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Kaplan – The Choice of Many

Kaplan Higher Education Academy UEN 199409389H; Validity 20/05/2018–19/05/2022. Kaplan Higher Education Institute UEN 198600044N; Validity 17/08/2018–
16/08/2022. 1Awarded to Kaplan in Singapore by JobsCentral Learning T.E.D. Awards. 2Awarded to Kaplan Higher Education Academy. 3Awarded to Kaplan Higher 
Education Institute. 4Awarded to Kaplan in Singapore by BERG Icons of Learning 2017. 

Kaplan in Singapore is part of Kaplan Inc., one of the world’s most diverse 
education providers and the largest subsidiary of Graham Holdings, 
formerly The Washington Post Company. To date, Kaplan in Singapore has 
students from over 35 countries and regions, and has served more than 
65,000 graduates. With over 500 academic programmes and professional 
certification courses for higher learning and skills development, Kaplan 
provides opportunities for individuals to pursue lifelong learning.

Award Winning Private Education Provider In Singapore

JobsCentral Learning Training & Education Development 
(T.E.D.) Awards1

2018 Best Private Education Institution
• Accountancy3

• Banking & Finance3

• Business Management3

• Communications & Media2

• Computer Science & IT2

• Law3

• Sales & Marketing2

• Social Sciences3

2017 Best Private Education Institution
• Accountancy3

• Business Management3

• Law3

• Marketing2

• Psychology2

2016 Best Private Education Institution
• Business Management3

• Communications & Media2

• Computer Science & IT2

• Marketing3

BERG Icons of Learning 2017
• Winner of Best Private Education   
 Institution in Singapore4

EC-Council Global Awards
ATC Circle of Excellence Award 
(Asia Pacific)2

• 2017 • 2018 • 2019

Academia Circle of Excellence Award 
(Asia Pacific)2

• 2017

AsiaOne People’s Choice Awards
Top 3 Best Private Schools in Singapore
• 2013 • 2014 • 2015 • 2016 

JobsCentral Learning and Rankings Survey
Preferred Private Education Institution
• 2010/2011 • 2011/2012
• 2012/2013 • 2013/2014

Registered with the Committee for Private Education 
(CPE), part of SkillsFuture Singapore (SSG)

Kaplan Higher
Education Academy

Cert No. EDU-2-2023
Validity: 20/07/2019–19/07/2023

Kaplan Higher
Education Institute

Cert No. EDU-2-2125
Validity: 20/07/2019–19/07/2023

Your Lifelong Integrated Learning Partner
Higher Learning | Skills Development

Over

Programmes & Certifications
Available

500
Diploma and Degree

Graduates

Over

65,000
Countries / Regions

Students From Over

35
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300
CHOOSE FROM OVER

DEGREE
PROGRAMMES1 25

CHOOSE FROM OVER

DIPLOMA 
PROGRAMMES

KAPLAN DIPLOMA
ARTICULATES TO

YEAR 2
BACHELOR’S DEGREE2

DIRECT ENTRY3 TO

2ND YEAR
FOR DIPLOMA GRADS

4-YEAR 
EDUTRUST 
CERTIFIED

EASYAND
AFFORDABLE
PAYMENTS46

HEART OF THE CITY
MRT
STATIONSN

EA
R

DEGREES AWARDED
SAME AS

ON-CAMPUS

Kaplan Helps You Get Ahead
At Kaplan, we understand your need to pursue a quality education that can help you achieve your career goals. We offer one 
of the widest range of academic programmes, from Diploma to Bachelor’s Degree and Postgraduate qualifications, for you to 
choose your area of interest and balance your commitment through flexible study modes and schedules.

z Accounting, Banking & Finance

z Engineering

z Information Technology

z Business & Management

z Hospitality & Tourism Management

z Law & Criminology 

z Communication & Media

z Education & Social Sciences

z Health Services

Disciplines available:

One of the largest private education institutions in Singapore, our campuses at Kaplan City Campus @ Wilkie Edge and 
@ GR.ID (formerly PoMo) span more than 140,000 sqft. The campuses are located in the heart of the city, all within 
walking distances from 6 MRT stations across major train lines. They are strategically located to provide students with 
convenience and conducive study environments, including state-of-the-art classrooms and computer laboratories, 
WIFI access, student lounges, well-resourced library and food & beverage outlets on campus.

