
> Ranked in the World’s Top 2% of higher education institutions  
(Times Higher Education World University Rankings for 2013/2014)

> Ranked in the World’s Top 60 universities
(Times Higher Education Top 100 Universities Under 50 Years Old, 2014)

> Listed as one of A*Star Scholars Choice of Universities

Full-time Programmes

Bachelor of Commerce  
(Double Major)
> Accounting and Business Law
> Banking and Business Law
> Finance and Business Law
> Hospitality & Tourism Management  
 and Business Law
> Human Resource Management  
 and Business Law
> Management and Business Law
> Marketing and Business Law

Bachelor of Arts  
(Double Major)
> Tourism & Events Management  
 and Business Law

Bachelor of Commerce 
> Business Law

Bachelor of Economics  
with Business Law



Bachelor of Commerce

THE DEAN & DIRECTOR’S MESSAGE

Associate Professor Peter Waring
Singapore Dean

Murdoch University

Murdoch University is an internationally recognised institution, at which you can expect to 
receive a quality education within an engaging and caring environment. We are committed to 
excellence in teaching and research within an international context. Murdoch provides the perfect 
opportunity to continue your education and take the next step on a path of lifelong learning.

Mr. George Graham
Director,

Transnational Education (TNE)

The School of Law in collaboration with the School of Management and Governance is committed 
to serving the wider community by providing its students with education that is relevant across 
the areas of business, research and community involvement. The Schools, through the resources 
of Kaplan Higher Education in Singapore, offers a range of undergraduate and postgraduate 
degree programmes to meet the contemporary needs of the student population and the business 
industries in which our graduates are employed. 

These programmes, which are regularly reviewed and updated, include a level of flexibility 
that enables students to select from a range of study options and subject matter that can 
accommodate double majors.

As part of this student-oriented approach, the students are able to pursue study areas that are 
of personal interest, while satisfying the requirements of the business degree qualification. The 
relevance and flexibility of these studies will provide students with a challenging and interesting 
academic experience, while presenting the opportunity for the development of lifelong learning 
skills. Those skills, be they for employment, research or further academic study, will enable 
students to understand the needs of and engage with the growing global community.
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Kaplan City Campuses Location Map

The Kaplan City Campuses

Kaplan is one of the largest private education institutions 
in Singapore, spanning over 140,000 sq ft, spread over 2 
campuses. The campuses are located in the heart of the city, 
a 10-minute walk away from Dhoby Ghaut MRT Interchange 
station and within 30 minutes from any part of the island. 
With a focus on providing students with a conducive study 
environment, both Kaplan City Campus @ PoMo and Kaplan 
City Campus @ Wilkie Edge are equipped with state-of-the-
art classrooms & computer labs, high-speed wi-fi, study & 
relaxation lounges, a comprehensive library and easy access 
to food & beverage outlets on campus.

KAPLAN HIGHER EDUCATION ACADEMY IN SINGAPORE

Kaplan Higher Education Academy is part of Kaplan, Inc., a 
leading international provider of educational and career services 
for individuals, schools and businesses. Kaplan serves students of 
all ages through a wide array of offerings, including higher education 
and professional training. Kaplan, Inc., is a subsidiary of Graham 
Holdings Company (NYSE: GHC) and its largest division. Today, 
thousands of students are enrolled in Kaplan Higher Education 
Academy in Singapore, pursuing full-time programmes that range 
from diplomas and degrees to Master’s.

Through collaboration with prestigious Australian and European 
universities, Kaplan offers career-oriented academic programmes 
designed to provide students with the skills necessary to qualify 
them for employment in the fields of Accounting & Finance, Business 
& Management, Communication & Media, Hospitality & Tourism 
Management, Humanities & Social Sciences, Information Technology, 
Nursing & Allied Health and Law.
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MURDOCH UNIVERSITY

Murdoch University Why Choose Murdoch University?

Professional Accreditations 
and Memberships

•  CPA Australia
 (Associate Membership & Enrolment in the CPA Programme)

•  Institute of Chartered Accountants in Australia (ICAA)
 (Enrolment in the CA Programme)

•  Institute of Public Accountants (IPA)
 (Associate Membership)

•  Economics Society Australia
 (Associate Membership)

•  Australian Human Resources Institute (AHRI)

•  Council for Australasian University Tourism and 
Hospitality Education (CAUTHE)  
(Membership)

•  Australian Computer Society (ACS)

•  Australian Psychology Accreditation Council (APAC)

•  Australian Psychological Society (APS)

• Member of the Australian Screen Production Education 
and Research Association

As one of Australia’s leading universities, Murdoch University, 
established in 1973, is a progressive, dynamic and modern 
institution with an international reputation for quality teaching 
excellence, research and student satisfaction. Today, Murdoch  
University is home to 9 academic schools, with more than 22,500 
students and over 2,000 staff, including 2,000 overseas students 
from around 100 countries studying in Perth, and another 6,500 
studying offshore. Murdoch University prides itself on having 
dynamic staff, state-of-the-art facilities, exceptional student 
services and a wide range of undergraduate and postgraduate 
courses.
In addition, Murdoch University’s extensive network of industry 
links are a strong foundation for generating quality research 
and consultancy.
Murdoch University was founded as a research-led university. 
For more than 35 years, it has contributed to the development 
of new knowledge. The university’s status as a world-class 
research university was confirmed in 2012 by Excellence in 
Research for Australia with 85 per cent of research rated as 
world standard or above.
As a prestigious, forward thinking university with an international 
reputation and a wealth of expertise, Murdoch University is 
definitely your choice for a world-class degree.

