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z Double Masters - Master of Business Administration and Master of Communication
z Master of Communication
z Graduate Certificate in Communication



 Learning Outcomes for MComm

z Demonstrate advanced knowledge of communication theories, 
principles and practices across a range of local, regional and 
global contexts

z Develop competence in analysing and researching the role 
communication plays in social, cultural, political and business 
communications

z Demonstrate ethical thinking and practice in interpersonal, 
social and professional contexts

z Research and apply a range of communication strategies and 
methodologies for specific purposes across a variety of media 
platforms

z Present advanced creative and strategic solutions to 
communication-related problems, in a variety of modes, to 
diverse clients and audiences, and for a range of purposes

z Demonstrate confidence and competence in applying 
knowledge and skills to practice through a capacity for self-
directed independent inquiry

z Develop an ability to work effectively within team environments, 
so as to build interpersonal and collaborative skills

z Demonstrate a capacity to give and receive critical feedback, 
and an ability to value different perspectives and respect the 
thoughts and opinions of others

 Learning Outcomes for MBA

z Demonstrate specialised knowledge of business administration
z Apply specialised business administration knowledge in 

practical contexts
z Exhibit effective communication and interpersonal skills when 

working with stakeholders in a variety of contexts
z Critically evaluate complex issues and problems to structure 

evidence-based conclusions
z Employ individual and team learning strategies that promote 

intentional learning and autonomy
z Display the capability to think inclusively across cultures and 

contexts
z Integrate knowledge of ethical issues into professional practice

The Master of Business Administration (MBA) programme is oriented to the needs of today and tomorrow’s business leaders. The programme 
develops specialised knowledge and skills in creating and managing global businesses, accounting, economics and finance, entrepreneurship, 
innovation, leadership, marketing, organisational behaviour and strategy. 
 
The Master of Communication (MComm) programme focuses on managing communication in an international context, with an emphasis on 
the Asia-Pacific region. Informed by international scholars in a range of disciplines and by professional practice, the programme will develop 
students’ professional and intellectual skills to prepare them for a career in communication and media-related professions, including but not 
limited to public relations, corporate communication, web communication, media liaison or consultancy related to the media and creative 
industries. Its purpose is also to develop students’ skills and independent learning ability to future-proof their personal development.

 About the Programme

Double Masters - Master of Business 
Administration and Master of Communication



 Unit Outline

Master of Business Administration Units
z Accounting for Managers
z Business Finance
z Economics and Business Strategy
z Leading the Engaged Enterprise
z Strategic Marketing Management
z Strategies for Growth and Excellence

Master of Communication Units
z Communication Management: Professional Perspectives
z Critical and Ethical Issues in Communication
z Global Media: Asia-Pacific Perspectives
z International Strategic Communication and Culture
z Strategic Communication
z Web Strategy

Potential completion in 16 months.

 Programme Duration

z A Bachelor’s Degree and 2 years of relevant work experience; 
OR

z Satisfactory preparation for the course through formal, informal 
or non-formal learning and/or professional experiences subject 
to the approval of the University.

 
English Language Requirement
z IELTS 6.0 (no band below 6.0) or equivalent.

Applicants are required to meet the University’s English language 
requirement.

Click here for more information. 

In all cases, the final decision on admission to the programme rests 
with the University.

 Entry Requirement

Double Masters - Master of Business Administration and 
Master of Communication

https://www.murdoch.edu.au/study/international-students/entry-requirements/english-proficiency-tests


z Demonstrate advanced knowledge of communication theories, 
principles and practices across a range of local, regional and 
global contexts

z Develop competence in analysing and researching the role 
communication plays in social, cultural, political and business 
communications

z Demonstrate ethical thinking and practice in interpersonal, 
social and professional contexts

z Research and apply a range of communication strategies and 
methodologies for specific purposes across a variety of media 
platforms

z Present advanced creative and strategic solutions to 
communication-related problems, in a variety of modes, to 
diverse clients and audiences, and for a range of purposes

z Demonstrate confidence and competence in applying 
knowledge and skills to practice through a capacity for self-
directed independent inquiry

z Develop an ability to work effectively within team environments, 
so as to build interpersonal and collaborative skills

z Demonstrate a capacity to give and receive critical feedback, 
and an ability to value different perspectives and respect the 
thoughts and opinions of others

