundation for Management Development 

(EFMD)
• The Association of MBAs (AMBAs) (Accreditation)
• Principles for Responsible Management Education (PRiME)

Accreditation and Professional 
Memberships

• A University of London college.
• Close to 94% passing rate for 2016 graduates mostly obtaining 

First Class and Second Class Honours
• Taught by both RHUL and local faculties
• A combination of assignments & examinations
• One Honours Degree with several specialisations giving you 

the competitive edge
• The Degree will be the same as that awarded to on-campus 

graduates in Royal Holloway, University of London in UK
• Direct entry to Year 2 and possible completion in 18 months 

(subject to University’s approval)

More reasons to choose Royal Holloway, 
University Of London

•    Ranked 27th in the UK
 (Times Higher Education World University Rankings 2016/2017)

•  Ranked 173th in the World
 (Times Higher Education World University Rankings 2016/2017)

• Ranked 4th in the UK for Marketing
 (The Complete University Guide 2017)

Rankings and Recognition
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STUDENT TESTIMONIALS

Being a regular serviceman, I needed a degree that is recognised by my organisation and could be 
completed in a relatively short time. My experience so far in this 1.5 year degree programme has proven to be 
a wise decision. The lecturers and programme managers are very supportive and committed to ensuring that 
students have an enriching study experience at Kaplan.

Oliver Ong Baoshun
Public Sector

BSc (First Class Hons) in Management with Marketing Graduate
Royal Holloway, University of London Graduate (2015)

As a Project Manager with a multinational engineering consultancy firm, Marselina Sutedjo has to manage 
the interests and preferences of different stakeholders – from clients, to consultants and contractors. 

Despite already having a Master of Science in Civil Engineering from National University of Singapore, she saw 
the need to have a theoretical and practical understanding of business strategies and commercial decisions 
to give her a more holistic view in overseeing projects. After reading about the programme and seeing how it 
was relevant to her work, Marselina took up a Bachelor of Science (Honours) in Management with International 
Business offered by Royal Holloway, University of London (RHUL). 

Studying while working full-time was challenging for Marselina, but the flexibly organised workload and class 
schedules enabled her to balance both effectively. She soon started to see results. “I found that the programme 
has greatly enhanced my strategic and analytical thinking skills. The degree complements my skills in project 
planning and development management, and I now have a better understanding of key commercial drivers, 
business strategies and different business applications,” shared Marselina, who also graduated from the 
programme with first-class honours.

Maria Marselina Sutedjo
Project Manager, Multinational Engineering Consultancy Firm

Bachelor of Science (Honours) in Management with International Business
Royal Holloway, University of London (First Class Honours) Graduate, 2017

28-year-old Lee Rong Cheng described his younger self as lazy and playful and this cost him some 
failures. He had to retake his O-Levels exams three times, dropped out of ITE and later out of SIM due to poor 
results. However, Rong Cheng has much to be proud of today. He recently graduated with top class honours 
in the Bachelor of Science in Management with International Business awarded by Royal Holloway, University 
of London (RHUL). 

Rong Cheng renewed interest in studies was partly due to seeing relevance in how the International Business 
modules would relate to his job as a Business Development Executive. As his work requires him to travel and 
liaise with business partners and vendors overseas, Rong Cheng was keen to understand how businesses in 
other countries operate. With marriage plan in place, he was further motivated to study as a way of advancing 
his career and be an established provider for his family. 

Now that he has completed his studies, Rong Cheng noted a boost on his influence at work. “Even my boss 
values my feedback, and is willing to share with me his strategies and plans for overseas expansion,” he said. 

With newfound confidence, Rong Cheng also ventured into starting an e-commerce business which focuses 
on the US market. “It’s something I’ve always wanted to do, and I also hope my fiancée will be able to work on 
this business in the future, to generate additional income for our family,” Rong Cheng happily shared.

Lee Rong Chen
Business Development Executive

Bachelor of Science (Honours) in Management with International Business
Royal Holloway, University of London (First Class Honors) Graduate, 2017
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PROGRAMME TEAM

FACULTY SUPPORT

Isabella Chaney 
Programme Director

Marianne Bowyer
Programme Manager

Julie King
Programme Administrator

Through the combination of real-world experience, academic, and research expertise, our teaching staff can translate theory and 
practice so you can evolve into modern successful managers and influencial leaders. 