1Refers to Degree programmes at Kaplan in Singapore. 2With our university partners and other higher education institutions from Australia, Ireland and the UK (relevant 
disciplines and/or subject to university requirements). 3Subject to entry requirements and university approval. 4Terms and conditions apply. Subject to bank’s approval.

GR.ID
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Raising Your Employability with
Industry Relevance

Kaplan in Singapore is committed to offering quality education through higher learning and skills development. As a result, 
Kaplan students will experience a holistic education with emphasis on graduate outcomes that will enhance their employability. 

Higher Education 
Qualification

Kaplan Employability 
Services

Industry-Ready+ =

Kaplan Employability Services

GRADUATE 
EMPLOYMENT
Access to Kaplan’s network 
of employers for graduate 
opportunities

09
KAPLAN 
CAREER FAIRS & 
RECRUITMENT TALKS
Meet experts from different 
industries and receive 
employment opportunities

KAPLAN STUDENTS 
LEADERSHIP 
PROGRAMME (KSLP)
Develop the soft skills of 
students with exceptional 
leadership potential

JOB MATCHING 
SERVICE
Additional job search option 
that connects graduates with 
potential employers

10 11 12

4TH INDUSTRIAL 
REVOLUTION (IR) 
COURSES
Complimentary skills-based 
training courses to provide 
students with industry-
ready skills

01
KAPLAN INDUSTRY 
PROJECT (KIP)
Solve real-world industry 
problems

02
WORK EXPERIENCE 
(non-credit bearing 
internships)
Increase exposure to the 
workforce

03
INDUSTRY CLINICS
& INDUSTRY VISITS
Receive advice from industry 
experts

04

MASTERCLASS 
SERIES
Access to industry trends 
and insights

05
KAPLAN
iCare
Contribute to society by 
participating in community 
activities

06
CAREER 
DEVELOPMENT 
WORKSHOPS
Build professional profile 
and resume, improve 
interview skills and more

07
CAREER
ADVISORY
Personalised career 
coaching sessions

08

Over 25 Diplomas and
300 Degree programmes 

available

Comprehensive series of 
initiatives including skills-based 

training for full-time students

Our graduates will be 
career and industry-ready

Kaplan Industry Advisory Boards (IABs)
Our six Kaplan Industry Advisory Boards comprising industry leaders and entrepreneurs provide industry perspectives 
and insights that help us ensure our curriculum is current, relevant and robust. These, together with our enhanced 
Employability initiatives, help us prepare our students to be industry-ready, with knowledge and key skillsets that 
employers are looking for in a new graduate.

Developing Industry-Ready Talent
We have a comprehensive series of initiatives to complement our full-time students’ academic learning. Students 
will be guided to build their professional profile and be equipped with soft, technical and digital skills, ready for 
life after graduation. These initiatives promote skills-based learning that aim to help our graduates be career and 
industry-ready to make an impact in the real world. 
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Graduate Employability

Our graduates have found employment with companies such as: 