•  Ranked in the World’s Top 2% of Higher Education Institutions 
(Times Higher Education World University Rankings for 
2013/2014)

•  Ranked in the World’s Top 60 universities (Times Higher  
Education Top 100 Universities Under 50 Years Old, 2014)

•  Ranked in the World’s Top 26 for the most international 
university under International Outlook (Times Higher Education 
World University Rankings 2013/2014)

•  Listed as one of the A*Star Scholars’ Choice of Universities 
among other world-renowned universities (http://www.a-star.
edu.sg/Awards-Scholarship/Information-for-Scholarship-
Applicants/Scholars-Choice-of-Universities.aspx)

•  1 of the approved universities (Law Degree) eligible for admission 
to the Singapore Bar, Singapore Ministry of Law (http://
www.mlaw.gov.sg/practising-as-a-lawyer/unis/whichare-the-
approved-universities.html)

•  1 of only 7 universities in Australia to be awarded the top 5-star 
rating for the resource available to postgraduate students 
by the Council of Australian Postgraduate Associations 
(CAPA, 2010)

•  The only university in Western Australia to be awarded the 
top 5-star rating for supporting postgraduate students by the 
Council of Australian Postgraduate Associations (CAPA, 
2010)

•  Member of Association of Commonwealth Universities (ACU)

•  9 out of 10 undergraduate students would recommend Murdoch 
to others (Murdoch Graduate Report 2009)

•  The university’s research was ranked ‘well above world standard’ 
in the areas of physical chemistry, crop and pasture production, 
resources engineering and extractive metallurgy, agricultural 
biotechnology, clinical sciences, immunology and medical 
microbiology

•  Member of the Innovative Research Universities Australia 
(IRU Australia)

•  The Melinda and Bill Gates Foundation has chosen Murdoch 
University to help in finding a cure for HIV

•  Two thirds of the research assessed by Excellence in Research 
for Australia (2010) was rated as world standard
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ABOUT THE PROGRAMME

Business Law

A great business can go under very quickly if it does not pay proper 
attention to the laws and regulations governing its management 
- as laws governing consumer and employee protection, product 
disclosure and even business reporting and compliance can be 
vast and often highly complex. As a student of business law, 
you could find yourself being sought out by businesses needing 
people to help them approach the law from a pragmatic and 
commercially-focused perspective. We will help you gain that 
perspective and appreciation by guiding you through our well-
developed study programme, designed to expose you to legal 
issues relevant to the professional operation of any business. 
You will learn about contemporary and relevant business law 
including current topical issues such as industrial relations laws 
and businesses’ responsibility. You will also cover supplementary 
legal studies knowledge, which will provide a valuable foundation 
if you plan on taking your law further, training in another profession 
or even contemplating your own business operation.

Students undertaking the finance major will cover a broad range 
of areas in corporate finance, treasury management, investment 
analysis and international finance. These are designed to equip 
them with the necessary skills to obtain employment in such areas 
as stockbroking, insurance and banking, as well as preparing 
them with the skills for careers in finance in public and private 
sector organisations. Many issues related to the corporate financial 
manager will be examined. This includes capital investment 
decisions, cost of capital, sources of funds, dividend policy, 
working capital management, efficient capital markets, portfolio
management, the use of options, futures, forward exchange 
contracts and other derivative financial instruments. You will 
also receive an introduction to international finance.

Finance

Students will learn about the information gap that exists 
between the borrower and the lender and the need to design 
contracts that reveal and monitor the quality of the borrower. The 
programme will consider the nature and legal implications of the  
banker-customer relationship. The high debt that financial 
institutions have in their capital structure, the interest sensitivity 
of their assets and the liquidity that depositors demand result 
in unique interest, credit and liquidity risk management issues. 
Government regulation and directives will also be discussed. 
The programme is designed to develop your career in financial 
institutions. 

Banking

Accounting is an integral part of the management process in 
any business or public enterprise. It acts as an evaluation and 
control aid when looking at the effectiveness and efficiency of 
the operations of an enterprise as well as employee performance. 
You will also learn how to use accounting data to assist you in 
making capital investment decisions for a variety of purposes, 
including the acquisition or sale of shares, lending of money 
and provision of goods on credit. You can tailor your degree 
with a double major in an area that interests you, from most 
degrees that Murdoch University offers such as finance, banking, 
economics, marketing and management.

Graduates can pursue a vast variety of careers. These might include 
positions in public accounting practices or with professional 
accounting firms in areas of audit, taxation and business services. 
As you advance in your accountancy career, you can move 
into senior roles in treasury, financial and credit management, 
internal audit, strategic business planning, financial reporting 
and management accounting. Others may be recruited into 
commercial and government organisations in treasury, internal 
audit or financial reporting.

Accounting

• Course can be completed in a minimum of 16 months
• Regular weekly classes with full academic support given  
 throughout the duration of your course
• The Dean from Murdoch University is based in Singapore to  
 ensure a high standard of academic delivery here. This is an  
 exclusive arrangement by Murdoch University
• The flexibility to plan your own timetable to suit your busy  
 schedule
• One of the few universities awarding the full transcript, giving  
 you a competitive edge in the job market
• We have a strong record of producing Vice Chancellor’s  
 Academic Excellence Award Winners (Top 2% of the cohort)  
 year after year
• The degree will be the same as that awarded to on-campus  
 students of the university
• No final year dissertation or project

Economics

This major emphasises on the application of economic analysis 
to real world situations. Students are given a solid grounding 
in fundamental economic analysis and are then able to choose 
from a wide range of economics elective units to suit their 
interests and their career intentions. Graduates will develop 
strong skills including numeracy, analysis, verbal and written 
communication, problem solving, and presentation. Graduates 
can opt for a second major from a wide array of disciplines 
including management, banking, marketing and finance to 
broaden their inter-disciplinary versatility. Graduates can get 
jobs in many and varied fields, with an emphasis on the finance 
sector such as banking, trading, economic analysis and research. 
Graduates have also entered administration, information work, 
retail management, IT and the media industry.
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ABOUT THE PROGRAMME

Hospitality & Tourism Management

This programme prepares students for the challenges of 
supervisory and management positions in both the private and 
public sectors of the tourism and hospitality industry. It provides 
detailed understanding of travel and tourism with special attention 
to managerial tourism related businesses and the strategic 
management of destinations. The opportunities for graduates 
with tourism and managerial skills are excellent in the areas of
tourism development officer, resort office manager, convention 
service manager, sales and marketing professional, public relations 
officer, hotel manager and conference and banquet manager.

Human Resource Management

This programme provides a strong understanding of the various 
areas of human resource management (HRM) including its 
strategic role, employee performance, employment policies, legal 
and environmental regulations, interviewing and hiring, rewards 
and recognition, pay and benefits, diversity, job assessment, 
motivation, organisational design and the future direction of human 
resources. HRM has increasingly become a strategic department 
of most organisations and the prospects for employment in HRM 
are good as every organisation, public or private, understands 
the need to attract, develop and retain scarce talent to achieve 
strategic competitive advantage. Professional opportunities 
include human resource director, human resource manager, 
recruiter, headhunter, industrial relations manager and training 
and development manager.