Ailson Moraes
Lecturer in Strategy  
and International Business
Chris Hackley
Professor of Marketing
John Ahwere-Bafo
Lecturer in Accounting
Catherine Harbor
Lecturer in Technologies and 
Information Management

Sigrun Wagner
Senior Lecturer in International  
Business and Sustainability
Christopher Napier
Professor of Accounting
Evangelos Giouvris
Lecturer in Finance
Benedetta Cappellini
Senior Lecturer in Marketing
Pauline MacLaran
Professor of Marketing  
and Consumer Research

Dhruba Lahiri
Lecturer in International Business
Claire Fenton
Senior Lecturer in Accounting
Paul Dudley
Senior Lecturer in Strategy
Lucy Gill-Simmen
Lecturer in Marketing

Founders from Tennis Court Side
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All teaching takes place at Kaplan City Campuses’ teaching facilities 
in Singapore. Teaching is via a number of means depending 
on the specific topic or programme, but is mostly by lectures, 
seminars and workshops. Lectures normally provide coverage 
of the essential subject matter, literature review and summaries 
of the key debates. Seminars or workshops supplement lectures 
to allow students the opportunity to practice techniques and 
business skills. They employ a range of approaches, including 
case studies, discussion, role-plays, one-to-one interactions, 
question and answer sessions, information technology and 
computer-based training. Teaching is via a blended approach 
and students will be expected to attend all lectures by Royal 
Holloway academics, attend workshop and revision sessions 
and self-study using the videos provided on the virtual learning 
environment (VLE).

Teaching, Learning & Assessment

• Lecturers are available to all students who wish to discuss 
academic and other issues related to specific programmes. 
They may be consulted by email. Students will be notified 
on who to contact for each unit on their programme.

• The academic welfare of the students is the responsibility of 
the Programme Director and the programme teams at Kaplan 
and Royal Holloway. Personal welfare is the responsibility 
of Kaplan Higher Education Academy.

• Students will be provided with a detailed student handbook 
and programme specifications.

• Students will be given supporting materials and learning 
resources via the College e-library and access to the College’s 
virtual learning environment.

• There will be an induction programme during the first week 
of each academic session.

Student Support & Guidance

PROGRAMME STRUCTURE & CONTENT

Assessment methods vary in accordance with the aims and 
outcomes of a specific topic or programme, but frequently involve 
a combination of in-course assessment and written examination. 
In addition, group and individual projects, in-course tests, group 
and individual presentations, reports, quantitative analysis and 
essays are all used at some point during the programme. For all 
assessments except in-course tests, students receive detailed 
feedback from the examiner in a standardised format.

Assessment Methods

The Bachelor of Science (Honours) programme is managed 
by a professional programme management team at Kaplan 
Higher Education Academy. The team ensures that in addition 
to classes, students will receive regular academic support via 
email, alongside other online resources and study notes. 
Programme managers will also provide assistance with 
scheduling, study group formation, Kaplan City Campus library 
membership, assignment and examination management, student 
liaison and organisation.

Programme Management

Each academic session consists of 13 weeks:

Academic Support via Email / Virtual Learning Environment / Online Library / Face-to-Face Workshops / Seminars

Week 1 to 8 
• Lessons 5 days a week

Week 9 to 11 
• Submissions of assignments 
    and revision

Week 12 to 13
• Examinations

Learning Cycle
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Students who successfully complete the programme will be 
awarded the prestigious Bachelor of Science (Honours). The 
degree will be the same as that awarded to on-campus students 
of the university.

Graduation & Recognition

PROGRAMME STRUCTURE & CONTENT

Programme objectives in management is to:  
• Provide an intellectually challenging and relevant 

education which will equip students with the analytical 
competence, knowledge base, critical capabilities, personal 
and technical skills required for future roles in business,  
the public sector and society, and for further study and 
doctoral research.

• Combine academic and practical insights into the subject 
of Management within an international and comparative 
context.

• Reflect the dynamic nature of the business world in the 
international environment.

• Provide a learning environment informed by the research 
expertise of academic staff.

• Develop students’ lifelong learning skills, and instill and improve 
a broad range of transferable personal and technical skills.