AC Nielsen

Accenture

Apple

CapitaLand 

Citibank

DBS Bank

Deutsche Bank

DHL

Drew and Napier LLC

ExxonMobil

Facebook

Far East Organization

GlaxoSmithKline 

HSBC

Keppel

KPMG

Maybank 

Mediacorp

Ministry of Home 
Affairs

Ministry of 
Manpower 

Nanyang 
Technological 
University 

National Council of 
Social Service

National Healthcare 
Group

Netflix

Nikon Singapore

People’s Association

Pratt & Whitney

Procter & Gamble

PSA

PwC

Raffles Medical 
Group

Republic of 
Singapore Air Force

Resorts World 
Sentosa

Siemens

Singapore Airlines

Singapore Police 
Force

SMRT 

ST Engineering

Standard Chartered

Thomson Reuters

UOB

Source: Kaplan Graduate Employment Survey 2018

More than

1 in 4
given promotion3

Close to

1 in 2
given pay raise3

More than

4 in 5 
employed after 

successful course 
completion2

Over 95%
of all employed graduates1 

secured full-time employment

All statistics are based on Kaplan Graduate Employment Survey 2018 conducted by Forbes Research Pte Ltd between February to August 2019, with graduates between 
June 2017 and May 2018. Respondents include all full-time graduates: 638; and all part-time graduates: 904. This survey is not the same survey as conducted by the 
Committee for Private Education. 1. Based on Full-time External Degree Programme graduates (Full-time & Part-time employed + Self-employed/Freelance). 2. Based on 
Full-time External Degree Programme graduates who were employed (working full-time + working part-time + self-employed/freelance) and seeking employment; excludes 
those working in the same company prior to completion of course. 3. Based on Part-time Diploma + External Degree Programme graduates (Full-time employed + Self-
employed/Freelance).
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Programme Structure & Management

The Advanced Diploma programmes aim to produce graduates who will be trained in the various areas of specialisation, 
namely: Finance, Management or Marketing. Students will be required to study a number of qualitative and quantitative 
subjects and develop a range of basic skills required for successful careers in their chosen area.

 Aims & Objectives

The Advanced Diploma awarded by Kaplan Higher Education Institute can be completed in 6 months*. Upon completion, 
students can continue to pursue a Bachelor’s Degree from our university partners from Australia, Ireland or the United Kingdom.

Advanced Diploma in Finance

1. Management and Strategy

2. Professional Communication

3. Financial Decision Making for Managers

4. Advanced Corporate Finance

5. Applied Financial Reporting and Analysis

6. Contemporary Issues in International 
Finance

Advanced Diploma in Management

1. Management and Strategy

2. Professional Communication

3. Financial Decision Making for Managers

4. Applied Commercial Law

5. Organisational Behaviour

6. Operations Management

Advanced Diploma in Marketing

1. Management and Strategy

2. Professional Communication

3. Financial Decision Making for Managers

4. Marketing Management

5. Consumer Behaviour and Marketing 
Strategy

6. Marketing in the Global Context

 Programme Structure 

• Possible completion of 6 modules in 6 months* for all Advanced Diploma programmes.
• Possible advanced standing to second year or final year of our university partners’ Bachelor’s Degree programmes in 

Singapore, subject to their admission criteria.
• Lessons are held mainly twice per week.
* Programme duration is dependent on student adhering to the standard study plan. Deferments are for special circumstances only and subject to 

Kaplan’s approval.
** Subject to approval.

Advanced 
Diploma

Direct entry to 2nd year of Bachelor’s Degree programme 
Subject to programme and meeting entry requirements.

Entry to 3rd year of Bachelor’s Degree programme -
Northumbria University BA (Hons) in Business - 8-month duration

Advanced Diploma (6 months) + Northumbria BA (Hons) Business (8 months) = 14 months**

 Academic Advancement

 University Partners offering Bachelor’s Degrees in Singapore
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Programme Management and Assessment Methods

Each module is assessed by any combination of 
class participation, written assignments, projects or 
examinations. Assessment methods may vary according 
to individual module requirements.

 Assessment Methods

The programme can be completed in 6 months and is 
taught over 3 terms of 8 weeks with each term covering 
2 modules. Each module of this part-time programme will 
be delivered over an 8-week cycle and is timetabled to 
include assessment, consultation, technology-integrated 
learning and 30 contact hours*.

*Please take note that the full duration of each module is 
timetabled at 32 hours.

 Lecture Schedule

Students who successfully complete the programme will 
be awarded with the Advanced Diploma by Kaplan Higher 
Education Institute. Advanced Diploma graduates can 
then move on to pursue Bachelor’s Degree programmes 
with a university partner of Kaplan from Australia, Ireland 
or the United Kingdom.

 Graduation & Progression

The Advanced Diploma programme will be managed 
by a professional management team at Kaplan Higher  
Education Institute. This ensures that, in addition 
to classes, students will be supported by a team of  
programme managers, programme newsletters (updates) 
via email, academic support system via email or other 
online resources, digital study guide, scheduling, study 
group formation, Kaplan City Campus library membership, 
assignment and examination management, students 
liaison and organisation, and others.