Management

Management refers to the process of employing resources to 
achieve customer needs. The study of management explores 
a wide range of relevant issues, theories and perspectives 
to better prepare people to understand the complexities and 
responsibilities of managerial life in the twenty-first century. This 
major in management will lead you to work in professions such 
as management consultant, training and management manager, 
general manager, and administrative and service manager.

Marketing

Marketing is an essential role in all organisations and it identifies 
customer needs and wants, and determines which target markets 
the organisation can best serve and manages the appropriate 
products, services and strategies to satisfy the market. In 
essence, marketing is the ability to influence your perceptions 
to make you buy a product or service. The programme provides 
students with an understanding of marketing theory by practical 
applications of the marketing exchange processes using product 
development and planning, pricing strategies, integrated marketing 
communications and distribution channel management. With 
a major in marketing, you will be highly sought after with job 
opportunities as sales director, marketing director, public relations 
manager, media planner, media buyer, market research analyst, 
advertising manager, promotions manager, sales manager, 
marketing manager and hotel and convention services manager.

Tourism & Events Management

Tourism and events, including festivals, are important social, 
political and economic phenomena in many parts of the world. 
The uniqueness of this degree is that it is offered from within 
the social sciences and is developed within the framework of 
tourism for sustainable development. Graduates of this degree 
will enter the workforce with knowledge of the wider tourism 
systems, policy issues relating to tourism and events and a wide 
understanding of the nature of social/cultural, environmental and 
economic impacts of tourism and events.

Graduates will acquire career positions in the tourism and 
hospitality industry as tourism managers, events coordinators, 
event planners; local government in community development 
through tourism management and event planning, promotion 
and organising; state and event development; promotion and 
evaluation. Students may pursue double majors in the areas of 
hospitality and tourism management, marketing, public relations, 
management or human resource management to complement their 
knowledge and skills, thereby enhancing their career opportunities.
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Upon graduation, our students will acquire a broad set of knowledge and skills that will make them highly employable across a wide range 
of fields.

PROGRAMME STRUCTURE & CONTENT

A double major in the Bachelor of Commerce, Bachelor of Arts or Bachelor of Economics programme consists of 11-13 specified units of 
study, which can be completed in a minimum of 16 months, spread over 4 academic trimesters. Each unit of study is supported with 36 
contact hours conducted on weekdays.
When studying for a double major, students are required to complete all specified units that are applicable to each of their chosen majors 
as listed below.
For all units of study, students will be required to undertake additional study each week, over and above the scheduled classroom sessions.

Double Major

* Units common to both majors need be taken once only. Students may be required to  
 complete one or more general electives to fulfill the required credit points.

Accounting
• Management Accounting
• Technology and 

Accounting Processes
• Corporate Finance
• Contemporary Financial 

Accounting

• Accounting Theory  
and Accountability

• Auditing
• Taxation*
• Company Law*

• Finance Law*
• Treasury Management
• Corporate Finance
• International Financial  

Markets and Institutions

Banking
• Credit and Lending 

Decisions
• Commercial Banking

•  Finance Law*
• Marketing and 

Advertising Law
• Workplace Law*

Business Law
• Taxation*
• Tourism and Hospitality Law*
• Company Law*

• Microeconomics A
• Microeconomics B
• Macroeconomics A

• Macroeconomics B
• 2 Specified Electives
 - International Financial  

 Markets and Institutions
 - Human Resource Economics

Economics

Finance
• Finance Law*
• Treasury Management
• Corporate Finance

• International Finance
• Derivative Securities
• Investment Analysis

• Organisation 
Development and Human 
Resources Management

• Sustainable Tourism
• Advanced Human 

Resource Perspectives

Hospitality & Tourism Management
• Strategic Management
• Destination 

Management
• Tourism and Hospitality 

Law*

• Organisation Development 
and Human Resource 
Management

• Employment Relations  
in Asia

• Organisational Theory  
and Behaviour

Human Resource Management

• Organisational Theory  
and Behaviour

• Workplace Law*
• Organisation Development 

and Human Resources 
Management

Management
• Strategic Management
• Knowledge and 

Organisational Learning
• International Management

• Marketing Research  
and Analysis

• Services Marketing
• Consumer Behaviour

Marketing
• Integrated Marketing 

Communications
• Strategic Marketing
• Marketing and 

Advertising Law*

• Festivals and Events
• Travel and Tourism in 

Society
• Sustainable Tourism

Tourism & Events Management
• Communication Research
• Destination Management
• Public Policy Analysis
• Events, Policy and 

Evaluation

• Advanced Human Resource 
Perspectives

• Workplace Law*
•  Human Resource 

Economics
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Students who are entering the Bachelor of Commerce, Bachelor 
of Arts or Bachelor of Economics programmes with an approved 
diploma and have been granted 24 points of credit will be required 
to complete 12 units of study. This will include 6 specified units 
for the particular discipline plus 6 additional general electives 
of their choice. In this case, a single major can be completed in 
a minimum of 16 months, spread over 4 academic trimesters 
of study.
For those students who have an approved advanced-level 
diploma or polytechnic diploma with 36 points of credit, a single 
major would require only 9 units of study. Each unit of study is 
supported with 36 hours of in-classroom contact conducted 
on weekdays.
For all units of study, students will be required to undertake 
additional study each week, over and above the scheduled 
classroom sessions.

Single Major Graduation & Recognition

PROGRAMME STRUCTURE & CONTENT

Students who successfully complete the programme will be 
awarded the prestigious Bachelor of Commerce, Bachelor of 
Arts or Bachelor of Economics. The degree will be the same as 
that awarded to on-campus students of the university. Graduates 
will be allowed to use the title Bachelor of Commerce (Murdoch), 
Bachelor of Arts (Murdoch) or Bachelor of Economics (Murdoch) 
after their names. Graduation ceremonies are held twice a year in 
Singapore and once a year in Perth. Graduates are encouraged 
to attend the degree convocation in Perth with their families 
whenever possible.

Units can be assessed by any combination of in-class participation, 
written assignments, individual/group project work, interim and 
final examination. Some examinations may be held after office 
hours or on weekends. Assessment methods may vary according 
to individual unit requirements.