• Provide for integration between theory and practice by  
a variety of means.

About the Programme 

Walkway at Wilkie Edge Campus
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Programme Structure & Content

• Marketing Strategy in Context
• Strategic Management
• Human Resource Management1

TERM

(3 Modules)

• Employability
• Managerial Accounting2

TERM

(2 Modules)

• Pathway Unit
• Pathway Unit
• Pathway Unit5

TERM

(3 Modules)

• Global Marketing
• Asia Pacific Business
• Strategic Finance6

TERM

(3 Modules)

• Pathway Unit
• Pathway Unit
• Operations Management3

TERM

(3 Modules)

• Integrating Management: Business in Context
• Integrating Management: Leadership  
 and Innovation4

TERM

(2 Modules)

TERM 3

Management with International Business
1. Multinational Enterprise
2. The Global Economy
Management with Marketing
1. Marketing Research
2. Digital Marketing
Management with Accounting
1. Financial Management 
2. Managerial Economics 
Business and Management
To choose 2 modules with maximum one module of each 
specialism as listed above.

TERM 5

Management with International Business
1. European Business
2. Emerging Markets
3. Clusters, Small Business and Entrepreneurship
Management with Marketing
1. Advertising and Promotion
2. Brands and Branding
3. Consumer Behaviour
Management with Accounting
1. International Financial Accounting 
2. Accounting for Corporate Accountability
3. Strategic Management Accounting
Business and Management
To choose 3 modules with maximum 1 module from specialism 
as listed above

Pathway Units

* This brochure was published in June 2017 and the information given was 
correct at the time.

* The university reserves the rights to make changes to the curriculum and 
course structure.

PROGRAMME STRUCTURE & CONTENT
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UNIT OUTLINE

Core Units

Marketing Strategy in Context
The aim of this unit is to equip students with the necessary knowledge 
and skills to be able to evaluate marketing strategies used by 
organisations. Through a systematic consideration of the key concepts: 
the competitive environment, customer insight, market information 
systems, business models, enterprise competencies, control, evaluation 
and innovation, the elements of the marketing mix and their critical 
interrelationships are explored, rooted in contemporary academic 
writing and real world examples. The unit should equip students with 
a broad knowledge of strategic marketing in an industrial context and 
a demonstrable range of analytical marketing skills. In addition, as a 
signatory to the Principles for Responsible Management Education 
(PRME), which is based on the United Nations’ Global Compact, 
attention is devoted to the sustainability of marketing practices in 
an increasingly globalised consumer society.

Strategic Management 
The unit aims to analyse the principal theories of strategic 
management and set them in the context of key developments in 
which contemporary businesses operate, including political and 
regulatory developments, technological change, financialisation, 
the development of ‘new’ business models and the changes in the 
framework for assessing corporate performance. The unit aims 
to discuss key concepts and debates in the theory of corporate 
and business strategy, to examine the changing context in which 
corporate strategy is formulated and implemented, to illustrate how 
theoretical debates can be related to corporate strategies via the 
analysis of case studies covering a variety of industrial settings and 
situations, and to enable students to analyse financial and non-
financial data relevant to the analysis of corporate performance.

Human Resource Management
This unit examines the significance of human resource management 
in organisations. It explores the links between product market 
strategies and their ‘fit’ with HR strategies, the role of HR planning 
in workforce management, and HR polices such as employee 
participation and involvement, including the role of trade unions in 

employment relationships. It also examines the regulation of labour 
markets, employment discrimination and conflict and resistance at 
work, before turning to specific HR practices such as recruitment 
and selection, training and development and pay and performance 
management. The aim of the unit is to provide students with a 
critical understanding of theory, policy and practice in the field of 
HRM. Students are expected to gain a broad appreciation of the 
major themes and debates in the field. While the main emphasis 
is on the nature of HRM policies and practices in organisations, 
the unit also explores the contextual labour market and political 
factors that shape HRM policy choices. The objective is to give 
students an understanding of the main concepts and models that 
underpin HRM, as well as a critical assessment of the relationship 
between theory and practice in HRM in contemporary workplaces.