 Programme Management
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CORE MODULES 

Financial Decision Making for Managers
This module teaches students a wide variety of micro-
economic, managerial accounting and probability-based 
tools and techniques that can be used as aids in various 
decision-making processes. 

Students will learn how to apply these tools and techniques 
to data provided by cost accounting processes and other 
sources to make managerial decisions at both the strategic 
and tactical level. 

The module covers a diverse range of decision-making 
scenarios that occur in the business world. The module 
begins by introducing students to decision-making in 
an environment where costs are linear, the time value of 
money is not considered and risk is not taken into account. 

As the module progresses, these simplifications are 
removed. Decision making will then be considered in a non-
linear cost environment, where the time value of money is 
taken into account and conditions of risk and uncertainty 
are present. 

The module takes a very ‘hands-on’ approach to problem 
solving, with an emphasis on students completing numerous 
mathematical-based activities in order to enhance their 
understanding of various techniques and concepts. 

Students will gain a valuable insight into the challenges 
faced by decision makers at the managerial level in a wide 
range of industries. 

Management and Strategy
This module introduces students to the key parameters 
of strategic management, covering the evaluation of 

the organisation’s internal and external environments, 
the formulation of basic organisational missions, 
purposes and objectives, the development of policies and 
strategies to achieve them, and the efficient execution of 
implementation processes that result in the achievement 
of organisational objectives. In this module, students are 
expected to analyse firms in different industries, make 
objective strategic decisions for companies and justify 
those decisions through oral or written communication. 

Students should also be able to recommend strategies for 
the organisations studied and specify how those strategies 
could best be implemented.

Professional Communication 
Effective, and often rapid, communication is a vital tool 
in business and for modern management. This module 
aims to prepare students to be able to produce, present 
and interpret a wide range of business documents and 
presentations, as well as to be able to operate effectively 
in various interpersonal, interactive and intercultural 
business and communication contexts. 

Advanced Diploma
Finance  •  Management  •  Marketing

Module Outline
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Module Outline

ADVANCED DIPLOMA IN FINANCE

Advanced Corporate Finance
This module introduces students to the basic building blocks 
of corporate finance that are of primary concern to corporate 
financial managers as an integral part of the decision-
making, planning and control processes both inside and 
outside the companies. Students will build on the concept 
of the time value of money and apply it to value financial 
assets, in particular debt and equity securities. They will 
be introduced to the capital budgeting aspects of corporate 
finance, which include the different investment appraisal 
techniques and their advantages and disadvantages. 
Students will learn to apply these techniques in evaluating 
decisions on investment, replacement and retirement of a 
company’s assets. Students will also learn about the pricing 
of risk based on the portfolio theory of risk and return as 
described in the Capital Asset Pricing Model (CAPM). They 
will be introduced to the theory and practice of financing and 
dividend decisions, cost of capital, and cash and working 
capital management.

Applied Financial Reporting and Analysis
This module is an intermediate step for students to 
understand financial statements and use financial analysis 
tools to evaluate the way business is conducted and its 
financial soundness. 

With these analysis tools, shareholders, management and 
other stakeholders are able to use financial information 
that has been systematically collected to review or measure 
the way business has been conducted. 

Management uses financial ratios to analyse the financial 
position of the company as well as to benchmark against 
industry standards. Bankers and other creditors use financial 
analysis to determine the credit worthiness of the company 
before they extend credit facilities. Likewise, shareholders 
need to evaluate the financial soundness of the company 
they invest in by conducting financial ratio analysis. 

Information needed to conduct financial analysis can be 
found in the respective company’s Annual Report. The 
financial statements needed are the Statement of Financial 
Position, Statement of Comprehensive Income, Statement 
of Cash Flows, Statement of Changes in Equity and Notes 
to the report. 

Through lectures, in-class activities, case studies, 
assignments and quizzes, the students will be engaged 
to progressively grasp the concepts in financial reporting 
and accounting. 

Contemporary Issues in International Finance
This module expands on the base of the fundamental 
principles of foreign exchange within the context of the 
global financial system and allows students to gain further 
insights into the analysis of risk exposure and how firms 
manage a firm’s value using various hedging techniques. 