 Learning Outcomes

 Unit Outline

z Communication Management: Professional Perspectives
z Critical and Ethical Issues in Communication
z Global Media: Asia-Pacific Perspectives
z Health Communication
z International Strategic Communication and Culture
z Research Project in Communication
z Strategic Communication
z Web Strategy

Choose 1 of the 2 units
z Social Media Analysis
z Web Research

Potential completion in 12 months.

 Programme Duration

z A Bachelor’s Degree and 1 year of relevant work experience; OR
z Students who have completed a Graduate Certificate and 5 

years of managerial work experience may be eligible for up to 12 
credit points of advanced standing, subject to approval by the 
University; OR

z Students who have completed Murdoch University’s Graduate 
Certificate in Communication may be eligible for up to 12 
credit points of advanced standing, subject to approval by the 
University; OR

z Satisfactory preparation for the course through formal, informal 
or non-formal learning and/or professional experiences subject 
to the approval of the University.

 
English Language Requirement
z IELTS 6.0 (no band below 6.0) or equivalent.

Applicants are required to meet the University’s English language 
requirement.

Click here for more information. 

In all cases, the final decision on admission to the programme rests 
with the University.

 Entry Requirement

The Master of Communication programme focuses on managing communication within an international context, with an emphasis on the 
Asia-Pacific region. Informed by international scholars in a range of disciplines and by professional practice, the programme will develop 
students’ professional and intellectual skills to prepare them for a career in communication and media-related professions, including but not 
limited to public relations, corporate communication, web communication, media liaison or consultancy related to the media and creative 
industries. Its purpose is also to develop students’ skills and independent learning ability to future-proof their personal development.

 About the Programme

Master of Communication

https://www.murdoch.edu.au/study/international-students/entry-requirements/english-proficiency-tests


z Demonstrate advanced knowledge of communication theories, 
principles and practices across a range of local, regional and 
global contexts

z Develop competence in analysing and researching the role 
communication plays in social, cultural, political and business 
communications

z Research and implement a range of communication strategies 
and methodologies for specific purposes across a variety of 
digital and traditional media platforms

z Present innovative, creative and strategic solutions to complex 
communication problems, in a variety of modes, to diverse 
audiences, clients, communities, publics and stakeholders

z Synthesise advanced disciplinary knowledge and skills with 
professional practice through self-directed independent inquiry

z Develop the ability to provide leadership and to work 
collaboratively and effectively within team environments

z Synthesise personal, ethical, industry conventions and client-
based viewpoints toward the successful resolution of advanced 
communication projects

 Learning Outcomes

 Unit Outline

z Global Media: Asia-Pacific Perspectives  
z International Strategic Communication and Culture  
z Strategic Communication  
z Web Strategy

Potential completion in 8 months.

 Programme Duration

z A Bachelor’s Degree and evidence of relevant work experience; 
OR

z Satisfactory preparation for the course through formal, informal 
or non-formal learning and/or professional experiences subject 
to the approval of the University.

 
English Language Requirement
z IELTS 6.0 (no band below 6.0) or equivalent.

Applicants are required to meet the University’s English language 
requirement.

Click here for more information. 

In all cases, the final decision on admission to the programme rests 
with the University.

 Entry Requirement

This Graduate Certificate in Communication is a qualification for professionals who need the theoretical knowledge and technical skills to 
produce online and traditional communication strategies.
 
The programme will cover a range of communication theories and skills needed in business, social, political and organisational spheres, 
and provide students with the ability to maximise opportunities in the 21st century. It also provides a pathway into the Master of 
Communication programme.

 About the Programme

Graduate Certificate in Communication

https://www.murdoch.edu.au/study/international-students/entry-requirements/english-proficiency-tests
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