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Message from Our Dean

“It gives me great pleasure to introduce you to this reimagined 
and innovative Masters of Science (MSc) Degree programme 
offered by University College Dublin, in conjunction with Kaplan 
in Singapore.”
This programme is recently revamped, featuring a new and versatile curriculum created in response to a dynamic, 
changing business environment. We redesigned this programme with inputs from alumni, faculty and the industry. 
Our new curriculum means that students study core modules and are then given an opportunity to specialise across 
two areas chosen from either Digital Marketing, FinTech, Management or Project Management & Supply Chain 
Management. Now more than ever, graduates need to be creative and flexible with a mix of academic expertise and 
soft skills for business. With a globally recognised University College Dublin qualification you can truly fulfill your 
potential. Graduates from this programme will be highly valued by employers.

There are long established links between the University College Dublin and Singapore, especially through the large 
number of our graduates, many of whom are business graduates. We are pleased to make our Master’s Degree available 
in Singapore for local audiences delivered by our partnership with Kaplan. The MSc is a specialist Master’s Degree 
qualification with widespread international recognition throughout the business world. As well as this qualification 
being globally recognised, the UCD College of Business also holds accreditations from AACSB (US), AMBA (UK) and 
EQUIS (Europe). 

Students in this programme have access to the latest thinking and practice in their chosen specialism and will have 
the opportunity to interact with some of the most prominent members of the European academic community. No 
effort is spared to ensure the quality and relevance of the programme. We look forward to welcoming students to this 
programme and hope you will join us.

Professor Anthony Brabazon
Dean

UCD College of Business
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Kaplan – The Choice of Many

Kaplan Higher Education Academy UEN 199409389H; Validity 20/5/2022—19/5/2026. Kaplan Higher Education Institute UEN 198600044N; Validity 17/8/2022–
16/8/2026. 1Total Diploma and Degree graduates from Kaplan Higher Education Academy and Kaplan Higher Education Institute from 2007 to 2020. 2Based on total 
survey respondents of the Kaplan Graduate Employment Survey 2020/21: 1,766 full-time and part-time graduates. 3Awarded to Kaplan in Singapore by JobsCentral 
Learning T.E.D. Awards. 4Awarded to Kaplan Higher Education Academy. 5Awarded to Kaplan Higher Education Institute. 6Awarded to Kaplan in Singapore by BERG Icons 
of Learning 2017.

Kaplan in Singapore is part of Kaplan Inc., one of the world’s most diverse 
education providers and the largest subsidiary of Graham Holdings, 
formerly The Washington Post Company. To date, Kaplan in Singapore has 
students from over 35 countries and regions, and has served more than 
85,000 graduates. With over 450 academic programmes and professional 
certification courses for higher learning and skills development, Kaplan 
provides opportunities for individuals to pursue lifelong learning.

Award Winning Private Education Provider in Singapore

JobsCentral Learning Training & Education Development 
(T.E.D.) Awards3

2018 Best Private Education Institution
• Accountancy5

• Banking & Finance5

• Business Management5

• Communications & Media4

• Computer Science & IT4

• Law5

• Sales & Marketing4

• Social Sciences5

2017 Best Private Education Institution
• Accountancy5

• Business Management5

• Law5

• Marketing4

• Psychology4

2016 Best Private Education Institution
• Business Management5

• Communications & Media4

• Computer Science & IT4

• Marketing5

BERG Icons of Learning 2017
• Winner of Best Private Education   
 Institution in Singapore6

EC-Council Global Awards
ATC Circle of Excellence Award 
(Asia Pacific)4

• 2017 • 2018 • 2019 • 2020 • 2021

Academia Circle of Excellence Award 
(Asia Pacific)4

• 2017

AsiaOne People’s Choice Awards
Top 3 Best Private Schools in Singapore
• 2013 • 2014 • 2015 • 2016 

JobsCentral Learning and Rankings Survey
Preferred Private Education Institution
• 2010/2011 • 2011/2012
• 2012/2013 • 2013/2014

Registered with the Committee for Private Education 
(CPE), part of SkillsFuture Singapore (SSG)

Kaplan Higher
Education Academy

Cert No. EDU-2-2023
Validity: 20/7/2019–19/7/2023

Kaplan Higher
Education Institute

Cert No. EDU-2-2125
Validity: 20/7/2019–19/7/2023

Your Lifelong Integrated Learning Partner
Higher Learning | Skills Development

Over

Programmes & Certifications
Available

450
Diploma & Degree 

Graduates1

Over

85,000
Countries & Regions

Students From Over

35
of our graduates 

will recommend Kaplan2

More than

96%

EC-Council CIRCLE OFExcellence
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Kaplan Helps You Get Ahead
At Kaplan, we understand your need to pursue a quality education that can help you achieve your career goals. We offer one 
of the widest ranges of academic programmes, from Diploma to Bachelor’s Degree and Postgraduate qualifications, for you to 
choose your area of interest and balance your commitments through flexible study modes and schedules.

z Accounting, Banking & Finance

z Education & Social Sciences

z Hospitality & Tourism Management

z Business & Management

z Engineering

z Information Technology

z Communication & Media

z Health Services

z Law & Criminology 

Disciplines available:

300
CHOOSE FROM OVER

DEGREE
PROGRAMMES1

KAPLAN DIPLOMA
ARTICULATES TO

YEAR 2
BACHELOR’S DEGREE2

DIRECT ENTRY3 TO

2ND YEAR
FOR DIPLOMA GRADS

DEGREES AWARDED
SAME AS

ON-CAMPUS

One of the largest private education institutions in Singapore, our two campuses at Kaplan City Campus @ Wilkie 
Edge and @ GR.ID are located in the heart of the city, all within walking distances of 6 MRT stations across major 
train lines. They are strategically located to provide students with convenience and conducive study environments, 
including state-of-the-art classrooms and computer laboratories, WIFI access, student lounges, a well-resourced 
library and food & beverage outlets on campus.

1Refers to Degree programmes at Kaplan in Singapore. 2With our university partners and other higher education institutions from Australia, Ireland and the UK (relevant 
disciplines and/or subject to university’s requirements). 3Subject to entry requirements and university’s approval. 4Source: Kaplan Student Course Evaluation 2021. 5Terms 
and conditions apply. Subject to bank’s approval.

4-YEAR 
EDUTRUST 
CERTIFIED

EASYAND
AFFORDABLE
PAYMENTS5

STUDENT SATISFACTION 
LECTURERS & COURSE MATERIALS4

4.3/5
STUDENT SATISFACTION

OPERATIONS & INFRASTRUCTURE4

4.1/5

GR.ID

Campuses Near 6 MRT Stations
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Raising Your Employability with
Industry Relevance
Kaplan in Singapore is committed to offering quality education through higher learning and skills development. As a result, 
Kaplan students will experience a holistic education with emphasis on graduate outcomes that will enhance their employability. 