Assessment Methods

The Bachelor of Commerce, Bachelor of Arts or Bachelor of 
Economics programmes are managed by a professional programme 
management team at Kaplan Higher Education Academy. The 
team ensures that in addition to classes, students will receive 
regular programme newsletters via email, academic support via 
email/internet and study notes. Programme managers will also 
provide assistance with scheduling, study group formation, Kaplan 
City Campus library membership, assignment and examination 
management, student liaison and organisation, etc.

Programme Management

LEARNING CYCLE

This programme is supported via Internet access to Murdoch University’s online library & resources and faculty visits.

A typical trimester is a 4-month period covering a full study load of 3 units, although students have the flexibility to allocate their study 
load whereby they can study fewer than 3 units. However, any reduction in the number of units studied in the trimester will increase the 
length of study.

Weeks 1 to 12
Seminars
1-3 Classes per Week

Week 13
Study Break

Week 14
 Assessment Period 
 for Final Examinations

NEXT
TRIMESTER
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UNIT OUTLINE

Accounting

Management Accounting
This unit examines the role of the accountant in providing information 
to internal management. Major areas include advanced costing 
methods, budgeting and performance evaluation and decision-
making. In addition, students gain improved technology skills 
through accounting-related spreadsheet assignments.

Technology and Accounting Processes
This unit includes an introduction to the accounting package 
QuickBooks or a similar package. Topics will be linked back to 
the package and by the end of the course, students will be able 
to record accounting transactions and produce relevant financial 
statements. In addition, the unit will teach fundamental accounting 
concepts and principles which will enable students to be able to 
record, process and analyse accounting information. Topics covered 
include the double entry recording system, financial statements, 
valuations and measurement of assets, liabilities and equity.

Corporate Finance
The main objective of this unit is to develop a basic knowledge 
of finance, especially in relation to investment decisions for the 
corporate financial manager. Major topics include the evaluation 
and selection of investment projects, introduction to the capital 
asset pricing model, dividend policy and capital structure and 
working capital management.

Contemporary Financial Accounting
This is an advanced accounting unit that critically examines and 
evaluates a number of specific issues selected from the prevailing 
set of accounting standards promulgated in Australia and legally 
mandated for use by companies. These range from share issues, 
consolidations, tax-effect accounting, financial instruments, 
insolvencies, leases, extractive industries, public sector accounting, 
asset impairment and intangibles. The unit focuses on definitions, 
concepts, principles and theories as well as accounting practices 
in the Australian context.

Accounting Theory and Accountability
Develop higher-level analytical and thinking skills through extensive 
use of case studies. Contemporary accounting issues will be explored 
in depth. Topics include communication, accounting theories, 
triple bottom line, measurement systems and the importance of 
understanding user needs and company impediments to financial 
reporting. The unit emphasises the acquisition of fundamental 
problem solving and communication skills and the link of governance, 
financial reporting and accountability to the fast changing corporate 
business environment. Corporate governance, ethics and innovation 
issues will also be explored.

Auditing
The objective of this unit is to develop a theoretical and legal 
background to the role and responsibilities of the auditor and the 
audit process. Topics covered include the scope and limitations 
of auditing, the legal background to audit responsibilities and 
duty of care, auditing standards, accepting and planning audit 
engagements, evaluating audit risk, internal control, audit evidence, 
audit reports and working papers.
Taxation
This is an introductory unit on income tax. It covers key principles 
on income tax laws as they apply to all taxpaying entities. Emphasis 
will be placed on the distinction between capital and income 
and the development of concepts of income and deductions in 
determining a tax quantum. Students are encouraged to develop 
skills in statutory interpretation and case law analysis that will 
provide them with a base for lifelong learning in a dynamic tax 
environment.

Company Law
This unit will examine how Australian company law provides for 
the formation, operation and termination of companies as a form 
of business organisation. The relationships between participants in 
the enterprise, between the company and the state and between 
the company and those outside the company will be considered.
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UNIT OUTLINE

Business Law

Finance Law
This unit will examine a number of areas of particular relevance to 
finance and banking students. Lectures will be drawn from a selection 
of the following topics: key Australian financial system regulators; 
fundraising by issue and sale of securities; managed investment 
schemes; loan finance; regulation of consumer credit; debenture 
and note finance; takeovers; regulation of financial services and 
markets; the financial services licensee/client relationship.

Marketing and Advertising Law
This unit is about legal literacy in the laws regulating the marketing 
and advertising of goods and services in Australia. The focus is on 
common legal issues faced by marketers and advertisers involved in 
the sale and promotion of products and services. Students acquire 
sufficient legal knowledge to achieve total quality management. 
Topics include intellectual property in marketing (patents, trade 
secrets, copyright, designs, trademarks), passing off actions, 
product labels and packaging, product liability, advertising law, 
promotions, and if time allows, competition law.

Workplace Law
This unit examines the legal relationship between an employer and
employee. It begins with a study of the individual contract of 
employment focusing on the rights and duties of employers and 
employees and then proceeds to take an overview of Australian 
workplace law. A particular interest is taken in the legislated 
standards, regulation of collective bargaining, industrial action, 
dismissal and discrimination. This unit is part of the human resource 
management and management majors and minors.
Taxation
This is an introductory unit on income tax. It covers key principles 
on income tax laws as they apply to all taxpaying entities. Emphasis 
will be placed on the distinction between capital and income 
and the development of concepts of income and deductions in 
determining a tax quantum. Students are encouraged to develop 
skills in statutory interpretation and case law analysis that will 
provide them with a base for lifelong learning in a dynamic tax 
environment.

Tourism and Hospitality Law
This unit is about law specifically relevant to the hospitality and 
tourism industry in Australia. Professionals operating in the industry 
require knowledge of relevant legislation and common law likely 
to have an impact. The unit will focus on contracts for passenger 
transport and traveller accommodation, consumer protection and 
carrier liability laws relating to travel agents and other industry 
operators, visas and passports and the law relating to supply of 
food & liquor, gaming and racing.

Company Law
This unit will examine how Australian company law provides for 
the formation, operation and termination of companies as a form 
of business organisation. The relationships between participants in 
the enterprise, between the company and the state and between 
the company and those outside the company will be considered.