Employability
In this unit, you will develop an awareness of the challenges associated 
with gaining employment in the contemporary workplace. You will 
learn about work experience, internships, and part-time employment 
opportunities, and receive guidance on how to complete applications, 
become familiar with what to expect from an assessment centre, 
and develop your interview technique. You will participate in a 
range of activities including business games, quizzes, coaching 
exercises, and hear from industry speakers offering insights into 
what it’s like to work in a particular sector or company.

Managerial Accounting 
This unit aims to allow students to understand and apply 
techniques of cost-volume-profit analysis, absorption 
costing, activity-based costing and activity-based management 
approaches. Students will also understand the issues for accounting 
and control around the movement from a manufacturing to a service/
knowledge-led business environment including behavioural and 
structural factors, why management accounting has a role in 
improving organisational performance and discuss the development 
of shareholder and stakeholder views and their impact on accounting. 
Students will also be able to recognise that the practice of management 
accounting rests in an organisational and societal context and explain 
how and why this has implications for the production of data and 
the implementation of systems  of control.

The Synergy Pod at PoMo Campus
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UNIT OUTLINE

Core Units

Operations Management
Operations management is concerned with the design, planning 
and control of operating systems for the provision of goods and 
services. This unit will provide the student with an insight not only 
into the tools and techniques used in the development of operational 
systems but more importantly into the factors that affect the choice 
of operating methods. The unit examines the different approaches 
to the planning cycle (operating system and facility design) with 
reference to the strategic aims of the organisation. It also looks at 
the many different production control techniques: capacity planning, 
push and the Japanese perfected pull (just-in-time) systems and 
their effect on the effectiveness and efficiency of the organisation.

Integrating Management: Business in Context
Being one of two capstone units in the BSc Management, the 
unit draws together the student’s learning over the entire BSc 
programme. Having gained an understanding of the workings of 
key corporate functions in their prior units, this unit will increase 
students’ understanding of the opportunities and challenges that 
arise from the external business context in the early 21st century. 
These are evaluated from the perspective of a range of corporate 
functions and appropriate corporate response structures identified.

Integrating Management: Leadership and Innovation
This unit is one of two capstone units, which are designed to draw 
together students’ learning over the entire BSc programme. Students 
will be expected to reflect on the leadership and innovation challenges 
in contemporary organisations as they apply to the core subject 
areas they have studied in their prior units. In addition, students 
will have the opportunity to meet with and learn from speakers 
who have diverse industrial and academic expertise in the related 
subject specific fields, and who can offer topical perspectives to 
aid students’ learning.

Global Marketing
This unit explores marketing issues in a globalised context: to provide 
a high level understanding of the theory and practice of global 
marketing, to enable students to develop insights into marketing 
decision-making in a global marketing context, to foster critical 
thinking, cultural awareness and applied decision making in the 
global business setting.

Asia Pacific Business 
On completion of the unit, students should be able to assess and 
evaluate the factors behind the rapid growth of the Asia Pacific 
region in the last four decades, appreciate and be able to discuss 
the extent of diversity in Asia Pacific business institutions and 
markets, analyse the impact of foreign multinationals in the region, 
distinguish and describe the range of different relationships between 
Asia Pacific states and indigenous businesses, evaluate human 
resources management and employment relations issues in the 
region and apply theoretical insights to the context of Asia Pacific.

Strategic Finance
The unit starts by discussing the ‘The time value of money’. This 
chapter is the corner stone of the whole unit. Valuation of bonds, 
stocks and NPV and other investment criteria build on the time value 
of money. Numerical examples and exercises are used throughout. 
The unit also discusses risk, return, opportunity cost and how to 
manage risk through investments. Building on the concept of risk 
and returns we expand on portfolio diversification, introduce the 
capital asset pricing model (CAPM) and market efficiency using 
mathematics and statistical techniques. We also look at derivatives 
(options) and discuss valuation using binomial trees and the Black-
Scholes formula. Finally we discuss mergers and acquisitions from 
a capital market perspective. The approach on the last chapter is 
mainly theoretical.

Library at PoMo Campus
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UNIT OUTLINE

Multinational Enterprise
This unit provides an overview of the development and 
contemporary fluctuations of the key players on the international 
economic stage: multinational enterprises (MNEs). Attention is 
placed on the development of MNEs and foreign direct investment 
(FDI), as well as on the underlying reasons for foreign investment 
and MNE activity. Besides discussing the determinants of 
internationalisation, the unit will also examine its effects on 
host countries. Different types of internationalisation strategies 
are compared and examined. The unit includes consideration 
of the political economy context within which MNEs operate 
as well as their own strategic decision making.