Higher Education 
Qualification

Kaplan Employability 
Services Industry-Ready+ =

Kaplan Employability Services

Kaplan Diplomas and over 300 
Degree programmes available

Comprehensive series of 
initiatives including skills-based 

training for students

Our graduates will be 
career and industry-ready

Kaplan Industry Advisory Boards (IABs)
Our six Kaplan Industry Advisory Boards, comprising industry leaders and entrepreneurs, provide industry perspectives 
and insights that help us ensure our curriculum is current, relevant and robust. These, together with our enhanced 
employability initiatives, help us prepare our students to be industry-ready, with knowledge and key skill sets that 
employers are looking for in a new graduate.

Developing Industry-Ready Talent
We have a comprehensive series of initiatives to complement our students’ academic learning. Students will be 
guided to build their professional profile and be equipped with soft, technical and digital skills, ready for life after 
graduation. These initiatives promote skills-based learning that aim to help our graduates be career and industry-
ready to make an impact in the real world. 

PROFESSIONAL 
DEVELOPMENT SERIES
• Career Advisory
• Career Portfolio
• Interview Skills 
• LinkedIn Workshops
• Personality Profiling
• Resume Writing

EMPLOYABILITY 
TRAINING
• 4th Industrial Revolution 

(4IR) Courses1

• Academic Referencing
• Digital Skills
• Good Writing Skills
• Soft Skills
• Technical Skills

INDUSTRY
INSIGHTS
• Entrepreneurship Talks
• Industry Talks
• Industry Visits
• Kaplan iCare
• MasterClasses

GRADUATE 
EMPLOYMENT
• Career Fair
• Industry Projects²
• Job Matching Service
• Mock Interviews
• Recruitment Talks
• Work Experiences³

STUDENT 
ENGAGEMENT
•  Alumni Club
• Campus Life
• CareersHub Portal
• Interest Clubs
• International 

Community Clubs
• Kaplan Student 

Leadership Programme

¹Applicable to Diploma, Degree and ACCA students. ²Applicable to full-time Degree and ACCA students.  ³Not applicable to international students.
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Graduate Employability After Programme Completion

All statistics are based on the Kaplan Graduate Employment Survey 2020/21 conducted by Nexus Link Pte Ltd for graduating cohorts between June 2020 – May 2021. 
Respondents include full-time (FT) graduates: 700; and part-time (PT) graduates: 1,066. This survey is not the same survey conducted by the Committee for Private Education 
(CPE). As a result, the CPE Graduate Employment Survey may not be directly comparable due to some differences in sample size scope between the two surveys. 1Base: 
FT External Degree Programme graduates (FT & PT employed + Self-employed + Freelance + Seeking employment). Employed refers to FT & PT employed + Self-employed 
+ Freelance. 2Base: FT External Degree Programme graduates (FT & PT employed + Self-employed + Freelance). FT employment refers to FT employed + Self-employed 
+ Freelance working 35 hours or more per week. 3Base: FT Diploma + External Degree Programme graduates (FT & PT employed + Self-employed + Freelance + Seeking 
employment) who have participated in Kaplan Employability Services. 4Base: PT Diploma + External Degree Programme graduates (FT employed + Self-employed + Freelance 
working 35 hours or more per week).

Our graduates are employed by leading organisations and in the public sector

Source: Kaplan Graduate Employment Survey 2020/21

3M Technologies Singapore
Adidas
Apple
ByteDance
DB Schenker
DBS Bank
Deloitte
DKSH
Estée Lauder
Far East Organization
Fila
Google Asia Pacific
Grab
H&M

Health Promotion Board
Huawei Technologies
Integrated Health 
Information Systems
Inland Revenue Authority 
of Singapore
J.P. Morgan Private Banking
Lazada
Mapletree Investments 
Pte Ltd
Marina Bay Sands
Marriott International
Maybank
McKinsey London
Ministry of Defence

Ministry of Education
Ministry of Foreign Affairs
Ministry of Health
Ministry of Social and 
Family Development
National Youth Council
National University Hospital
OCBC
People’s Association
PwC Indonesia
Resorts World Sentosa
Schneider Electric
Seagate Technology
Shangri-La Hotel Singapore

Shopee
Singapore Tourism Board
Singtel
ST Engineering
Standard Chartered 
Singapore
Tata Consultancy Services
Tencent
The St. Regis Singapore
Uniqlo
UOB
W Hotels

More than

7 in 10
of those employed secured

full-time employment
within 6 months2

More than

4 in 5
agreed that Kaplan Employability Services 

improved their chances of securing job 
interviews in a relevant field3

More than

3 in 10
given a promotion4

More than

1 in 2
given pay raise4

More than 

4 in 5
employed within 6 months1
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Ranked among the Top 1% of Universities Worldwide1 and one of the few elite business schools to hold the “Triple-
Crown” accreditation by three centres of business and academic excellence, namely AACSB (US), AMBA (UK) and 
EQUIS (Europe)2, University College Dublin (UCD) delivers top quality Master’s Degrees to help professionals fulfil 
their personal and professional goals.

About University College Dublin
Ireland’s largest and most international university

1 Times Higher Education World Ranking 2022
2 AACSB – aacsb.edu/accredited | AMBA – associationofmbas.com/business-%20schools/accreditation | EQUIS – efmdglobal.org/accreditations 
 Accredited to UCD Michael Smurfit Graduate Business School
3 Education In Ireland – www.educationinireland.com
4 Financial Times European Business School Rankings 2021 - https://rankings.ft.com/rankings/2869/european-business-school-rankings-2021
5 QS Graduate Employability Rankings 2022 – https://www.topuniversities.com/university-rankings/employability-rankings/2022
6 QS World University Ranking 2022 – https://www.topuniversities.com/university-rankings/world-university-rankings/2022
7 UCD Lochlann Quinn School of Business – http://www.ucd.ie/quinn/aboutus/globalalliancespartnerships/ 
 UCD Michael Smurfit Graduate Business School – https://www.smurfitschool.ie/aboutus/globalalliancespartnerships/

IRELAND’S 
LARGEST
AND MOST INTERNATIONAL UNIVERSITY3

OVER 29 YEARS
PARTNERSHIP
WITH KAPLAN AND OVER 12,000 ALUMNI 

GLOBAL 
ALLIANCES
MEMBER OF CEMS & GNAM7

TRIPLE-CROWN 
ACCREDITATION
AACSB (US), AMBA (UK) AND EQUIS (EUROPE)2

TOP  1%  
 OF UNIVERSITIES WORLDWIDE1

RANKED  28th
 IN EUROPE BY THE FINANCIAL TIMES4

RANKED  87th
IN THE WORLD FOR GRADUATE EMPLOYABILITY5

173rd
QS WORLD UNIVERSITY 
RANKINGS 20226
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Triple-Crown Accreditation
The UCD College of Business is one of an elite group of business schools worldwide to hold the “Triple-Crown” accreditation 
by three centres of business and academic excellence, namely AACSB (US), AMBA (UK) and EQUIS (EUROPE).

The accreditations awarded by these three international and independent organisations are not only a testament to the 
quality of the UCD College of Business, they are also an indication that its Degrees are internationally recognised.