Banking

Finance Law
This unit will examine a number of areas of particular relevance to 
finance and banking students. Lectures will be drawn from a selection 
of the following topics: key Australian financial system regulators; 
fundraising by issue and sale of securities; managed investment 
schemes; loan finance; regulation of consumer credit; debenture 
and note finance; takeovers; regulation of financial services and 
markets; the financial services licensee/client relationship.

Treasury Management
The unit provides an introduction to fundamental concepts associated 
with the management of risk within an institution. Broadly, it will 
cover the basic financial engineering tools, the yield curve and 
the pricing of fixed income instruments. Specific instruments 
including futures, forward rate agreements (FRAs), options and 
swaps will be discussed in detail. The unit will also consider the 
trading environment, focusing on market structures and function.

Corporate Finance
The main objective of this unit is to develop a basic knowledge 
of finance, especially in relation to investment decisions for the 
corporate financial manager. Major topics include the evaluation 
and selection of investment projects, introduction to the capital 
asset pricing model, dividend policy and capital structure and 
working capital management.

International Financial Markets and Institutions
This unit analyses the operations of national money markets and the 
institutions therein. Topics include the main financial intermediaries, 
the role of the reserve bank, the determination of interest rates 
and the economic analysis of insurance. Other areas analysed 
include the superannuation industry, the share market and issues 
in contemporary monetary theory and policy.

Credit and Lending Decisions
The focus of this unit is on key bank functions with particular 
emphasis on the management of lending and credit assessment. 
Topics include an overview of credit risk, the credit decision, 
management of problem loans and credit policy formulation and 
implementation. In addition, current credit techniques including 
credit scoring models and Value At Risk (VAR) will be introduced.

Commercial Banking
This unit will cover an overview of the functions and objectives of 
commercial banking, assets, liability and liquidity management, 
interest rate management and bank lending instruments. Derivative 
securities salient to financial intermediation, loan commitments 
and securitisation will also be examined.
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UNIT OUTLINE

Economics Finance

Finance Law
This unit will examine a number of areas of particular relevance to 
finance and banking students. Lectures will be drawn from a selection 
of the following topics: key Australian financial system regulators; 
fundraising by issue and sale of securities; managed investment 
schemes; loan finance; regulation of consumer credit; debenture 
and note finance; takeovers; regulation of financial services and 
markets; the financial services licensee/client relationship.

Treasury Management
The unit provides an introduction to fundamental concepts associated 
with the management of risk within an institution. Broadly, it will 
cover the basic financial engineering tools, the yield curve and 
the pricing of fixed income instruments. Specific instruments 
including futures, forward rate agreements (FRAs), options and 
swaps will be discussed in detail. The unit will also consider the 
trading environment, focusing on market structures and function.

Corporate Finance
The main objective of this unit is to develop a basic knowledge 
of finance, especially in relation to investment decisions for the 
corporate financial manager. Major topics include the evaluation 
and selection of investment projects, introduction to the capital 
asset pricing model, dividend policy and capital structure and 
working capital management.

International Finance
The topics covered include foreign exchange markets, futures, 
options, forward markets and currency swaps, determination 
of exchange rates, purchasing power parity, interest rate parity, 
hedging and the management of foreign exchange risk, asset 
and liability management for the multinational corporation and 
international portfolio investment.

Derivative Securities
This unit is designed to provide students with a detailed understanding 
of the features and uses of the major derivative instruments; an 
understanding of how the major derivative instruments are valued 
and an introduction to the features of exotic derivative instruments. 
Alternatives to the Black-Scholes models, credit risk derivatives 
and advanced models in interest rate derivatives will also be 
examined. Work will be highly theoretical and mathematical, and 
a high standard is expected.

Investment Analysis
The main objective of this unit is to examine the return-risk profile 
of an individual security and the construction of optimal investment 
portfolios. The unit will examine the mean-variance portfolio theory, 
simplification to the portfolio selection process, efficient market 
hypothesis, capital asset pricing model and empirical tests of 
equilibrium models. In addition, arbitrage pricing models, technical 
analysis and portfolio performance will be examined.

Macroeconomics A
This unit provides a basic level of knowledge and understanding of 
macroeconomic principles. A framework for analysis is developed 
and the determinants of unemployment, inflation and the level of 
output are discussed. Particular emphasis is placed upon the role 
of government macroeconomic policy.

Microeconomics A
This unit provides a foundation in basic microeconomic principles. 
A framework for analysis is developed and the determinants of 
unemployment, inflation and the level of output are discussed. 
Particular emphasis is placed upon the role of government 
microeconomic policy.

Macroeconomics B
This unit provides an intermediate level treatment of macroeconomic 
theory and policy issues. The unit focuses on the evolving or 
dynamic nature of macroeconomic disputation from pre-keynesian 
perceptions to the modern period. Particular attention will be paid 
to the structure of post-keynesian economics.

Microeconomics B
This unit will review the methods used in intermediate microeconomics 
to analyse decision making. Students are introduced to property 
rights and agency problems in business, the location decision 
of business and the economics of spatial networks, the modern 
economic analysis of market failures due to adverse selection 
and moral hazard. Students are equipped with an understanding 
of the recent exciting advances that economics has made in the 
analysis of decision making when information is both complete 
and incomplete.

2 SPECIFIED ELECTIVES:
Human Resource Economics
It is increasingly recognised that efficient use of human resources 
is a key determinant of the performance of enterprises and nations. 
This unit will apply economic analysis to human resource decision 
making. Topics include the hiring decision, the training decision, 
job hierarchies within the organisation, remuneration issues and 
the growth of flexible working arrangements.

International Financial Markets & Institutions
This unit provides a comprehensive analysis of the global financial 
system, with particular focus on the financial markets of Australia, 
China and the U.S. The unit also analyses current theories, issues 
and institutions relevant to the global trading system. The dominant 
theme of this unit is the interdependence of the trading and financial 
systems in an increasingly globalised market.



Bachelor of Commerce

UNIT OUTLINE

Hospitality & Tourism Management

Organisation Development and Human Resource Management
This unit aims to explore the choices organisations have for assisting 
employees to work effectively and adapt to change. The unit 
introduces the role of human resource management (HRM) to 
organisation development. Individual, team, HRM and strategic 
concepts are linked to the strategies and processes organisations 
and individuals use to proactively promote organisational citizenship 
throughout change.