The Global Economy
This unit will provide an overview of the growth and development 
of the global economy during the 20th century. In order to develop 
an understanding of these processes, the unit examines the 
forces shaping the global economy and the institutions to 
which it has given rise, from the World Trade Organisation to 
the multinational enterprise. Understanding will be further aided 
by the introduction of relevant theoretical perspectives (economic, 
historical, management, geopolitical). Attention will be given 
to the role of Foreign Direct Investment as a driving force in 
the integration of developing countries into the globalisation 
process, although the consequences of globalisation in relation 
to the environment, social inequalities and poverty will be also 
examined and other measures of welfare studied. At the end 
of the unit, students should be in a position to appreciate the 
genuine magnitude and significance of global economic forces 
and processes for national economies, industries and firms.

International Business

Pathway Units European Business
The unit examines European business within the European Union 
(EU) and in the greater global context. Attention is paid to key 
institutions, policies and processes involved in the widening 
and deepening of the union, including the theories explaining 
its development. The implications for European businesses and 
for consumers of these are critically analysed.
The interaction between policy makers and businesses through 
lobbying and the implications for external relations will also be 
covered. Journal and news articles and case studies will be used 
to raise and explore key issues. A range of other techniques 
will serve to stimulate in- class discussions about the European 
business environment.

Emerging Markets
This unit analyses emerging markets’ commercial realities and 
national cultures within the context of a global economy. It looks 
at specific cases including the BRIC economies (Brazil, Russia, 
India, and China), Turkey, South Africa, and other Eastern European 
and Latin American countries. The unit provides students with 
the necessary analytical skills to assess emerging markets for 
potential entry. It also focuses on the opportunities and challenges 
that multinationals face when doing business and investing in 
emerging markets.

Clusters, Small Business and Entrepreneurship
This unit explains how small companies can become internationally 
competitive. It is based on empirical evidence from both 
developed/established countries and emerging countries.

Study Area at Wilkie Edge Campus
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UNIT OUTLINE

Marketing Research
Marketing research is one of the most important and interesting 
facets of Marketing. Decision-making within companies often 
hinges on information and recommendations within marketing 
research reports This aim of this unit is to ensure students 
understand the nature and scope of marketing research and 
in so doing emphasise its role in supporting the design and 
implementation of successful marketing decisions. Students 
learn to design and produce research that is actionable and 
relevant to marketing decisions. The unit will evolve around a 
conceptual framework for conducting research, drawing on the 
steps of the marketing research process. Both qualitative and 
quantitative methodologies are critically examined and then 
applied in the practical group assignment. Finally, students learn 
the various components of the research report and develop 
the skills necessary to produce a report that has value to the 
decision-maker.

Digital Marketing
In the contemporary global climate it is quite evident that marketers 
need to be au fait with the dramatic and far-reaching changes 
that are emerging from the use of digital technologies within the 
business environment. This unit presents the frameworks and 
models that are relevant to digital marketing practice and their 
supporting technologies. Digital channels are examined and 
evaluated for their inclusion in integrated marketing programmes 
and campaigns. Search Engine Optimisation (SEO), customer 
acquisition and retention, customer service, direct marketing, 
communications, e-tailing and digital channel structures are 
examined in detail.

Marketing Advertising and Promotion
This unit aims to provide students with a strategic perspective on 
contemporary marketing communication management within an 
international context. It draws together theoretical and practitioner 
traditions from diverse literatures to focus not only on issues 
of advertising and brand management but also on the cultural 
role and ethical standing of advertising. It seeks to offer an 
integrated understanding of advertising and promotion from 
both a managerial and a cultural perspective.

Brands and Branding
Understanding the nature of brands and branding is critical for 
understanding not just the marketing environment, but also the 
nature of the consumer society that we live in. This unit seeks 
to develop critical understandings of branding that will hold 
relevance both inside and outside the domain of marketing 
practice. This unit is best suited to those students who are open 
to new ideas, who are self-motivated, willing to read extensively 
and contribute widely to class discussion and who are curious 
about the nature of contemporary consumption, markets and 
culture.