AACSB (US)
The Association to Advance 
Collegiate Schools of Business 
(AACSB) is the world’s largest 
business education network, 
connecting academia, businesses 
and students, to advance 
business education worldwide.

EQUIS (EUROPE)

This is the quality improvement 
system administered by the 
EFMD (European Foundation 
for Management Development) 
throughout Europe. EQUIS 
accredits on the basis of quality 
control on the entire range of 
activities within an institution.

AMBA (UK)

The Association of MBAs (AMBA) 
is a UK-based organisation 
which focuses specifically on 
MBA programmes, and accredits 
those that have achieved
its standards.
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UCD is a member of a number of prestigious global alliances with extensive links to leading business schools and communities 
worldwide. These partnerships provide unique opportunities for students through top international peer schools.

Global Alliances and Partnerships

The Global Alliance in Management Education (CEMS)

CEMS is a strategic global alliance of leading business schools and multinational 
companies.

As a member of CEMS, UCD enjoys an exclusive academic-corporate partnership which 
benefits from privileged access to a global pool of top talents from the world’s leading 
business schools. The affiliation includes more than 60 MNCs, such as Deutsche Bank, 
Facebook, Google, HSBC, MasterCard, Procter & Gamble, Shell, UBS AG and others.

Global Network for Advanced Management (GNAM)

The Global Network for Advanced Management is the first of its kind, comprising 25 of 
the world’s leading business schools.

It provides internationally recognised and specialised accreditation for Business 
programmes at the Bachelor’s, Master’s and Doctoral Degree levels.

Partnership in International Management (PIM)

The Partnership in International Management is a consortium of top business schools 
that provides a framework for international cooperation among its students, faculty 
and administration.

Each member institution represents the highest degree of excellence in the fields of 
Business Administration and Management, demonstrates leadership in their region, 
and delivers an MBA or an equivalent Graduate Degree in management.

Principles for Responsible Management Education (PRME)

PRME are a voluntary set of principles to which business schools can adhere to. The 
principles are in the interest of providing future leaders with the necessary insights 
and skills to reflect upon, critically analyse and provide leadership with regards to 
corporate responsibility.

1

• Mutual recognition of both the quality and the reputation of partner Universities;
• A framework for the development of new international programs
• Best practices in managing internationalization processes and exchange coordination
• Constant updates on global trends in business education
• Close links with top international schools
• A source for faculty cooperation
• Access to a unique database of contacts of top international schools leaders

What does PIM offer?

PIM stands for Partnership in 
International Management, a 
worldwide consortium of top 
business schools which provides 
a framework for international 
cooperation primarily at the 
g r a d u a t e l e v e l . M e m b e r 
institutions are carefully selected 
by the association: PIM schools 
are recognized both regionally 
and globally for upholding the 
highest degree of academic 
excellence and for supporting the 
spirit of international cooperation 

among its students, faculty and 
administrations. 
PIM was founded in 1973 with 
t he ob j e c t i ve o f bu i l d i ng 
international understanding. 
S i n c e t h e n , P I M m e m b e r 
institutions have exchanged 
thousands of students and the 
know-how acquired by the PIM 
members has enabled t he 
enhancement  of the international 
commitment of their institutions. 
PIM members meet annually to 
network, share best practices, 
discuss strategies for growth and 

development, and collectively 
address issues that impact 
international education.

Index
PIM for member schools	 2
PIM Members	 3
How to became a PIM member	 4
PIM governance and structure       5       

PI
M

“Partnership in 
International 

Management”

What is PIM?

Page 3 of 9PRME Guidelines 

Kontrapunkt 03.03.08

The Logo

The logo consists of the four letters “PRME”. 
The letter “M” has a small cut in the left vertical 
stem allowing the reader to identify a hidden “I”. 
In this way the word “PRIME” appears.

The logo shown on this page is the gradient 
version; primarily to be used in screen 
presentations such as this PDF. The flat 
version without a gradient should be used in all 
printed material.

The Logo



| Master of Science (Management)10

We are proud to introduce you to this stellar, global programme 
designed for ambitious, aspirational managers wanting to complement 
their undergraduate studies with an internationally recognised 
Masters-level qualification. 
The Master of Science (Management) programme is a new and versatile offering designed for the current dynamic 
Business environment, with a flexible curriculum aimed at future-proofing your career. Students will take core modules 
to enhance their strategic thinking in a global environment and develop their leadership skills. They will be equipped 
with fundamental Business skills such as Business Analytics, which is becoming a critical skill across industry sectors.

Recognising that employers value subject area specialisation, the uniqueness of this programme is in the choice 
of specialisations including Digital Marketing, Fintech, Management, and Project Management & Supply Chain 
Management, and the flexibility to select two according to your interests and desired career path.

This programme has been designed with new career paths in mind and with inputs from our alumni and international 
faculty, as well as leading global employers. Our innovative learning environment supports you in developing capabilities 
through class participation, teamwork and learning, all delivered by leading academics. Moreover, you will learn to 
navigate the global Business environment using our case studies, in-class debates, online resources, presentations and 
project work, reinforced by a wealth of knowledge from our teaching faculty.

About the Master of Science 
(Management)

NEW 
CURRICULUM 
FOR 2022
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Core Modules 

Analysis for Business 
Global Strategic Management

Leadership and Organisational Behaviour 

Specialisations (Select 2)

Digital Marketing
Corporate Marketing Strategy 

Digital Brand Management
Digital Marketing and Social 

Media Management

FinTech
Finance and Analytics
Financial Technology

Investment Management

Management
Organisational Change and 

Management Consultancy Skills
Responsible Business and 

Sustainability
Technology Management 

and Innovation

Project Management and 
Supply Chain Management

Global Logistics
Project Management

Supply Chain Management

Academic Support via email or other online resources

Week 1 to 12 Week 13 to 15 Week 16 to 20
• 3 to 5 days a week
• Introduction class – 3 hours 

(Online)
• Main module delivery

• Module review – 
3 hours (Online)

• Submission of assignment(s)
• Revision and examination

NEXT 
TERM

Learning Cycle (Part-Time Programme)
The programme consists of 9 modules and can be completed in a minimum of 18 months. This learning cycle is only 
indicative and may not be applicable to all terms. However, each module is supported with 24 contact hours in the 
evening on weekdays and/or weekends.

Note: The University and Kaplan reserve the right to change or 
amend, modify, suspend, continue or terminate all or any part 
of the learning cycle, including the schedule of the seminars, at 
any time without prior notice. For illustration purposes, the above 
learning cycle is based on 20 weeks. It can vary between 18 to 22 
weeks. Students are required to refer to the timetable provided.

Day Time

Monday - Friday 6.30pm - 10.30pm

Saturday 2.00pm - 6.00pm or 6.30pm - 10.30pm

Sunday 9.00am - 6.00pm or 9.00am - 1.00pm or
2.00pm - 6.00pm or 6.30pm - 10.30pm

*The timing of the seminars may vary depending on the nature of the programme 
and the lecturers’ availability.