Sustainable Tourism
Sustainable tourism, which developed from the 1980s concept of 
sustainable development, incorporates principles which integrate 
economic imperatives with the maintenance of ecological processes, 
biological diversity and biophysical resources; equity within and 
between generations; and the need for compatibility with society, 
community and cultural values. This unit analyses the management 
of tourism and hospitality development and its relationship to the 
conservation of natural, social and cultural resources. Participation 
in field trips on a cost recovery basis is required.

Advanced Human Resource Perspectives
This unit focuses on managing human resources (HR) at a strategic 
level in order to meet organisational goals pertaining to sustainability 
and competitive advantage. It aims to give students an understanding 
of how effective implementation of human resource management 
practice offers benefits to both the organisation and the individual. 
Students will undertake a number of industry projects that will be 
analysed and critiqued within theoretical HR frameworks. The aim is 
for students to gain experience in best practice HR implementation.

Strategic Management
This is a capstone unit which is aimed at preparing students 
to think strategically and to look at all the issues and problems 
affecting the strategic initiatives of an organisation, from a total 
corporate perspective. The unit provides a conceptual framework 
of corporate strategy and policy formulation and integrates this 
into key functional areas for business including decision-making, 
organisational learning, technology management, innovation, 
knowledge management, marketing, finance and human resource 
management.

Destination Management
This unit examines the management of the tourism system with 
a focus on ‘destinations’. It can include, for example, trends and 
globalisation, business development (addressing design, planning, 
marketing and litigation issues), destination management (including 
strategic planning) and sectorial management trends and issues 
(including tour operations, the travel sector, accommodation sector 
and attractions). Project management may be used to guide study 
of this unit in the context of group projects.

Tourism and Hospitality Law
This unit is about law specifically relevant to the tourism and 
hospitality industry in Australia. Management professionals 
operating in the industry require knowledge of relevant common 
law and legislation likely to have an impact. The subject focuses 
on contracts for passenger transport and traveller accommodation, 
tort law relevant for tourism, consumer protection for travellers, 
carrier liability laws, travel agency law and the law relating to food, 
beverage and other tourist activities and attractions.

Organisation Development and Human Resource Management
This unit aims to explore the choices organisations have for assisting 
employees to work effectively and adapt to change. The unit 
introduces the role of human resource management (HRM) to 
organisation development. Individual, team, HRM and strategic 
concepts are linked to the strategies and processes organisations 
and individuals use to proactively promote organisational citizenship 
throughout change.

Employment Relations in Asia
This unit provides an introduction to employment relations 
environments in Asia. It includes an examination of labour market 
conditions, the role of government, unions and employer associations, 
collective bargaining, dispute management and other workplace 
issues.

Organisational Theory and Behaviour
This unit provides a basic understanding of individual and group 
behaviour in organisations, as well as exploring some organisational 
theories and management processes. Topics include individual 
dimensions of behaviour - personality, perception and learning, 
communication and motivation; groups and interpersonal influence 
- structure, values, interaction and leadership; organisational issues 
such as structure, processes, design and decision making; and 
organisational change and development.

Advanced Human Resource Perspectives
This unit focuses on managing human resources (HR) at a strategic 
level in order to meet organisational goals pertaining to sustainability 
and competitive advantage. It aims to give students an understanding 
of how effective implementation of human resource management 
practice offers benefits to both the organisation and the individual. 
Students will undertake a number of industry projects that will be 
analysed and critiqued within theoretical HR frameworks. The aim is 
for students to gain experience in best practice HR implementation.

Workplace Law
This unit examines the legal relationship between an employer and
employee. It begins with a study of the individual contract of 
employment focusing on the rights and duties of employers and 
employees and then proceeds to take an overview of Australian 
workplace law. A particular interest is taken in the legislated 
standards, regulation of collective bargaining, industrial action, 
dismissal and discrimination. This unit is part of the human resource 
management and management majors and minors.

Human Resource Economics
It is increasingly recognised that efficient use of human resources 
is a key determinant of the performance of enterprises and nations. 
This unit will apply economic analysis to human resource decision 
making. Topics include the hiring decision, the training decision, 
job hierarchies within the organisation, remuneration issues and 
the growth of flexible working arrangements.

Human Resource Management
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UNIT OUTLINE

Management

Organisational Theory and Behaviour
This unit provides a basic understanding of individual and group 
behaviour in organisations, as well as exploring some organisational 
theories and management processes. Topics include individual 
dimensions of behaviour - personality, perception & learning, 
communication & motivation; groups & interpersonal influence  
- structure, values, interaction and leadership; organisational 
issues such as structure, processes, design and decision-making; 
and organisational change & development.
Workplace Law
This unit examines the legal relationship between an employer and
employee. It begins with a study of the individual contract of 
employment focusing on the rights and duties of employers and 
employees and then proceeds to take an overview of Australian 
workplace law. A particular interest is taken in the legislated 
standards, regulation of collective bargaining, industrial action, 
dismissal and discrimination. This unit is part of the human 
resource management and management majors and minors.
Organisation Development and Human Resources Management
This unit aims to explore the choices organisations have for 
assisting employees to work effectively and adapt to change. 
The unit introduces the role of human resource management 
(HRM) to organisation development. Individual, team, HRM and 
strategic concepts are linked to the strategies and processes 
organisations and individuals use to proactively promote 
organisational citizenship throughout change.
Strategic Management
This is a capstone unit which is aimed at preparing students to 
think strategically, and to look at all the issues and problems 
affecting the strategic initiatives of an organisation, from a total 
corporate perspective. The unit provides a conceptual framework 
of corporate strategy and policy formulation and integrates this 
into key functional areas for business, including decision-making, 
organisational learning, technology management, innovation, 
knowledge management, marketing, finance and human resource 
management.
Knowledge and Organisational Learning
The management of information and knowledge and its role in
organisation are widely recognised as important elements 
contributing to international competitiveness in the new 
economy. This unit examines how the concepts of information 
and knowledge assist in the understanding of organisational 
processes, especially organisational learning. Topics examined 
include economic development, the policy process, electronic 
business and governance, organisational memory and decision-
making & strategy.
International Management
This unit aims to provide a framework for the analysis of problems 
and issues in managing an international business. The focus is on
contemporary worldwide issues of competitiveness and how 
these are influenced by the cultural, political and economic 
environments. Topics include cross-cultural management issues, 
international strategic planning, international organisational 
structures, cross-cultural communication, decision-making, 
motivation and leadership, expatriation and repatriation of 
managers and international human resource management and 
labour relations.