The module first introduces students to the global financial 
environment and the history of the monetary systems. 
The concept of Balance of Payments and the International 
Parity conditions will then be analysed. The exchange 
rates, determinants and various techniques of exposure 
management will allow students to understand the risk 
to which multinational firms are exposed and how these 
impact the firms’ value. Lastly, the current multinational 
financial challenges which affect the economy will be 
discussed.

This module will allow students to understand how foreign 
exchange has evolved to become today’s international 
financial environment and help students who wish to further 
their studies in finance, with increased knowledge and 
understanding of the financial instruments traded globally.
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Module Outline
ADVANCED DIPLOMA IN MANAGEMENT 

Applied Commercial Law
Apart from political stability, the business environment in 
a country is another fundamental to securing the economic 
growth and prosperity of that nation. The foundation for  
this success is an internationally respected, transparent 
legal environment that promotes business opportunities 
and practices through fair and ethical approaches. 

Consequently, business laws aimed at encouraging 
and regulating businesses are essential to promote fair 
business dealings, which in turn lead to a healthy economy 
that promotes stability.

This module seeks to address the legal fundamentals of 
doing business in a country and internationally. With the 
necessary supporting case law and relevant statutes, it 
addresses issues on business contracts, professional 
negligence, employment law, and the laws governing the 
formation and operation of business entities in a cross 
comparison of three countries: Australia, Singapore and 
the United Kingdom. 

At the end of this module, students will have a better 
understanding of business law, their rights in relation 
to commercial contracts and how they can apply what 
they have learned in everyday transactions, locally and 
internationally. 

Operations Management
This module introduces students to the scope and 
characteristics of operations management. Operations 
Management (OM) is an area of business concerned with 
the production of goods and services. It involves the 
responsibility of ensuring that business operations are 
efficient, in terms of using as little resources as needed, 
and effective, in terms of meeting customer requirements. 
It is concerned with managing the process that converts 
inputs (in the forms of materials, labour and energy) into 
outputs (in the form of goods and services). 

The topics cover system design and operating decisions 
related to operating strategies, product and service 
design, process selection, facility layout design, 
forecasting, inventory management, capacity planning, 
scheduling, quality management, lean operations and 
supply chain management.

Organisational Behaviour
This module examines three factors that assist us to 
understand human behaviour at work. In particular, 
we look at theories and the research base that 
informs the way in which individual-level factors (eg. 
attitudes, emotions, moods, personality, perception 
and motivation), team-level factors (eg. group 
dynamics, communication, leadership, power, conflict 
and negotiation) and organisational-level factors (eg. 
culture) combine to explain behaviour. Behaviour at 
work plays a critical role in explaining organisational 
outcomes such as productivity and absenteeism.
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Module Outline

ADVANCED DIPLOMA IN MARKETING

Consumer Behaviour and Marketing Strategy
Consumer behaviour is an important module in field of 
marketing that leverages on the Marketing discipline. 
Its role in the practice of marketing is linked to the core 
philosophy of the marketing concept, that is, to understand, 
know and deliver on the needs and wants of customers.

The study of Consumer Behaviour is multi-disciplinary, and 
it assimilates concepts and frameworks from the fields of 
human psychology, sociology, anthropology, economics 
and social psychology. 

This module aims to introduce the importance of 
understanding consumer behaviour and will lead students 
into a deeper investigation on how consumer behaviour 
and eventual buying decisions are mainly influenced by: 

1. Internal psychological factors such as consumer 
motivation, personality, perception, learning and 
attitude formation. 

2. External social factors such as roles, family, reference 
groups, social class, economic conditions, marketing 
activities and culture. 

3. Personal factors such as age, income, gender and 
ethnicity. 

When an organisation is equipped with sound knowledge 
and understanding of consumer behaviour, it assists 
marketing practitioners in making appropriate marketing 
strategic decisions such as product positioning, marketing 
communication, customer service, international marketing, 
and marketing mix strategies and tactics.

Marketing in the Global Context
The aim of this module is to expose students to the various 
aspects of international marketing in order to develop 
their identification, comprehension, analysis, evaluation 
and creativity skills in managing real-world international 
marketing activities. 