Learning Cycle (Full-Time Programme)
The programme consists of 9 modules and can be completed in a minimum of 12 months. This learning cycle is only indicative 
and may not be applicable to all terms. However, each module is supported with 45 contact hours in the day on weekdays.

Academic Support via email or other online resources

Week 1 to 6 Week 7 to 8 Week 9 to 13
• 3 to 5 days a week
• Introduction class – 3 hours 

(Online)
• Main module delivery

• Module review – 
3 hours (Online)

• Submission of assignment(s)
• Revision and examination

NEXT 
TERM

Note: The University and Kaplan reserve the right to change or 
amend, modify, suspend, continue or terminate all or any part 
of the learning cycle, including the schedule of the seminars, at 
any time without prior notice. For illustration purposes, the above 
learning cycle is based on 13 weeks. It can vary between 13 to 15 
weeks. Students are required to refer to the timetable provided.

Day Time

Monday - Friday

8.30am - 11.30am

12.00pm - 3.00pm

3.15pm - 6.15pm

*The timing of the seminars may vary depending on the nature of the programme 
and the lecturers’ availability.

Master of Science (Management)
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These programmes are managed by a professional 
programme management team at Kaplan, which ensures 
students receive vital support throughout their academic 
journey. Students will receive class schedules, regular 
programme updates, study notes and, where applicable, 
advice on access to online resources including 
administrative support via the Kaplan360 mobile 
application. In addition to assessment management, 
the dedicated team will also assist students with advice 
on policies and procedures.

This programme focuses on approaches such as business 
skills development, case study analysis and group 
project work. By participating in a strategy simulation 
exercise, students have an opportunity to experience the 
difficulties associated with management in a dynamic, 
competitive market.

National University of Ireland 
 

This is to certify that 
  

. 
  

who was registered as a student at 
University College Dublin - National University of Ireland, Dublin, 

 

a Constituent University of  the National University of Ireland 
completed successfully the course of studies 
and passed in the required examinations 

leading to the award of the 
Degree of Master of Science 

(Management) 
on the 15th of July 2021

President and Pro-Vice-Chancellor 

 Graduation & Recognition Programme Management

 Coursework & Assessment

Students who successfully complete the programme will be 
awarded the prestigious Master of Science (Management) 
from University College Dublin. The Degree will be the same 
as that awarded to on-campus students of the University. 

Graduates will be allowed to use the title MSc after 
their names. 

About the Master of Science (Management)

SAMPLE
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Master of Science (Management)

Analysis for Business 
In the 21st century, data is ubiquitous. Companies have 
to constantly adjust to complex, data-driven and rapidly 
changing environments, building capacity and data literacy 
in both “small data” and “big data”, and creating systems 
of data collection and analysis. This creates opportunities 
to turn data into insight, but also to use data to support 
and promote transparency and accountability.

Data Analysis is the application of statistical techniques 
to describe and explore a set of data with the objective of 
highlighting useful information. Data Analysis is used to 
support evidence-based decision-making, and so is a core 
part of modern business practices.

This module is a foundation in data analysis for business 
managers, and aims to familiarise you with data analysis 
techniques, which serves as a basis for other specialised 
data-driven subjects, such as Accounting, Finance, Human 
Resources, etc.

The module covers the following topics:
• Confidence Intervals   
• Continuous Distributions 
• Correlation and Regression  
• Discrete Distributions  
• Distribution of the Sample Mean  
• Hypothesis Testing  
• Inferential Statistics: Population vs. Sample, Sampling  
• Introduction to Probability  
• Random Variables and Descriptive Statistics Measures  
• Simulation

Learning Outcomes
On completion of this module, you will be able to:
• Demonstrate in-depth understanding of the major 

topics surrounding digital business
• Understand how organisations utilise digital business 

initiatives to gain and sustain competitive advantage
• Utilise business model canvas, identify and analyse 

innovative digital project business opportunities
• Draft a digital business strategy for an organisation

Global Strategic Management 
Strategic management is concerned with helping 
practitioners to identify, anticipate and respond to the 
opportunities and challenges faced when attempting to 
secure the long-run viability of their organisations. 

This module seeks to provide participants with a grounding 
in the basic theoretical frameworks and analytical 
techniques that aid strategic management. It covers four 
core topics: 
• How and where the organisation competes
• The external and internal environments within which an 

organisation’s strategy is developed
• The nature and origin of good strategy
• Strategy implementation focusing on the international 

arenas

The module examines some of the opportunities and 
challenges associated with competing and expanding 
in international markets. It also explores the key 
considerations for structuring and organising the 
international activities of firms.

Core Modules
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Learning Outcomes
On completion of this module, you will be able to:
• Understand and describe the main theoretical 

frameworks and analytic techniques of global strategic 
management

• Apply the most appropriate frameworks and techniques 
to real life strategic management scenarios

• Identify the key considerations associated with strategy 
execution

• Appraise the challenges and opportunities associated 
with strategic management in international arenas

• Work individually and as part of a team to 
discuss, evaluate and deliver analytic insights 
and recommendations regarding various strategic 
management scenarios

Leadership and Organisational Behaviour 
The ability to plan, sell and deliver change within 
organisations is a fundamental dimension of an effective 
leader’s role. The aim of this module is to provide you 
with an overview of the theory and practice of change 
management.

This module focuses on five different phases of the change 
process, namely:
1. Recognising the need for change
2. Undertaking organisational diagnosis
3. Planning and preparing for change
4. Implementing the change programme 
5. Sustaining, evaluating and learning from the change 

within the organisation 

A particular emphasis will be placed on identifying, 
assessing and developing the core competencies required 
of the change agent (internal and external) in successfully 
delivering change.

Learning Outcomes 
On completion of this module, you will be able to:
• Demonstrate an ability to critically discuss contents of 

the module and demonstrate how the course content is 
applicable to modern organisations

• Understand the need for change within modern 
organisations, the forms it takes and the complex nature 
and dynamism of the underlying change process

• Diagnose the need for change within a selected 
organisation by applying appropriate diagnostic tools 
and techniques, and using the diagnosis to choose and 
design appropriate change interventions

• Identify and address the key challenges likely to 
be faced while driving and implementing change in 
organisations

• Appreciate the role of conflict, culture and leadership 
within the change process and be able to identify 
appropriate frameworks for understanding and 
managing resistance to change

• Have a deep understanding of the competencies and 
skill sets required of the change agent in undertaking 
and successfully delivering a change assignment 
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Specialisation: Digital Marketing

Corporate Marketing Strategy 
This module gives you a deep sense of how marketing 
creates value for the firm’s customers which, in turn, 
leads to value for stakeholders including channels of 
distribution, employees, investors, owners, suppliers and 
society at large. It is taught from an applied viewpoint, in 
the context of the contemporary Business environment. It 
is intended to provide a general framework for approaching 
marketing issues. 