Marketing

Marketing and Advertising Law
This unit is about legal literacy in the laws regulating the marketing 
and advertising of goods and services in Australia. The focus 
is on common legal issues faced by marketers and advertisers 
involved in the sale and promotion of products and services. 
Students acquire sufficient legal knowledge to achieve total quality 
management. Topics include intellectual property in marketing 
(patents, trade secrets, copyright, designs, trademarks), passing 
off actions, product labels and packaging, product liability, 
advertising law, promotions, and if time allows, competition law.
Integrated Marketing Communications
The learning objectives of this unit are premised on developing a
practical understanding of marketing communication processes. 
Students will critically examine differences among various elements 
of the promotion mix (i.e. advertising, sales promotion, direct 
marketing, technology based marketing, sponsorships and public 
relations) to develop appropriate marketing communication 
strategies across myriad marketing environments.
Consumer Behaviour
This unit provides the fundamental skills you need to understand 
how and why consumers make decisions, how they purchase 
and use products, and how eventually they dispose of those 
products. It focuses on the differences of consumer behaviour 
in South-East Asia and the important differences in decision-
making styles that occur in major countries within the region. It 
examines ethical and social justice issues of consumerism and 
the importance of an understanding of consumer behaviour for
non-profit organisations.
Marketing Research and Analysis
This unit is designed to introduce the student to marketing 
research. The purpose is to provide an overview of the marketing 
research process and its basis in the scientific method, as well 
as to develop knowledge in the principles of research design, 
data collection, statistical analysis and report preparation. The 
unit examines recent developments in online research methods 
and the use of database marketing. Ethical issues of research
are also addressed, as well as difficulties involved in cross-cultural
research.
Strategic Marketing
This is the final capstone unit of the marketing major degree. It
provides a comprehensive and practical understanding of the 
strategic marketing management process in a competitive 
environment. A central focus is the preparation of a strategic 
marketing plan for a specific product or service. The unit develops 
the generic skills of strategic thinking, planning, design, formulation, 
implementation and communication. It provides a succinct review 
of key issues in strategic marketing research and the current 
state of the marketing industry.
Services Marketing
The learning objectives of this unit are based on analysing 
the differences between services and tangible goods and the 
marketing implications of those differences. The development 
of marketing strategies for service organisations will be critically 
examined and will include conducting a satisfaction audit of 
selected service organisations. The importance of services 
marketing in both service and manufacturing industries will be 
analysed together with customer service, relationship marketing 
and service quality concepts.



Bachelor of Commerce

UNIT OUTLINE

Tourism & Events Management

Festivals and Events
Festivals and events have a particular ‘place’ in the life of the 
community, state or country. They serve diverse purposes from 
community development, religious and leisure activities through to 
economic development and tourism marketing. From a local street 
fair to the Olympics, festivals and events all mean something to 
people, they are part of the arts and culture. This unit will explore 
the ‘place’ of festivals and events historically and how they are 
used in contemporary societies.

Travel and Tourism in Society
In this unit, students will experience the world of travel and tourism 
through the writings of travellers, through the work of social 
researchers and through their own travel experiences. The main 
concern in this unit will be the human dimension of tourism, the 
motivation to travel, the experience of travel and the various 
impacts on the host communities. At least one field trip will be an 
important activity during the semester.

Sustainable Tourism
Sustainable tourism, which developed from the 1980s concept of 
sustainable development, incorporates principles which integrate 
economic imperatives with the maintenance of ecological processes, 
biological diversity and biophysical resources; equity within and 
between generations; and the need for compatibility with society, 
community and cultural values. This unit analyses the management 
of tourism and hospitality development and its relationship to the 
conservation of natural, social and cultural resources. Participation 
in field trips on a cost recovery basis is required.

Communication Research
This unit introduces students to contemporary approaches within 
communication research, both quantitative and qualitative. Attention 
is given to methods most applied in the professional contexts of 
public relations. The unit aims to ensure that students are able to 
differentiate and evaluate communication methods. They will learn 
the skills to develop a research proposal and be familiar with modes 
of data analysis and management. Students should gain in-depth 
knowledge of both communication research and methodology.

Destination Management
This unit examines the management of the tourism system with 
a focus on ‘destinations’. It can include, for example, trends and 
globalisation, business development (addressing design, planning, 
marketing and litigation issues), destination management (including 
strategic planning) and sectorial management trends and issues 
(including tour operations, the travel sector, accommodation sector 
and attractions). Project management may be used to guide study 
of this unit in the context of group projects.

Public Policy Analysis
How do problems come to the attention of governments? Who is 
involved in the policy-making process? Pressure groups? The media? 
Think tanks? Who else? What are their goals? How are problems 
handled? How are policies evaluated? Theoretical explanations 
are combined with practical examples from Australia and overseas 
to provide students with a critical understanding of how policy is 
made. The unit also equips students with the main conceptual tools 
for analysing the impact of a policy or policy recommendation.
Events, Policy and Evaluation
Managing events and festivals is an eclectic task, from event design 
and marketing to managing visitors and the community. Appropriate 
planning accounts for the impacts, positive and negative, of the 
event or festival on the community, business and the visitors. A 
key aspect of this evaluation of the event is the inclusion of that 
knowledge in development of policy at the local, state and national 
government levels.
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Please refer to the insert for the information on: 
•  Tuition Fee 
•  Non-tuition Fee 
•  Refund Policy
•  EduTrust Certification 
For more information, please contact our programme consultant 
or email info.sg@kaplan.com

Fee Schedule

Study loans are available with most banks and financial institutions. 
Interested candidates may contact: 
POSB             :   6333 0033              www.posb.com.sg
Maybank        :  1800 629 2265      www.maybank.com.sg
TCC Ltd         :   6319 3700             www.tcc.org.sg
RHB Bank      :  1800 323 0100  www.rhbbank.com.sg

Study Loans

The Bachelor of Commerce, Bachelor of Arts or Bachelor of 
Economics programmes accept a wide range of advanced standing 
qualifications. These include:
• Polytechnic Diploma
• Private Diploma / Advanced Diploma
• ACCA
• Applicants admitted to the Bachelor of Commerce programme  
 may be required to undertake additional courses in order to fulfill  
 the required credit points. The final decision rests with Murdoch  
 University.
• Applicants are required to meet Murdoch University’s English  
 language requirements.
The application form needs to be completed by the applicant 
listing their qualifications, employment experience and major work 
achievements. 
Proof of the applicant’s qualifications (a certified copy of the official 
transcript is acceptable), a resume and the first instalment must also 
be included.
Please note that applications are not complete without all of the 
above items.
As the programme involves regular use of Internet, email etc., 
students must possess or have convenient access to a personal 
computer with at least Windows 97 and an Internet connection to 
enable them to access materials electronically from the university 
and to participate in appropriate pedagogic interaction.