Consumer Behaviour
Understanding the nature of consumer behaviour is critical for 
understanding not just the marketing environment, but also 
the nature of the consumer society that we live in. This unit 
seeks to develop critical understandings of consumer behaviour 
that will hold relevance both inside and outside the domain of 
marketing practice. This unit is best suited to those students 
who are open to new ideas, who are self-motivated, willing to 
read extensively and contribute widely to class discussion and 
who are curious about the nature of contemporary consumption, 
markets and culture.

Classroom at Wilkie Edge Campus



14

UNIT OUTLINE

Accounting

Financial Management
This unit aims to introduce the student to the fundamentals 
of finance with emphasis on corporate financial management, 
financial markets and institutions and how these impact a 
company’s financial strategy. It also aims to cover the techniques 
of capital budgeting such as the Net Present Values and Internal 
Rate of Return (with inflation and tax treatments), the sources of 
finance to a firm in the short term, medium term and long term 
and aims to cover the introduction to the management of risk, 
introduction to portfolio theory as well as corporate valuation

Managerial Economics
This unit uses the tools and techniques of economic analysis 
to solve common managerial problems. The emphasis of the 
unit is on economic intuition and its relevance to business 
problems. It encourages greater clarity of thinking amongst 
potential managers through the use and application of economic 
principles to strategic situations. Discussion and presentation 
are central to the learning approach on this unit, so students 
must be prepared to participate consistently. The aim is to 
enhance the confidence of students to present and support 
their analyses using objective and well thought out arguments 
and empirical material from their own research. While the unit 
focuses mainly on the micro level, students should gain a greater 
appreciation of the constraints faced by business decision 
makers, the economic consequences of their decisions and 
the influence of the macro environment.

International Financial Accounting
This unit seeks to develop awareness of various aspects of the 
international financial accounting environment. On completion 
of this unit, students should have both theoretical and practical 
understanding of aspects of the international accounting 
environment. It takes the form of lectures and workshops. The 
lectures will be theoretical and based on the latest research 
and regulation in this fast-developing area. 

The workshops will be practical and based on tutor-selected 
examples from real-life annual reports that students locate for 
themselves on the internet. They will also provide students 
with opportunities to work in groups and develop their oral 

presentation skills. The assignment will assess students’ ability 
to apply theory to practical examples through annual report 
data acquired by the students. The examination will assess 
students’ ability to describe and evaluate theory, empirical 
research evidence, together with practical examples.

The unit will typically include consideration of the cultural 
influences on accounting, international differences in accounting, 
systems for the classification of accounting systems worldwide, 
international harmonisation and standardisation, selected 
international accounting standards, communication issues, and 
international accountability and corporate governance.

Accounting for Corporate Accountability
This unit intends to develop students’ knowledge and understanding 
of important current issues relating to discharging corporate duties 
of accountability to external stakeholders. Students will study 
the main theoretical approaches developed to explain corporate 
reporting practice, including agency theory, signalling theory, 
stakeholder theory, legitimacy theory and institutional theory. 
These theories will be applied to a study of the motivations for 
voluntary corporate reporting and why regulation may be required. 
Regulation of corporate reporting will be examined through a 
detailed analysis of a selection of important accounting issues, 
particularly those where the choice of accounting method has a 
direct or indirect effect on the welfare of particular stakeholder 
groups, and/or where accounting for specific transactions or 
events involves significant use of subjective judgement.

Strategic Management Accounting
This unit employs the systems context for financial management 
control strategy: dependencies and relationships to frame the 
impact on a business’ business model by analysing the revenue 
and internal operating architecture, the context of management 
accounting in a changing environment, capitalisation issues 
including leasing and off-balance- sheet financing. The unit also 
explores the domain of organisational control: responsibility 
accounting and transfer pricing and how managerial incentives 
affect financial decisions as the impact of signals to the market 
in short-term versus long-term. The unit aims to evaluate 
stakeholder conflict especially in the face of organic and inorganic 
growth.