This module goes beyond the 4P’s (the marketing mix – 
place, price, product and promotion) to introduce recent 
insights drawn from services marketing, relationship 
marketing, the influence of network thinking and the 
resource-based view. In other words, the module fosters 
an awareness of how marketing-oriented managers 
develop knowledge and skills, and integrate and organise 
for globally competitive markets.

Learning Outcomes
On completion of this module, you will be able to:
• Select and use appropriate frameworks and tools to 

assess marketing situations following the business 
objectives

• Apply marketing principles effectively to develop 
appropriate marketing strategies, processes and tactics 
in specific situations

• Assess the general effectiveness of marketing strategies, 
processes and tactics

• Cultivate the market-based knowledge and skills to 
enable insightful comparative analysis of different 
markets and competitive environments

Digital Brand Management 
This module is designed to assess the ways in which 
brands, as company assets, can be made to acquire and 
sustain value in the marketplace. The nature of alternative 
brands is analysed as well as the skills and tasks required 
of brand managers in order to manage and sustain brands 
in a digital context. Consideration is given to brand 
management, navigation, opportunities, sustainability, 
threats and value.

The aim is to introduce the perspective of branding as an 
embedded element in anthropological, psychological and 
sociological theories of consumer behaviour and culture, 
thereby looking beyond the rigid confines of a purely 
“business” viewpoint. This module is devised around a blend 
of case studies, discussions, guest speakers and lectures.

Learning Outcomes
On completion of this module, you will be able to:
• Specify the concepts of brands and branding from both 

a company and consumer perspective
• Demonstrate a critical understanding of brand equity, 

brand longevity, brand management and brand metrics
• Explain and analyse the integrated brand planning 

approach
• Classify the reasons behind and prerequisites for brand 

innovation, reinvention and repositioning
• Appreciate brands as mediums for meaning transfer in 

today’s society

Digital Marketing and Social Media 
Management 
This module provides foundational skills required to 
form, conceptualise, plan, deliver and monitor marketing 
communication campaigns in different digital media 
(social media, websites, etc.). The module is designed 
to help you improve your awareness of evolving and 
emerging communications options, evaluate tools and 
their relevance to achieving marketing objectives, and 
create compelling campaigns that take advantage of the 
power of digital marketing and social media platforms. 

The module emphasises both theoretical and real-life 
applications of digital campaigns and provides an overview 
of emerging opportunities. The aim of this module is 
to help you to develop analytic ability in assessing the 
role of digital communications in the overall business 
strategy, while also encouraging interactive, hands-on 
implementation and practice of content development, 
mobile marketing, reporting methodologies and social 
media marketing techniques.
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Learning Outcomes
On completion of this module, you will be able to:
• Develop analytical, practical and strategic skills in 

digital communications management
• Understand the key trends in the evolution of social and 

mobile marketplaces and their impact on current digital 
communications practices

• Understand the omni-channel customer journey and 
the marketing mix needed to support digital, combined 
and traditional buying cycles

• Critically appraise the range of digital communications 
options, in particular the social and mobile tools, 
available for achieving marketing objectives 

• Apply key strategies to the development of a digital 
communications plan, using a structured framework for 
research and decision making

• Assess the impact of digital communications activities

• Develop practical skills in digital communications 
technologies such as blogging, digital advertising, 
mobile marketing and social media marketing

• Develop a perspective on future trends in digital 
communications and their role in an integrated 
marketing strategy

z Client Servicing Director
z Digital Agency Account Director
z Media Strategist
z Search Engine Marketing Manager
z SEO Expert
z Social Media Marketing Director

 Future Career Options
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Specialisation: FinTech

Finance and Analytics
The aim of this module is to examine why and how Finance 
professionals, use data and quantitative methods in 
corporate settings. While a comprehensive range of 
quantitative techniques are reviewed; the principal focus 
is on applications in Finance. 

The basic techniques of data analysis used by Finance 
professionals will be introduced. This will include a 
discussion of the main databases, a review of the key 
features of market and corporate data, as well as the 
techniques available for analysing this data. 

The module includes an introduction to empirical 
relationships in Finance using econometric analysis. 
Key applications will be examined including discounting 
cash flows, the time value of money and predictions of 
key business metrics. A particular focus will be on the 
evaluation of the performance of the techniques deployed 
in real world data. 

Learning Outcomes
On completion of this module, you will be able to:
• Demonstrate knowledge and understanding of the key 

elements of financial analytics
• Apply quantitative techniques to real-world problems 

in Finance and Business, including issues requiring 
prediction

• Implement a range of analytical metrics in an efficient 
manner using spreadsheets and statistical software

• Evaluate, from a management perspective, the 
performance of analytics

Financial Technology
This module provides an overview of the financial 
landscape in the digital era, with special emphasis on the 
role of FinTech (and its close cousins, such as RegTech 
and SupTech) and how it impacts the financial sector. 
The digital era constitutes perhaps the most significant 
innovation in the financial world since the advent of 
double-entry bookkeeping centuries ago.

The module starts with a review of the emergent 
new players and services, including blockchains, 
cryptographic tokens, digital currencies and related 
topics in the FinTech domain. 

The module takes a step back and reviews how and why 
the financial sector has evolved the way it has. You begin 
with a study of the nature of money and legacy payment 
and banking systems. You also study the emergence of 
stateless, decentralised, cloud-based digital currency 
systems since 2009, and follow-on investment products, 
derivatives, and innovations such as initial coin offerings 
and crowdfunding.

Understanding the historical evolution of the financial sector 
and the emergent role of FinTech and related developments 
will require a discussion of the economic functions of 
markets and financial intermediaries, with an emphasis 
on their role in the solution of the information processing 
problem entailed by the allocation of financial resources in 
the economy. To gain insight, the module provides a review 
of the traditional theory of financial intermediation and an 
introduction to modern information economics.

This set of theories and conceptual tools will be 
applied to understanding the role that FinTech and 
other developments in modern digital finance can play 
in information processing and in competing financial 
markets. You examine the challenges they face, conditions 
for their development and their impact on incumbent 
financial intermediaries. You also explore threats that 
blockchain technology poses to incumbent firms and 
even to central banks, and their resulting attempts to 
co-opt the technology into existing business models. 
You survey related issues including hacking, “smart 
contracts”, governance, investment risk and return, and 
emerging regulatory approaches to these assets.
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Learning Outcomes
On completion of this module, you will be able to:
• Understand key historical developments in Banking 

and Finance and how they relate to the modern 
developments in digital finance

• Identify opportunities and threats for incumbent and 
new entrant financial sector players alike

• Formulate advice to incumbent and new entrant 
financial sector players based on an understanding of 
trends and structure of the financial sector in the digital 
finance era

Investment Management 
This module introduces the investment markets and 
the analysis of securities, including the construction of 
optimal portfolios of securities. The module provides a 
mixture of both theory and practice. The main investment 
asset classes, namely stocks, bonds and derivatives, are 
examined and the analysis and management of portfolios 
of these assets are considered. The investment process 
and the return and risk of the different asset classes are 
covered in the introduction. Then, the risk and return are 
examined in more detail, focusing on their application 
to portfolio theory. Asset allocation is examined in the 
context of what you have learned up this point. Asset 
pricing models are then covered in detail. 