This is done by increasing the students’ ability to carry 
out international marketing planning, management and 
execution of decisions. In-depth insights into international 
marketing theories and current practices that affect the 
marketing decisions managers will make in order to be 
continually adaptive to the ever-changing micro and macro 
international environments will be provided. 

The student will be actively engaged through lectures, real-
world case studies, group discussions, individual reflection 
activities, video analysis and practical assignments to 
increase their competency and proficiency in managing 
marketing functions for an organisation.

Marketing Management
The aim of this module is to offer insights to students 
as well as build upon existing marketing reasoning and 
problem-solving skills suitable for the dynamic marketing 
environment faced by today’s marketers. This is done by 
providing in-depth insights into marketing management 
philosophies that affect the marketing decisions that 
managers will make in order to be continually adaptive to 
the ever-changing micro and macro environments of an 
organisation.

The student will be actively engaged through lectures, real-
life case studies, group discussions, individual reflection 
activities, video analysis and practical assignments to 
increase their competency and proficiency in managing 
marketing functions for an organisation. 
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Career Fair
The Kaplan Career Fair is the biggest employment event held on campus for our students and alumni. With over 500 
vacancies offered by more than 70 hiring organisations, including multi-national corporations from across key sectors 
such as Aviation, Banking & Finance, IT, Healthcare, Engineering, Hospitality & Events and others, our students and 
alumni have access to a wide range of job opportunities to suit their interests or advance their careers. Attendees also 
get to meet potential employers face-to-face to learn more about possible career paths and, through our career advisory 
services, get acquainted with career tips and guidance to enhance their employability.
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The annual graduation ceremony is a celebration of all our graduating students’ achievements. It is an important milestone 
in their life and a truly unforgettable day for them and their families.

Graduation Ceremony
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Application & Fees Schedule

Fees Schedule

Please refer to the insert for the information on:
• Tuition Fee • Refund Policy
• Non-tuition Fee • EduTrust Certification

For more information, please contact our programme consultant 
or email to info.sg@kaplan.com

Entry Requirements

Academic Level:
• Mature candidates (above 30 years old with 8 years of work 

experience); or
• Other professional qualifications, foreign or private Diplomas will 

be assessed on a case-by-case basis; or
• Kaplan or Polytechnic Diploma

English Language Requirement:
• IELTS 6.0 or equivalent (for international students) 

Application

Applicants are required to complete the application by providing:
• Duly completed and signed application form
• List of qualifications, certificates and proof of official transcript from 

each institution attended (certified copy of the official transcript is 
acceptable)

• Resume detailing employment experience and major work 
achievements (if applicable)

• Programme application fee

Please note that the application is not complete without all the items 
stated above.

Applications must be submitted to Kaplan Higher Education Institute 
at least 1 month before the start of programme intake.

Study Loans

Study loans are available with most banks and financial 
institutions. Interested candidates may contact:

Maybank: 1800 629 2265 www.maybank.com.sg
OCBC Bank: 1800 363 3333 www.ocbc.com.sg

Only applicable for local students.

Who to Contact

For information on other Diploma programmes, please contact:

Telephone: 8613 8989
Facsimile: 6225 3605
Email Address: enquiry.sg@kaplan.com
Kaplan Website: www.kaplan.com.sg

The full application package should be sent to:
Director, Diploma Programmes
Kaplan Higher Education Institute
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

Kaplan Higher Education Institute reserves the right to alter, amend or delete any 
programme fee, programme, admission requirement, mode of delivery or other 
arrangements without prior notice.

The information contained in this brochure is correct at time of printing (November 
2020). Registered with Committee for Private Education (CPE), part of SkillsFuture 
Singapore (SSG).



Kaplan City Campus @ Wilkie Edge 8 Wilkie Road, Level 2, Singapore 228095
Kaplan City Campus @ GR.ID (formerly PoMo) 1 Selegie Road, Level 6, Singapore 188306

8613 8989 enquiry.sg@kaplan.com

KaplanSingapore kaplan.com.sg

Kaplan Higher
Education Institute

Cert No. EDU-2-2125
Validity: 20/07/2019–19/07/2023

UEN: 198600044N 
Validity: 17/08/2018–16/08/2022