Entry Requirements

Participants are selected on the basis of the unique qualities 
each will bring to the group as a whole. A blending of diverse 
backgrounds creates special challenges and opportunities for 
participants to benefit from the experience and perspective of 
others.

Admission to the Programme

Deadlines for application for each term intake are contained in the 
application forms. Usually, the university takes about 2 weeks to 
process each application. Therefore, it is advisable for potential 
students to apply for admission at least 2 weeks before the start 
of each intake.

Closing Date

How to Apply

Murdoch University and Kaplan Higher Education Academy reserve the right to alter, amend 
or delete any programme fee, course, admission requirement, mode of delivery or other 
arrangements without prior notice.

The information contained in this brochure is correct at time of print (December 2014).

Registered with Council for Private Education, UEN 199409389H, Validity: 17.08.2014 - 16.08.2018. 

The full application package should be sent to:
Director, Murdoch, 
Bachelor of Commerce (Full-time)
Kaplan Higher Education Academy
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

Documents required for the programme application:
•  Duly completed application form
• Certified copy of highest qualification certificates & transcripts
•  Photocopy of passport/NRIC
•  Personal statement/statement of intention (if applicable)
•  Latest CV (if applicable)
• 1 passport-size photo
• Programme application fee
Documents required for Student’s Pass application  
(For international students only):
All applications must be submitted to Kaplan Higher Education 
Academy at least 1 month before the start of each intake.
•  Completed Student’s Pass application forms: Form 16 & V36 
•  Certified/notarised copy of highest qualification certificates & 

transcripts, birth certificate and bank statement
•  Photocopy of passport
•  Employer’s letter certifying applicant’s occupation and salary 

(if applicable)
•  Employer’s letter certifying parent’s occupation and salary
•  1 passport-size photo
•  Student’s Pass processing fee

For enquiries on this course, send “KAP-44PQ” via sms to 
9677 7598 or enter it at http://ask.kaplan.com.sg.
By sending the code via sms or website, you have given your consent to have a representative from 
Kaplan contact you regarding your request. 

For other information on Murdoch University’s programmes,  please 
scan the QR code or contact:

Who to Contact

Telephone : 6733 1877
Facsimile : 6225 3605
Email : info.sg@kaplan.com
Kaplan Website : www.murdochatkaplan.com
Murdoch Website : www.murdoch.edu.au

FEE SCHEDULE & APPLICATION

The Immigration and Checkpoints Authority (ICA) of Singapore 
requires all foreign students to hold a valid Student’s Pass for their 
full-time study in Singapore. A minimum of 90% attendance must 
be attained to protect the interest of foreign students.

International Students
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Master of Business Administration, Master of Human Resource Management, 
Master of Professional Accounting

Private Diploma, Advanced Diploma or Polytechnic graduates may gain  
direct entry to the degree programmes

Listing of the full range of degree programmes

Bachelor of Arts in Psychology
•  Psychology and Communication & Media Studies
•  Psychology and Human Resource Management
•  Psychology and Management
•  Psychology and Marketing
• Psychology and Web Communication

Bachelor of Arts in Tourism and Events Management
•  Tourism & Arts Management & Business Law
•  Tourism & Events Management and Hospitality & 
   Tourism Management
•  Tourism & Events Management and
    Human Resource Management
•  Tourism & Events Management and Management
•  Tourism & Events Management and Marketing
•  Tourism & Events Management and Public Relations
• Tourism & Events Management and Web  
 Communication
• Tourism & Events Management and Communication  
 and Media Studies

Bachelor of Communication
•  Communication & Media Studies and Marketing
•  Communication & Media Studies and Public Relations
• Communication & Media Studies and Web  
 Communication
•  Public Relations and Management

Bachelor of Digital Media
• Web Communication 
• Web Communication and Communication & 
 Media Studies
• Web Communication and Management
• Web Communication and Marketing
• Web Communication and Public Relations

Bachelor of Economics
•  Economics and Banking
•  Economics and Finance
•  Economics and Management
•  Economics and Marketing
• Economics with Business Law

Bachelor of Commerce
•  Accounting and Banking
• Accounting and Economics
•  Accounting and Finance
•  Accounting and Management
•  Accounting and Marketing
•  Banking and Finance
•  Banking and Management
•  Banking and Marketing
• Business Law
 - Accounting & Business Law
 - Banking & Business Law
 - Finance & Business Law
 - Hospitality & Tourism Management & 
   Business Law
 - Human Resource Management & Business Law
 - Management & Business Law
 - Marketing & Business Law
•  Finance and Management
•  Finance and Marketing
•  Hospitality & Tourism Management and 
 Human Resource Management
•  Hospitality & Tourism Management and Management
•  Hospitality & Tourism Management and Marketing
•  Human Resource Management and Management
•  Human Resource Management and Marketing
•  International Business and Finance
•  International Business and Hospitality & Tourism 
 Management
•  International Business and Management
•  International Business and Marketing
• International Business and Web Communication
• Management and Marketing
• Marketing and Public Relations
• Marketing and Web Communication

Bachelor of Science
•  Business Information Systems and Computer  
 Science
• Business Information Systems and Management
• Business Information Systems and Web  
 Communication
• Computer Science and Management
•  Cyber Forensics, Information Security &
 Management and Business Information Systems
•  Cyber Forensics, Information Security & 
   Management and Computer Science
•  Cyber Forensics, Information Security &  
 Management and Management
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