Other issues include portfolio performance evaluation 
and market efficiency. The fixed income and derivatives 
markets are the next asset classes to be covered. Pricing 
issues and risk measurement and management techniques 
are covered. In the case of derivatives securities, the types 
of securities, such as forwards, futures and options are  
covered in detail. The use of these securities by investors 
is dependent on the objectives of the investor and the 
situations the investor faces.

Learning Outcomes
On completion of this module, you will be able to have:
• A critical understanding of the risk and return trade-off 

in the different asset classes
• Analytical knowledge of the role of diversification in 

modern portfolio theory
• Ability to set up diversified portfolios that minimise 

return given a certain return level using spreadsheets

z Blockchain Developer
z Crowdfunding Specialist
z Finance Investigations Analyst 
z Quantitative Analyst
z Risk and Compliance Expert
z WealthTech Advisor

 Future Career Options
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Specialisation: Management

Organisational Change and Management 
Consultancy Skills 
The ability to plan, sell and deliver change within 
organisations is a fundamental dimension of an effective 
leader’s role. The aim of this module is to provide you 
with an overview of the theory and practice of change 
management. 

This module focuses on five different phases of change 
process, namely:
1. Recognising the need for change
2. Undertaking organisational diagnosis
3. Planning and preparing for change
4. Implementing the change programme 
5. Sustaining, evaluating and learning from change 

within the organisation 

A particular emphasis will be placed on identifying, 
assessing and developing the core competencies required 
of the change agent (internal and external) in successfully 
delivering change.

Learning Outcomes 
On completion of this module, you will be able to:
• Demonstrate an ability to critically discuss contents of 

the module and demonstrate how the module content 
is applicable to modern organisations

• Understand the need for change within modern 
organisations, the forms it takes, and the complex 
nature and dynamism of the underlying change process

• Diagnose the need for change within a selected 
organisation by applying appropriate diagnostic tools 
and techniques and using the diagnosis to choose and 
design appropriate change interventions

• Identify and address the key challenges likely to 
be faced while driving and implementing change in 
organisations

• Appreciate the role of conflict, culture and leadership 
within the change process and be able to identify 
appropriate frameworks for understanding and 
managing resistance to change

• Have a deep understanding of the competencies and 
skill sets required of the change agent in undertaking 
and successfully delivering a change assignment

Responsible Business and Sustainability 
This module explores the complex sets of relationships and 
obligations that exist between business professionals, 
enterprises and society. Shareholders and other key 
stakeholders expect businesses to behave responsibly 
and to address concerns about environmental and social 
sustainability in their business models and practices. 

Corporate social responsibility and sustainability have 
emerged as important new business concerns. Their goals 
are to encourage businesses to look beyond the profit 
motive and strive to have a positive impact on people 
and the planet. This sustainability knowledge is vital for 
environmental awareness and is a central feature of the 
responsible leaders of the 21st century. 

The module relies on cases, experiential activities and 
scenarios to engage you in identifying environmental and 
social sustainability-related opportunities and risks facing 
businesses today and finding a balance between them. 

The module encourages you to revisit roles played 
by corporations and their stakeholders, identify and 
develop the competencies needed to develop and 
drive sustainability initiatives, and redesign strategies 
that incorporate sustainability into corporations’ long-
term goals.

Learning Outcomes
On completion of this module, you will be able to:
• Review the key theoretical and practical literature 

related to business responsibility and sustainability
• Engage in critical thinking about the responsibilities of 

business leaders and enterprises towards the broader 
society

• Apply learning from best practice case studies of how 
businesses and different stakeholders are responding 
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to complex sustainability challenges and opportunities
• Gain core knowledge, skills and competencies 

needed to frame, develop and drive a responsible and 
sustainable business into the future

Technology Management and Innovation 
This module focuses on how organisations use technology 
and innovation to position themselves strategically. For 
this purpose, this module is practice-oriented, with several 
opportunities for interaction and real case discussions. 
The approach followed is mostly inductive, for instance, 
you are guided towards the conception of a general theory 
starting from specific, real business situations about 
firms facing the challenges of managing innovation and 
technology.

This module helps you to integrate and apply key 
innovation, management and research competencies, 
and strategy. It aims at developing advanced managerial 
skills that are fundamental to navigate highly dynamic and 
turbulent industry environments, where the “rules of the 
game” are continuously changing, and what represented 
a key strength yesterday might be a problem of tomorrow. 
The module is also expected to strengthen teamwork and 
creative skills.

This module is essentially composed of two intertwined 
parts. The first part aims at providing you with 
fundamental notions about technology strategy. You are 
thus exposed to basic technology & innovation concepts 
such as complementary assets, core competencies, 
different types of innovation, industry specificities and 
technology adoption. Then, the second part covers more 
advanced topics which become particularly relevant 
when firms considered are large (eg. multinational 
enterprises). This includes:
• How to ensure a long-run survival when external 

environmental conditions change (dynamic capabilities)
• How to properly balance today’s needs with tomorrow’s 

demand (ambidexterity)
• How to set and maintain a dominant design 

(network effects)
• How to protect innovation when intellectual property 

tools are ineffective (low IPR regimes)
• How to successfully establish a climate of  

“cyber-hygiene” (managerial cyber security)
• How to benefit from ideas that originate out of the 

traditional organisational boundaries (open innovation)

Learning Outcomes
On completion of this module, you will be able to:
• Recognise the key role that technology and technological 

change may have on industries and markets
• Distinguish the different types of innovation and 

understand the possible related strategic implications
• Contextualise and explain technological change as both 

a threat and an opportunity for organisations
• Sense the external environment with the purpose of 

forecasting the disruptive technologies of the future
• Engage in activities aimed at exploiting and 

profiting from innovation originating from the focal 
organisational boundaries

• Acknowledge the most important managerial cyber 
security factors that may endanger organisations’ 
reputation, profitability and even long-run survival

• Recognise the importance of fostering explorative 
activities aimed at ensuring a long-lasting 
competitive advantage

• Understand when reaching a given level of market share 
is essential and undertake concrete actions to rapidly 
increase diffusion.

z Account Director
z Business Development Director
z Business Management Analyst
z Chief Executive Officer
z Management Consultant
z Marketing Director

 Future Career Options
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Specialisation: Project Management 
and Supply Chain Management

Global Logistics 
This module provides you with a detailed understanding of 
the various management systems elements that constitute 
excellence in logistics management. The term “Supply 
Chain” is used to embrace all organisational activities from 
the initial sourcing and refining of raw materials to the 
eventual distribution and sale of goods/services to the end 
user including the required logistics processes involved. 