Student Lounge at PoMo Campus
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FEE SCHEDULE & APPLICATION

Please refer to the insert for the information on: 
• Tuition Fee 
• Non-tuition Fee 
• Refund Policy 
• EduTrust Certification
For more information, please contact our programme consultant 
or email to info.sg@kaplan.com

Fee Schedule

Minimum Entry Requirements - Academic requirement:
• Polytechnic Diploma
• Kaplan Diploma 
•  Other Private Diplomas or foreign qualifications will be 

assessed on a case by case basis
•  In all cases, the final admissions decision to the programme 

rests with the University 
Applicants admitted to the programme may be required to undertake 
bridging units in order to fulfil the required prerequisite knowledge.
English requirement: 
•  Successful completion of an approved Diploma qualification 

or higher, where the language of instruction was English can 
be considered

•  Applicants are required to meet the University’s English language 
requirement

https://www.royalholloway.ac.uk/international/programmesandapplying/englishlanguagerequirements.aspx

Entry Requirements

The progression and award requirements are the same across 
all Honours Degree programmes at Royal Holloway. In order to 
progress from the second to the third stage of a programme 
leading to the award of, BSc, a student must: pass, have condoned; 
be allowed or be granted exemption from courses from the second 
stage to the value of at least 120 credits at FHEQ Level 5; pass, 
have condoned; be allowed or be granted exemption from any 
courses denoted as mandatory for progression onto the third 
stage in the programme specification.

 Progression & Award Requirements

The Immigration and Checkpoints Authority (ICA) of Singapore 
requires all foreign students to hold a valid Student Pass for their 
full-time study in Singapore. A minimum of 90% attendance must 
be attained to protect the interest of foreign students.
Documents required for application of Student Pass: 
• Completed Student Pass application Form 16 and Form V36
• Certified/Notarised copy of highest qualification certificates &  
 transcripts, birth certificate and bank statement
• Employer’s letter certifying applicant’s occupation and salary  
 (if applicable) 
• Employer’s letter certifying parents’ occupation and salary
• Photocopy of passport 
• 1 passport-sized photograph
• Student pass processing fee 
Applications must be submitted to Kaplan Higher Education
Academy at least 1 month before the start of programme intake.

International Students

Royal Holloway and Kaplan Higher Education Academy reserve the right to alter, amend or 
delete any programme, fee, programme, admission requirement, mode of delivery or other 
arrangements without prior notice.
The information contained in this brochure is correct at time of printing (November 2017).
Registered with Committee for Private Education (CPE), part of SkillsFuture Singapore (SSG). 
UEN 199409389H: Validity 20/5/2014 to 19/5/2018

The full application package should be sent to:
Director, RHUL BSc (Hons) Programmes (Full-time)
Kaplan Higher Education Academy
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

For enquiries on this programme, SMS RHFTBRO-22<space>Name 
<space>Email Address to 8338 1333. 
By sending the code via SMS, you have given your consent to have a representative from Kaplan 
contact you regarding your request. 

For more information or enquiries, please contact:
Telephone : 6733 1877
Facsimile : 6225 3605
Email Address : info.sg@kaplan.com
Kaplan Website : royalhollowayatkaplan.com.sg
RHUL website : www.royalholloway.ac.uk/management

Who to Contact

Study Loans*

You can finance your programme fees through study loans with 
affordable monthly instalment payments. 
Study loans are available with most banks and financial institutions. 
Interested candidates may contact: 
Maybank : 1800 629 2265 www.maybank.com.sg
OCBC Bank : 1800 363 3333 www.ocbc.com.sg
*Only applicable for local students.

info.sg@kaplan.com

KaplanSingapore kaplan.com.sg

Kaplan City Campus @ Wilkie Edge  8 Wilkie Road Level 2, Singapore 228095 
Kaplan City Campus @ PoMo  1 Selegie Road Level 6, Singapore 188306

6733 1877

Applicants are also required to complete the application 
by providing: 
• Duly completed and signed application form 
• List of qualifications, certificates and proof of official transcript 
 from each institution attended (certified copy of the official 
 transcript is acceptable)
• Resumé detailing employment experience and major work 
 achievements (if applicable)
• Personal Statement/Statement of intention (if applicable)
• Photocopy of passport or identification card
• 1 passport-sized photograph 
• Programme application fee
Please note that the application is not complete without all the 
items stated above.

Application