The module covers the following topics:

• Global Logistics and Customer Service
• Inventory Management
• Procurement and Purchasing
• Logistics Management
• Logistics Quality
• Materials Handling
• Managing Logistics Performance
• Managing Materials Flow
• Transportation and Distribution

Learning Outcomes
On completion of this module, you will be able to:
• Explain the key concepts, principles and techniques 

applied in business logistics management
• Critically review current trends and developments in the 

field of business logistics management
• Demonstrate the ability to evaluate and choose 

appropriate logistics management systems and their 
likely impact on competitiveness

• Analyse the impact of emerging business and global 
logistics systems and their effect on competitive 
advantage

Project Management 
In recent years, there has been a rapid growth in the use 
of Project Management methods and tools as a means 
by which organisations achieve their strategic objectives. 
Projects drive business activities and are vehicles for 
change in a wide variety of sectors, from private sector 
manufacturing and service companies to government and 
public sector organisations and not-for-profit charities and 
humanitarian groups. 

Irrespective of the product or service sector, good Project 
Management techniques provide benefits to the customer 
in a timely manner and within budget. In this regard, the 
module covers topics such as budgeting, leadership, 
planning, risk management, scheduling and stakeholder 
management, which are some of the key issues that need 
to be understood and practiced by managers to realise 
successful project delivery. 

The module addresses various concepts, frameworks, 
and tools as well as their application to management of 
projects in different contexts. 

Learning Outcomes
On completion of this module, you will be able to:
• Explain the importance of project management planning 

and execution
• Describe the drivers of project performance
• Apply structured methods and the related tools in 

project planning, delivery and execution
• Demonstrate the ability to evaluate a project plan or a 

completed project using the lifecycle approach
• Develop communication and teamwork skills through 

class discussion, group projects and presentations
 
Supply Chain Management 
This module is designed to explain and evaluate the 
current thinking on operations strategy and supply 
chain operations. It is expected that you will gain an 
understanding of this field and be able to apply theories 
and concepts in a practical setting. 

This module covers strategic management issues, such as 
enterprise resource planning, new product development, 
relationship management, service operations and supply 
chain management as well as more general topics, such 
as environmental concerns, future trends and quality in 
operations management. 
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Learning Outcomes
On completion of this module, you will be able to:
• Critique theoretical issues in supply chain operations
• Formulate a supply chain operations plan
• Evaluate how supply chain operations contribute to 

competitive performance
• Apply the principles of supply chain operations in case 

settings

z Infrastructure Development Director
z Logistics Director
z Programme Planner Specialist
z Project Director
z Purchasing Director
z Supply Chain Director

 Future Career Options
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Graduates are able to attend their graduation in the Ireland or attend a local graduation ceremony in Singapore. 

Graduation

Alumni Network
The UCD Alumni has a global network of over 300,000 graduates in over 165 countries and regions and it helps graduates 
keep in touch with colleagues, classmates and the wider business community. Regular social and speaker events are held, 
giving graduates the opportunity to stay connected.

Photos were taken before the COVID-19 pandemic.
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Career Fair
The annual Kaplan Career Fair is the biggest employment event held on campus. The Fair offers an opportunity for students to 
meet employers face-to-face, and learn about the career paths and job opportunities that are available to them throughout 
their programme and beyond. Students can enhance their employability, and hone their resume writing and interview skills 
through career coaching workshops.

The UCD Advantage Award is your chance to be recognised by UCD for the experiences, knowledge and skills that you 
have gained through participation in co-curricular activities, on and off campus. Whether you are part of a society or a 
sports team, volunteer your time with a charity or have completed a summer internship, UCD wants to acknowledge your 
contributions and development.

z You will be given formal acknowledgement by UCD of your engagement in co-curricular activities during your time at 
the University. The award will be recorded on your Diploma Supplement. You can list the UCD Advantage Award in the 
“Achievements” section of your resume and communicate its value to a potential employer in your job application or 
at an interview. 

z Participating in the Award encourages you to expand the breadth of your co-curricular activities and get involved in 
things that you may not have previously considered. This opens a world of opportunities, be it meeting new people, 
experiencing new situations or developing a whole host of new skills. What you are doing is important, in many ways. 
Let UCD show you its appreciation.

 
Find out how you can sign up for the UCD Advantage Award here: https://www.ucd.ie/careers/advantage/

UCD Advantage Award

Photos were taken before the COVID-19 pandemic.
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Global Leadership Programme
UCD Smurfit School’s Global Leadership Programme (GLP) offers students the opportunity 
to engage in a diverse range of co-curricular activities. It is about helping students become 
an impactful leader with a global mindset. The programme is open to all MSc students. The 
programme is designed to build students’ capacity for effective personal and organisational 
leadership. Built on a foundation of three pillars – student leadership, career planning  
and workplace skills – the GLP empowers students to create a personalised path to their 
own leadership development. To successfully complete the programme and be awarded 
a Global Leadership Programme Certificate, students engage in at least one co-curricular 
activity under each of the three GLP pillars, and demonstrate the learning and leadership 
development gained from this activity.

SHAPE YOUR PERSONAL LEADERSHIP JOURNEY
STUDENT LEADERSHIP WORKPLACE SKILLS CAREER PLANNING

Leadership Roles
Build your personal leadership 
capabilities by actively contributing 
to the life of the School, leading 
on new initiatives to enhance the 
student experience, becoming a Class 
Ambassador etc.

Communication
Opportunities available to develop 
communication skills for global 
leaders. Develop your competence 
in oral and written communication 
by availing of support from, and 
participating in workshops offered by 
the Business Academic Writing Centre 
or by becoming a member of the UCD 
Smurfit School Toastmasters Club.

Careers Coaching
Access our careers resources, avail of 
one-to-one careers coaching, engage 
with global employers and participate 
in the self-development workshops 
offered.

Active Citizenship
Get involved with a university club or
society or volunteer locally or 
overseas.

Collaboration
Take advantage of the many 
opportunities to develop collaborative 
skills for the global workplace. A 
number of the co-curricular activities 
across the GLP programme will help 
you develop these skills.

Mentoring*
Join our mentoring programme 
and develop your personal and 
professional competencies for a global 
career.

*Places are limited.

Networking & Industry Speakers
Initiate, facilitate or contribute to 
the organisation of networking 
opportunities with fellow students and 
industry practitioners.

Intercultural Competence
Be ready to confidently lead in a global 
world by completing our Intercultural 
Development Programme (ICD).

Tech Skills for Business
Develop your technology for business 
capabilities and gain internationally 
recognised certifications (including 
Bloomberg and Excel).

TRANSFORMATIONAL LEARNING  IN THE WORLD  FOR THE WORLD.
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UCD students benefit from an education delivered by experts in the leading edge of their fields internationally and 
a curriculum constantly updated with the latest research. The University has a local office at Kaplan in Singapore to 
support the students’ academic journey.

Faculty Support

Dr Orna O’Brien
BSocSc, MBS, Grad Dip

(University Teaching and Learning), 
Doctorate of Education

(University of Edinburgh)

Dr Cubie Lau
PhD (UCD),

Singapore Resident Faculty

Dr Susan Calderon
MBA, PhD (IE University),

Singapore Resident Faculty

Dr Yang Yung Chiang
MBA, PhD

(Nanyang Technological University),
Singapore Resident Faculty

Professor Federica Pazzaglia 
BComm (University of Bologna), 

PhD (University of Alberta)

Professor Cal Muckley
BA & MSc (Dublin City University),

PhD (UCD)

Dr Markus Vanharanta
BSc & MSc (UCD), 

PhD (University of Lancaster)

Mr Matthias Glowatz
BSc (University of Konstanz),

MBS (UCD)

Professor Karan Sonpar
BA (Jawaharlal Nehru 

Technological University),
PhD (University of Alberta)
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Our students and graduates come from different countries and pursue different pathways, but they all have one thing in 
common – they have enjoyed studying with UCD. Read about their experiences and how the pathways are applicable to 
their careers.

Graduates’ Testimonials

The research I did on University College Dublin (UCD) confirmed that it would provide the business 
management skills I needed to augment my experience – UCD is known for learning and teaching 
excellence, and its good rankings globally. Additionally, I favour its research-led education. As 
such, I chose to study the Master of Science (Management) with UCD.

The programme has helped me to conceptualise, evaluate and execute my business strategies. While 
researching my thesis topic, I got to explore effective leadership styles practised by Singaporean 
SMEs, aimed at developing or expanding their businesses internationally. The research journey 
was enriching and augmented my knowledge and skills in dealing with local SMEs. My studies have 
also helped reaffirm my professional abilities.

I started the programme a few months before my new job, which required me to juggle travel time 
and family. Then, I lost my job during the COVID-19 lockdown – both my confidence and finances 
dipped. However, I found the determination to see my programme through to the finish line.

Eventually, I launched two businesses before graduation with the knowledge gained from the 
module, Global Strategic Management. The module taught me to apply the “red ocean strategy” 
and “blue ocean strategy” (which means “doing what others do at a cheaper price” and “producing 
things that others cannot”) in business. This led me to launch a student care centre offering unique 
services instead of a standard childcare centre.

Considering everything, I would recommend UCD to any one of my friends.
 

Serene Fung Khwee Kheng
Director, Education & Training Industry
Master of Science (Management)
University College Dublin Graduate (2021)

I had been keen on this programme for some time, because of University College Dublin’s (UCD) 
established reputation. It is also a unique programme with its focus on Management, unlike 
conventional MBAs.

The module, Organisational Behaviour (now known as Leadership and Organisational Behaviour), 
has been incredibly fascinating with its insights into how companies and their people behave. 
The theories covered and the knowledge gained here are extremely applicable to my current work. 

The concepts taught in Organisational Behaviour allow you to better understand the dynamics 
at play in your team and have a better grasp of team building and staff motivation. This helps 
significantly when you need to quickly build a cohesive unit to work on a project, and ensure the 
team achieves its objectives. 

I would absolutely recommend UCD to prospective students. My Master’s programme offers a 
good mix of rigour and flexibility, the modules taught have been very thought-provoking, and our 
instructors have been very helpful and encouraging. 

Sandeep Singh
Manager, Statutory Board
Master of Science (Management) 
University College Dublin Student (2022)



Application & Fees Schedule
Fees Schedule

Please refer to the insert for information on:
• Tuition Fee • Refund Policy
• Non-Tuition Fee • EduTrust Certification

For more information, please contact our programme consultant 
or email to enquiry.sg@kaplan.com

Entry Requirements

• A minimum Second-class Honours Degree (or equivalent). 
Applications are invited from graduates with Business and non-
Business Degrees keen to pursue a career in Business or those 
who wish to obtain a Business qualification

• A recognised professional qualification deemed equivalent to a 
Degree

• For work experience to be considered, candidates who provide 
evidence of:

 a. significant managerial experience (normally 10 years plus) 
may be accepted. Management experience specifically in 
the area of the programme pathway being chosen will not be 
required.

 b. a combination of non-Degree level qualifications and 
managerial experience. In such cases, a minimum of 3 years 
management experience will be required. Management 
experience specifically in the area of the programme 
pathway being chosen will not be required.

In all cases, the final decision on admission to the programme 
rests with the University.

English Language Requirement

• IELTS 6.5 or equivalent
 
Applicants are required to meet the University’s English 
language requirements.
Please refer to https://www.ucd.ie/registry/prospectivestudents/
admissions/policiesandgeneralregulations/generalrequirements/
minimumenglishlanguagerequirements/

Application

Applications and supporting documents can be submitted online 
through our e-application system. To complete your application, 
you are required to provide all items stated below:

• Clear front-side photograph of your NRIC or passport
• 1 passport-sized photograph (against plain white background 

in JPEG or JPG format)
• List of qualifications, certificates and proof of official transcript 

from each institution attended (certified copy of the official 
transcript is acceptable)

• CV/Resume (if any)
• Programme application fee (payment to be made online)

For assistance, please approach your programme consultant. 

As our programmes involve regular use of the internet, email 
and other online resources, students must possess a personal 
computer and have an internet connection to access materials 
electronically from the University and to participate in appropriate 
pedagogic interactions.

Applications must be submitted to Kaplan Higher Education 
Academy at least 1 month before the start of programme intake.

Study Loans

You can finance your programme fees through study loans with 
affordable monthly instalment payments.
 
Study loans are available with most banks and financial 
institutions. Interested candidates may contact:

Maybank: 1800 629 2265 www.maybank.com.sg
OCBC Bank: 1800 363 3333
http://www.frankbyocbc.com/products/investments/edu-loan

Only applicable for local students.

Closing Dates

Usually, the university takes about 3 weeks to process each 
application. Therefore, it is advisable for potential students to apply 
for admission at least 8 weeks before the start of each intake.

Finalised start dates and timetables are dependent on approval by 
UCD College of Business. This approval is based upon a minimum 
class size.

Who to Contact

Call or WhatsApp: 8613 8989
Email Address: enquiry.sg@kaplan.com
Kaplan Website: www.kaplan.com.sg/ucd
UCD Website: www.ucd.ie.com.sg

Scan to Contact Us

Scan to Apply Online

The University College Dublin and Kaplan Higher Education Institute reserve the right to alter, 
amend or delete any programme fee, course, admission requirement, mode of delivery or 
other arrangements without prior notice.

The information contained in this brochure is correct at time of publication (August 2022). 
Registered with the Committee for Private Education (CPE), part of SkillsFuture Singapore (SSG).

Kaplan Higher
Education Academy

Cert No. EDU-2-2023
Validity: 20/7/2019–19/7/2023

UEN: 199409389H 
Validity: 20/5/2022–19/5/2026

Kaplan Higher
Education Institute

Cert No. EDU-2-2125
Validity: 20/7/2019–19/7/2023

UEN: 198600044N 
Validity: 17/8/2022–16/8/2026

8613 8989 enquiry.sg@kaplan.com

KaplanSingapore kaplan.com.sg

Kaplan City Campus @ Wilkie Edge 8 Wilkie Road, Level 2, Singapore 228095
Kaplan City Campus @ GR.ID 1 Selegie Road, Level 9, Singapore 188306


